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Helping you battle 
is our top priority. 

Fight back with our 





Let's fase it. times are toogli all over. 



But with First Entertainment on your side, you 
con get behind the wheel and drive straight 
through the turmoil with some of the lowest 
interest rates around. 

Whether you're looking for a new or 
pre-owned vehicle, we make it easy, with 
helpful fixed rate loans as low as 3.9% APR* 
for new cars and 5.7% APR' for pre-owned. 



As you would expect, we'll make your 
application process fast and pleasant. Simply call 
888.800.3328 or visit www.firstent.org for 

instant loan decisions 24/7. Or, stop by one of 
our branch locations, whatever's easiest for you. 



Oiler ends June 30. 2009. 



FIRSTENTERTAINIVIENT 
CREDITUNION 

An Alternative Way to Bankr^ 



wp ro 60 oioiiihi oi CI momWy poyimul of tippioxmvi ' 
value for 'ifiw 1100% (oi uiedl, iocludti^g tn*. Kcei^se, C 



W c. mot ithiy pti/iiwut ot a;jprt.«iir.cilc-ly i ' j Jd i:i<_i 5 'i.OuO bo'-o fiQci Hiiic o'- 3.7 APR is for used lnHioniy.-i' age o ycys Q\d\ i<-nic'-:i 
111 lalM inid leum may opply, colt fji.dekitU A«)Ovi>i (inj;irtcect may n« exceed llOVoi MSRP oi of llie hiyh Kelley Blu« Book,' NAOA 
i Pvbtection Rates cii^suli|i*cf lo civinfie wiliioO) 'TOIiW All 'oo^s sobiecl lo ceriit uppfovo) Enislmg fiis' fii1ei!ciin'i'3nl ciulo loar'iG nm , 



If you're reading this ad, you're eligible to join. 



Copyrighted mate! 







■Billlioard 


m 


1 


ON THE CHARTS 


• ALBUMS 


PME 


ARTIST/ TITLE 


THE BILLBOARD 200 


38 


1 cimismt MicHaE / 


TOP POP CATALOG 


40 


PMNTOFGIUU/ 

iOti iW UVt 


TOP CLASSICAL 


49 


PUClOO DOMHGO/ 

MURE NIMRD 


TOP CLASSICAL CROSSOVER 


49 


PAUL pons / 


TOP COUNTRY 


45 


SOUNDTRACK/ 

KWHAH M0M1MA THE MOinE 


TOPMGITAL 


40 


lEM HARPER AND HaEHTUSI? / 

mn LtSKADARKINES 


TOP ELECTRONIC 


49 


LA0YGA6A/ 


TOP HEATSEEKERS 


41 


CAGE THE aEPMHT/ 


TASTEMAKERS 


41 


IQB CnAN / 


TOP INTERNET 


40 


VARtOUS ARTISTS/ 

v-iLViN^.jf; [iui'iJE SQHGSMOUMOIHEWDRLH 


TOP JAZZ 


49 


DIANA KRALL ' 


TOP CONTEMPORARY JAZZ 


49 


CKRIS Bom / 

ruHSSOTII flSOSTOH 


TOP UTIN 


48 


DON OMAR/ 


TOP RtB/HIP-HOP 


46 


CHRISETTEMCHOE/ 

fPFHMIV 


TOP WORLD 


49 


VARIOUS MUSTS / 

PIAVIHG m CMNQE. SOHDS ADDIMD THE WOHIO 


d SINGLES 


PME 


AHTBT/IIILE 


THE BILLBOARD HOT 100 


42 


THE BLACK EYED PEAS / 


HOT 100 AIRPLAY 


43 


JAMIE FOXX FEATURING TJ. / 


HOT DIGITAL SONGS 


43 


THE BLACK EVED PEAS / 


ADULT CONTEMPORARY 


44 


JASOH MRAZ/ 


ADULT TOP 40 


44 


THE ALL-AMERICAN REJECTS/ 


HOT COUNTRY SONGS 


45 


SUQARLAND 1 


HOT DANCE CLUB PLAY 


49 


SEYONCE 


HOT DANCE AIRPLAY 


49 


GURU JOSH PROJECT / 


HOT UTIN SONGS 


48 


MAKANO/ 

Tt UK 


MAINSTREAM TOP 40 


44 


LADVOAQA/ 


MODERN ROCK 


44 


GREEN m I 

»cs*i ■'(m t>i[Mv 


POP 100 


44 


THE BLACK ETED PEAS/ 


HOT RtemiP-HOP SONGS 


47 


JAMIE FOXX FEATURING T-PAIN/ 

BLAWEr; 


ADULT RSB 


46 


JENNIFER HUflSON / 

IF H(B;SNI mi 


MAINSTREAM R&B/HIP-HOP 


46 


JNK FOXX FEATUHNG T4>NH / 

BLAWt rr 


HOT RAP SONGS 


46 


SOULtA BOY TELL'EM FEAIVRMQ SAMME / 

KKS ME WBU IKE PWMl 


RHYTHMIC 


46 


MDCUOI/ 

MYH KITE 


SMOOTH JAZZ SONGS 


49 


JACKIEKJOYHER/ 

1 u w*iiih:i for TOii 


THIS WEEK ON .bIz 


mmsT/miE 


TOP CHRISTIAN ALBUMS 




THE DEVN. WEARS PfHOA/ 

Ai-M ^OIS ABOVE AND anutCICS BELOW 


HOT CHRISTIAN AC SONGS 




MATTHEW WEST/ 


TOP GOSPEL ALBUMS 




MARY MARY / 


HOT GOSPEL SONGS 


#1 


HEZEKIAH WALKER « LFC / 


TOP INDEPENDENT ALBUMS 


«1 


THE DEVIL WEARS PHADA / 

Wl-H nsoiS dWit AhC SWtCtfS BEU7N 


HOT RINGMASTERS 




KIDCW)!/ 

ItfV •\ NiTE 


TOP MUSIC VIDEO SALES 


*1 


■ARIRA STREISAND/ 

lh( viJMCtHIf. 


HOT VIOEOCUPS 




EMINEM/ 

rtt vKi. van 


TOP DVD SALES 




SRIDE WARS 


TOP TV DVD SALES 




MARVa COMIC BOOK COLLECTION: 
X-MEN VOLUME 1 


TOP VIDEO RENTALS 




BRIOE WARS 


TOP VIDEO GAME RENTALS 




X360: THE GODFATHER II 





CQNTENTg 





UPFRONT 

5 VITAL 'IDOL' Music reality franchise 
and its creator prepare for their next act. 
10 Q&A: Chris Maxcy 

n THE SUMMER PREVIEW 
12 HOT HOT HEAT 

Despite fears about the economy, the concert business 
isn't sweating— and it might not need to. PLUS: Nostalgia 
boosts reunion tours, but do enough fans still love the '905? 

17 THE INDIES Touring pays dividends 
even in tough economic times. ^ 

18 BURNING UP THE ROAD 

Nearly 300 tours and festivals w/ill be rocking venues 
large and small this summer PLUS; Merch madness— 
a look at some of the season's souvenirs. 

24 EUROPE Festival circuit on the rise outside the eurozone. 
ENGLAND Nev^ music exhibition targets London gig-goers. 

25 CHINA Live biz suffers from jitters over political 
anniversaries. LATIN NOTAS Latin music sales look for 
spark from Wisin & Yandel. Aventura and Paulina Rubio, 

26 RETURN OF SATURN, AGAIN 

No album? No problem. No Doubt re-enters orbit \N\Vr\ a summer ^ 
tour— and lures ticket buyers with a download of its catalog. 

30 THE NOISE OF SUMMER 

An early look at the season's hottest albums. 
32 RETAIL TRACK Beleaguered retailers hope 
for relief from big summer releases. 




MUSIC 

34 Reviews 

35 Happening Now 



ON THE COVER: 

No Doubt photo by Mark Squires 



IN EVERY ISSUE 

4 Opinion 

37 Over The Counter 

37 Market Watch 

38 Charts 

52 Marketplace 

53 Executive Turntable. 
Backbeat, Inside Track 




EGREES OF BILLBOAR D J [ [§J 49 ^(^J ^ I I 



MUSIC & ADVERTISING 

Join Billbo.ird and Adweek 
to Qxplore how music and 
advertising are intertwined 
during keynotes with the 
Veronicas, Pharrell 
Williams, Steve Stoute and 
David Jones. For more 
details, go to 
billboardcvcnts.com. 



Online 
iLorvo 

Visit billboard.com/ildivo 
to watch the pop- 
classical foursome talk 
about its album "The 
Promise" and to listen to 
the surprising personal 
playlists— from Kings of 
Leon to Dokken— of each 
of the members. 



ASHER ROTH 

Asher Roth recently 
stormed the top five of the 
Billboard 200 with his 
debut album, "Asleep in 
the Bread Aisle." Visit 
billboard.com/asher to 
watch the Pennsylvania MC 
talk about politics, college 
and hts place In hip-hop. 
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A New Era Of Unity 



Cooperation Is Emerging In The Music Industry 



BY MITCH BAINWOL, DAVID ISRAELITE 
and NEIL PORTNOW 

The creation of music is rarely a soIitar>' 
experience. It requires tremendous col- 
laboration to bring a song from a writer's 
pen to a listener's ears. 

The same is true for the music busi- 
ness. Without harmony among the var- 
ious members of our commimit>'. we are 
vvilnerable to discord that can iiold back 
our mutual aspirations. Fortunately, the 
long-fragmented industry has found 
ways to work together in recent years. 



CEOs. Subsequent negotiations led to a 
solution that will allow new business mod- 
els to flourish while providing fair com- 
pensation to all parties. 

■ The recording and music publishing 
industries agreed to resolve a decades- 
longdivision over a terrestrial radio per- 
formance right, with publishing 
interests agreeing not to oppose legis- 
lation currently before Congress that 
would establish that right. 

■ Label representatives agreed not to 



gress we would hear a consistent refrain 
from policymakers: "Don't expect us to 
solve your problems: agree as an industry- 
on solutions and we will implement them." 

We took those words to heart, and the 
significantaccomplishments listed above 
are a testament to our collective resolve. 
As our community works together to 
continue the transition to a digital mar- 
ketplace, cooperation is more important 
than ever. This new era of unit)' among 
the following organizations will produce 
great results for music creators and 
music fans: 




Hand in hand: from loft, RIAA's MITCH BAINWOL, NMPA's DAVID ISRAELITE and the Recording Academy's NEIL PORTNOW 

American Assn. of'lndcpcndenl Music 



joining hands in unprecedented fash- 
ion and achieving results. 

Each of us represents a different con- 
stituency within the music community: 
labels, music publishers and recording 
artists. Together with Ihc heads of other 
trade groups representing nearly every 
sector of the industry, we've all been 
working together in ways that were once 
unthinkable. Consider: 

■The U.S. Copyright Office recently pub- 
lished mechanical rates for interactive 
streamingand limited dowTiloads. Unre- 
solved for more than seven years, the es- 
tablishment of the new rates was (he 
result of a landmarkagreement partly de- 
veloped at a summit of the trade group 



FOR THE RECORD 

■ Dutch pension fund ABP man- 
ages about €200 billion ($263 
billion) in assets. A May 2 story 
was incorrect on this point. 

■ Scott Francis is president of 
Warner/Chappell Music and 
chairman/CEO of Warner/ 
Chappell Music U.S. A May 16 
story misstated Francis' title. 
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oppose efforts by songwriters and 
music publishers to establish that 
there's a performance right in an au- 
diovisual download. 

■ The CEOs of every music trade associ- 
ation lobbied together last fall in Wash- 
ington, D.C.. for the first lime as a single 
voice to help pass copyright enforcement 
legislation. Tlial bill, held up in Congress 
for more than a year, passed the House 
and Senate 10 days after our meetings 
and was subsequently signed into law. 

This new spirit of cooperation 
emerged through meetings of leaders of 
all key music trade groups. We had a sim- 
ple goal in mind: to develop a produc- 
tive framework for regular discussions 
at the highest levels in each sector of the 
music community. 

When we began our meetings nearly 
four years ago. the need for such discus- 
sion was clear. Our industr>- was wracked 
by infighting and during our \isits to Con- 



American f^ederation of Musicians 
Al-TRA 
ASCAP 
BMl 

Church Music Publishers" Assn.-Action 
Fund 

Gospel Music Assn. 

Harry Tox Agency 

Music Managers Forum-US 

National Music Publishers' Assn. 

National Songwriters Assn. 

The Recording Academy 

RIAA 

Rhythm & Blues Foundation 

SUSAC 

Songwriters Guild of America 
Sound Exchange 

Mitch Bainwol is chairman/ 
CEO of the RIAA. David hraelite 
is president/CEO of the National 
Music Publishers' Assn. Neil 
Portnow is president/CEO of the 
Recording Academy. 
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>>>SONY 
SUES EMI 

Sony Music filed suit 
against EMI Music 
and one of its 
executives, Ronn 
Werre, after he 
allegedly broke his 
promise to join Sony 
on a new $3 million 
contract. The suit 
alleges that Werre 
agreed in February to 
join Sony on a three- 
year deal after his 
contract expired in 
2010, and then used 
his deal with Sony as 
leverage in 
negotiating a 
promotion at EMI, 
according to 
documents filed with 
the Supreme Court of 
New York. EMI 
declined to comment. 

»>FRONT 
LINE BUYS 
DALE MORRIS 

Irving Azoff 's Front 
Line Management 
quietly acquired Dale 
Morris & Associates, 
home to country 
music's top touring 
artist, Kenny Chesney, 
as well as Big & Rich 
and Gretchen Wilson. 
Founded by Dale 
Morris, the company 
has been Chesney's 
only management 
home. Since 2002. 
the artist has grossed 
$400 million and sold 
7 million tickets, 
according to 
Billboard Boxscore. 

»> ROYALTIES 
ACT GOES TO 
HOUSE 

The House Judiciary 
Committee voted 21- 
9 on May 13 to send 
the Performance 
Rights Act to the full 
House for a vote. 
After a contentious 
three-hour hearing in 
which three 
amendments to the 
bill were offered, only 
one of them— which 
reduced the fees for 
small broadcasters- 
was embraced. While 
radio already pays 
songwriters for songs 
that are broadcast 
over the air, the bill 
would require 
royalties to be paid to 
the artists and 
musicians performing 
the songs as well as 
to copyright owners 
of the master 
recordings. 




I^B he producers of Fox's 
"American Idol" have 
always been willing to 
tinker with the show's 
format to keep it fresh. 
But as the show's eighth sea- 
son, which featured the arrival 
of fourth judge Kara Dio- 
Giiardi. gears up for its May 20 
finale, they're making changes 
behind the scenes as well. 

At the center of all the activ- 
ity is "Idol" creator and 19 En- 
tertainment founder/CEO 
Simon Fuller, who wants lo ex- 
tend the reach of the brand and 
find ways lo integrate the show's 
various internalional versions. 
He also hasn't ruled out lr>'ing 
to take 1 9 private again after sell- 
ing the company in 2005 lo tlie 
publicly traded enlerlainmenl 
content company CKX. 

Whatever happens. " Idol" re- 



Vital 'Idol' 



Music Reality Franchise And Its Creator 
Prepare For Their Next Act 



4 



mains firmly anchored at Fox. 
Tlie four-year contract .signed 
in 2005 is up after this season, 
but the show will be automati- 
cally renewed for two more 
years under an optioti Fox has 
based on the show's ratings. 

Fuller is working lo expand 
[he "Idol" footprinl beyond just 
'I'V and recorded music. Recent 
licensing deals include Elec- 
tronic Arts for mobile and 
iPhonc games, Konami for a 
karaoke videogame. Sulake: 
Habbo Hotel for virtual "Idol" 
products and Upper Deck, 
which is about to launch a line 
of trading cards. An "Idol"- 
themed attraction opened in 
February at I-lorida s Wall Dis- 
ney World and quickly became 
the most popular at the park. 

"It's been a greater response 
than we ever expected," says 
Michael ]ung. VP of aealive en- 
tertainment for Wall Disney 
Imagineering. " idol' is a per- 
fect marriage for Disney be- 
cause it is an aspirational show." 

Fuller also sees opportuni- 
ties to capitalize on the inter- 



national versions of "Idol' by 
adopting a more integrated ap- 
proach to the global franchise. 

"For example, where we're 
having a live situation in Amer- 
ica, thatcouldbesliaredaroimd 
the world in different ways lo 
enhance the local versions." he 
says. "Simon [Cowell) is a 
megastar in Britain and in 
America, but he's not on any of 
the otiier shovft. And Uie world's 
a big place. There is still im- 
mense opportunity for growth." 

Doing so could also help 
" Idol" hold on to Cowcll. who 
says he hasn't decided 
whether to stay with the show 
after his current contract ex- 
pires at the end of next season 
(Billboard. May 9). 

"I don't think he's going to 
be going anytime soon." I'uller 
says. "I do think he wants to 
evolve and there are many ways 
for him to evolve with idol.' " 

The "Idol" format has been 
sold in 42 territories and now 
reaches more than 100 coun- 
tries. In most, as in the United 
States, it's a lop 10 ratings jug- 



still on top: SIMON FULLER (left) and 
'American Idol' judges SIMON COWELL, 
PAULA ABDUL, KARA DIOGUARDI and 
RANDY JACKSON (from left). 



1 




gernaut. The result has been 
huge profits for Fox Broad- 
casting. Fuller, 19 Entertain- 
ment, global distributor 
Fremanlle (a division of the 
Euro broadcaster RTL, which 
is 90%-owned by Germany's 
Bertelsmann AG} and other 
broadcasters worldwide. 

According to a CKX filing 
with the Securities and Ex- 
change Commission. 19's 2008 
revenue from "Idol." including 
international formal sales, syn- 
dication, merchandise and 
touring, was $96 million, up 
from $83.8 million in 2007. Li- 
cense fees and sponsorships 
added $15 million and sales of 
recorded music S48.5 million. 
After deducting costs, "Idol" 
worldwide produced a profit of 
$75 million for 19. 

Fremantle, wliiclisplits "Idol" 
profits with 19, made a similar 
amount. News Corp.'s Fox pays 
a reported 540 million license 
fee lo air idol" each year and a 
performance premium that this 
year will reach $30 million. 

Fox executive VP of sales 
lean Rossi won't say how much 
the network charges for adver- 
tising, but 30-second spots for 
the final two shows in May 
{which last year reportedly cost 
more than $1.3 million each) 
were nearly sold out two 
months in advance of the air- 
dates. Reports peg a 30-second 
spot during a regular-season 
broadcast as costing 5700,000. 
the highest of any show on TV. 



Fox aired 52.5 hours of "Idol" 
last season and also has lucra- 
tive sponsorship deals. 

"We're one of the few enter- 
tainment companies whose 
profits have grown remarkably 
year to year. " Fuller says. " If you 
look at 19's numbers, you can 
see ["American Idol"] makes 
about 90% of the profits." 

Fuller says he'd still like to 
lead a buyout to take 1 9 private 
again. Fuller and CKX chair- 
man Robert F.X. Sillerinan at- 
tempted to buy out CKX in 2007 
but the deal collapsed last year 
when the banking crunch hit. 

"That simply was not the 
right time lo buy the company 
back." Fuller says. "We fell we 
should wait and let things set- 
tle before we made any deci- 
sions. Personally, I'd love to lake 
it private. But for the dme being 
we're still a pubhc company." 

Fuller waves off concerns 
that this season's ratings for 
" Idol" were down a bit from last 
year, noting that broadcast rat- 
ings in general are eroding. Tlie 
show still commands by far the 
largest U.S. prime-time audi- 
ence, averaging 25 million 
viewers per episode, according 
to Nielsen Media Research. 

Besides, he says, "Idol" has 
positioned itself to capture fans 
— and advertisers — wherever 
they are. 

"Maybe they're going out 
more, and that's great because 
they may be going to see the 
'American Idol' concert or lis- 
tening to American Idol' music 
online or visiting American 
Idol.com," Fuller says. "We're 
everywhere anyway, so as peo- 
ple migrate from one form of 
entertainment to another, 
chances are 'American Idol' is 
still in their life." 
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>>>FRANCEOKs 
THREE STRIKES' 
BILL 

The French Senate 
approved legislation 
that implements a 
"three strikes" plan 
under which persistent 
copyright infringers 
could ultimately have 
their Internet access cut 
off for a span of two 
months to a year. The 
vote foliows the bill's 
approval by the French 
parliament's lower 
house, the National 
Assembly. Opponents of 
the law have already 
announced they will 
challenge it in the 
Constitutional Council. 

>>>PPL'S 
REVENUE RISES 

The U.K. collecting 
society Phonographic 
Performance Ltd. said its 
revenue rose 11% in 2008 
to £127.6 million ($192.8 
million), from £115 
million ($173.8 million) in 
2007. Money actually 
paid to performers and 
record companies 
(distributable net 
revenue) also increased 
by 11%, to £110.3 million 
($166.7 million). PPL 
represents 3,400 record 
companies and 39,500 
performers in the United 
Kingdom. 

>>>SUSPENDED 
SENTENCE FOR 
KOMURO 

A court in Osaka. Japan, 
handed down a 
suspended three-year 
jail term to record 
producer Tetsuya 
Komuro after the 
celebrated J-pop 
producer pleaded guilty 
to fraud charges. 
Komuro admitted to 
duping an investor into 
paying him a 500 million 
yen ($5.1 million) 
advance in August 2006 
in exchange for the 
copyrights to 806 of his 
songs, even though he 
didn't own the rights to 
them. Komuro pleaded 
guilty to the charges at 
Osaka's district court 
and offered an apology. 

Compiled by Chris M. 
Walsh. Reporting by 
Andre Paine. Aymeric 
Pichevin, Reuters, Rob 
Schwartz, Ray Waddell 
and Jeffrey Yorke. 
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Havana 
Dreaming 

Obama Raises Hopes For Revived 
U.S. Interest In Cuban Music 



As ihe annual Cuban music 
trade fair Cubadisco kicks ofT 
May 16 in Havana, promoters 
in the United States are hoping 
that a thaw in relations with 
Cuba could revive interest in 
the island's music. 

Encouraged by President 
Barack Obama's remarks in 
April that he"s seeking a "new 
day'' in relations with Cuba. 
U.S. promoters have quietly 
begun planning stateside con- 
certs by Cuban artists for as 
early as |une. pending their abil- 
ity to secure permission from 
the U.S. Department of State to 
perform in this country. Wash- 
ington. D.C.. hasn't authorized 
sucli visits since 2003. 

The a cappella group Vocal 
Sampling, an international fes- 
tival favorite, and the Grammy 
Award-nominated traditional 
son ensemble Seplelo Nacional 
have apphed for U.S. visas. Los 
Van Van. the pioneering Cas- 
Iro-cra dance group often re- 
ferred to as the island's Rolhng 
Stones, hopes to launch an ex- 
tensive summer tour in the 
Slates. International Music Net- 
work, the Gloucester. Mass.. 
booking agency thai handled 
Ihe Bucna Visla Social Club's 
U.S. loiu" in the late '90s. is ex- 
ploring the possibility of book- 
ing fall lour dates for some of 
the group's surviving members. 

Fucgo Entertainment presi- 



dent Hugo Cancio. a Cuban 
American promoter/label 
owner who presented some 80 
concerts by various Cuban 
artists in the late '90s and early 
'00s. is awaiting a decision on 
the securit)' clearances for Vocal 
Sampling's summer tour, 
which he plans to promote. 

"I don't know if people here 
have forgotten about Cuban 
music," Cancio says. "1 also 
don't know if with this economy 
we will be able to put together 
the 17- or I8-gig tours the way 
we did before. I do know that 
the C-ubans are continuing to 
make some of the best music in 
the world and that tliis is a nat- 
luai market for those artists." 

The Obama administration 
hasn't yet made drastic shifts 
in U.S. policy toward Cuba, lift- 
ing restrictions on the ability of 
Cuban -Americans to travel and 
send money to Cuba bul keep- 
ing in place ihe decades-old 
U.S. trade embargo. Still, the 
conciliatory lone emanating 
from Washington has raised 
hopes of a further thaw. 

"We hope tlial the new day' 
Obama talked about will be here 
soon." says San Trancisco-based 
immigration attorney Bill Mar- 
tinez, who is working lo secure 
travel visas on behalf of iconic 
singer/songwriter Silvio Ro- 
driguez and oilier Cuban artists. 

Rodriguez had hoped lo per- 




form with Pete Seeger at his 
OOth-birthday celebration May 
^ at New York's Madison Square 
Garden, but he didn't obtain a 
visa in time for the show. Tao 
Rodriguez-Seeger. Seeger's 
grandson (and no relation to Sil- 
vio Rodriguez), says he still 
hopes the Cuban singer will be 
able to perform at the ClearA'a- 
ter Festival june 20-21 in Cro- 
ton-on-Hudson, N.Y.. an annual 
event benefiting Seeger's non- 
profit environmental organiza- 
tion Hudson River Sloop 
Clearwater. "It would be a 
shame to waste this opportu- 
nity." Rodriguez-Seeger says. 

Cuban music enjoyed a 
boom in popularity in the 
United Slates after Washing- 
ton exempted Cuban record- 
ings and other "informational 
material" from the trade em- 
bargo in 1988 and later allowed 
Cuban artists to perform state- 
side, although under the con- 
dition that they receive no more 
than per diem payments. By 
2000. hundreds of musicians 
from the island had perfomied 
in the Stales, most prominently 
the Buena Vista Social Club. 



whose 1997 Ry Cooder- 
produced album on Nonesuch 
went on to sell more than 1.8 
million U.S. copies, according 
to Nielsen SoundScan. 

The George W. Bush admin- 
istration subsequently reduced 
the number of Cuban artists al- 
lowed to perform stateside and 
stopped issuing such visas al- 
together after 200.3. Still, pro- 
moters say pohtics wasn't the 
only reason for Cuban music's 
failure to live tip to its commer- 
cial promise in the U.S. market. 

"The unfortunate side of 
Buena Vista Social Club and all 
ofits spinoffs was tiiat they sat- 
urated the market so heavily it 
got to a point that nobody 
wanted Cuban at all." IMG 
Artists managing director Eliz- 
abeth Sobol-Gomez says. 

Meanwhile, younger artists 
who perform the fast-paced 
dance rhythms of timba and 
olher contemporary Cuban 
st>'lcs have had difficulty trans- 
lating their popularity among 
Cuban emigres and commii- 
led Cubaphiles into broader 
commercial success. Even Los 
Van Van. Cuba's most popular 



band of the last four decades, 
has failed to gain more than a 
cult following in the States. Its 
latest album. "Arrasando" 
(Sony International), has sold 
only 1 ,000 U.S. copies since its 
release in January, according 
to SoundScan. 

"Contemporary Cuban mu- 
sic is very virtuosic and inter- 
esting, but not well-known by 
the non-Cuban public." says 
Juan de Marcos Gonzalez. Ihc 
Cuban producer who brought 
the Buena Vista Social Club 
artists together in the studio 
for the sessions with Cooder. 
"In general, for a lot of people 
the music is unintelligible and 
too explosive." 

Ramon Caslan. who man- 
ages the Caribbean catalog at 
lheOrdiard.sa>'s the digital dis- 
tributor has seen growing in- 
ternational demand f or Cuban 
music during tlie last few years. 

IfCuban groups can resume 
stateside touring in support of 
new albums. Castan says, "it 
would boost sales 100%." 

/■or an extended version of this 
story, go to billboard.biz/iatin. 
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FIT FOR ROYALTY^ 

Muzak Secures Strategic Partnership With RightsFlow 



The royalty processing and licensing company Rights- 
Flow has formed a strategic partnership with Muzak 
to help manage the latter's licensing and accounting. 

RightsFlow, a New York-based company that 
launched in October 2007. will supplement the ef- 
forts of Muzak's in-house licensing staff. The deal 
comes three months after the Fort Mill, S.C.-based 
Muzak, which provides music to 400,000 retail stores, 
filed Feb. 10 for Chapter 11 bankruptcy protection. 

"During this important time in Muzak's history, we 
are continuing to invest in partnerships and ventures 
that enhance the productivity of our business," Muzak 
CEO Stephen Villa said in a statement. 

RightsFlow says it will help streamline the licens- 
ing, accounting and payment of publishing royalties 
by Muzak's U.S. music distribution operations. 
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"We are creating streamlined efficiency in an ar- 
chaic market where payments typically lagged per- 
formance," RightsFlow CEO Patrick Sullivan said. 

RightsFlow clients include El Entertainment, 




imeem, the Independent Online Distribution Alliance, 
Audible Magic and Disc Makers. The company is 
among the service providers that have emerged to as- 
sist digital music vendors, distributors and other com- 
panies license, account and pay royalties to song- 
writers, copyright holders and master rights holders. 
The Harry Fox Agency and Music Reports have also 
been expanding their capabilities in this area. 

According to court documents, Muzak owes at 
least $435 million in liabilities. About $370 million of 
that amount is owed to bond holders, while music 
publishers and performance and mechanical rights or- 
ganizations among the company's 30 largest credi- 
tors are owed a combined $1.5 million, according to 
court documents filed at the company's Chapter 11 
administration site. Moreover, a motion to pay $1.7 
million to critical vendors, which appears to include 
certain music publishers and rights organizations, 
has been approved by the court. 

"We are confident," Villa said, "that we are taking 
the right steps to position Muzak for success and to 
achieve improved returns over the long term." •••• 
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We have unexpectedly 
lost a close friend, 
an exceptional human being 
and a passionate lover of music. 
We mourn the passing of the co-founder of Ariola. 



Egmont Monti Luftner 

. November 12, 1931 t May 7, 2009 



His commitment to artists, 

to our company and 
to tlie whoie music industry 
will not be forgotten. 



Sony Music Entertainment, New York and Munich 
Senior Management, 
Advisory Board 
and Staff 



BV ANTONY BRUNO 



















TiBior 

The amount of Warner Music 
Group'5 Q1 charge to write off ^^_| 
Its investment in imeem. 



TAKING 

A NEW TACK 

Can Downloads Boost Streaming Music Services? 
Imeem Wants To Find Out 



As streaming music sendees stniggle to gen- 
erate enough advertising rewnue to cover their 
licensing costs, the standard bearer for that 
raodel is looking for a new deal. 

Rather than seeking lower per-stream rates 
on all songs as other ser\'ices have tried, indus- 
try sources say imeem is pursuing a different 
approach: offsetting the cost of streaming mitsic 
with credits for any full-track downloads and 
ringlones it sells. The arrangement, they say, 
would lower licensing costs on the songs that 
imeem users buy. 

According to sources familiar with the imeem 
negotiations. Universal Music Group is the only 
label to agree to the new terms. Sources say 
Warner Music Croup (WMG) i& the company's 
next target. 

Specific lerins may vary from deal to deal, 
and no one is commentingpublicly on the mat- 
ter just yet. But one thing is for certain — labels 
would earn less money under this arrangement, 
at least in the short terra. 

But that may be belter than the alternative of 
having yet another ad-supported music service 
fait The demise earlier this year ofSpiralFrog 
and Ruckus and the struggles of Internet radio 
companies like Pandora to cope with higher 
performance royally rates have illustrated the 
difficiUly tliat streaming music sen'ices have 
in covering their liceniiing costs through ad 
revenue alone. 

More evidence: WMG revealed May 7 in its 
first-quarter earnings report that it recordeda 
116 million charge to write off its investment 
inimeem and anotlier $4 million cliarge to write 
off royalt}' paytnents that imeem owes it. 

Imeem recendy secured additional financ- 
ing but. like olher ad-supporled ser\'ices hit 
hard by slmnping advertising spending, is still 
struggling lo a eale a viable business model. 

Using sales to offset music licensing costs 
would represent a new approach. Most ad- 
supported sites Uke imeem already include links 
to buy songs via iTunes or Amazon, but cur- 
rently treat them as a user convenience rather 
than a potentially meaningful source of rev- 
enue. That's because the afTiliate fees they re- 
ceive for linking buyers to either scr\iceare low 
— 5% for iTunes and 20% for Amazon. 

Still, an internal revenue analysis at imeem 
recently found that while ad revenue has been 
falHng short of projections, purchases of full- 
track downloads and ringtones through out- 
side partners were exceeding expectations. Track 
downloads are doing better in the United States, 
while ringtones are improving internationally 



But to capitaUze on these sales, companies 
like imeem will tiave to sliift tlie focus of their 
business from one where ad-suppur ted stream- 
ing is the primar>' service to one where stream- 
ing drives music purcliases. To ofi'sct licensing 
fees with music sales, as imeem is trying to do. 
streaming services need to know which songs 
are generating download sales. Sudi informa- 
tion is lurd to come by. For example. iTunes — 
whidi liandles the largest volume ol'click-lhrough 
sales for these services — provides affiliates with 
virtually no data on song purchases. 

The best way for these ser^'ices lo maximize 
their returns on music strcains and downloads 
may be to bypass outside partners and sell down- 
loads directly lo customers. Most ad-supported 
ser%'iccs don't have the technology lo do tliis. 
Imeem does, dianks lo its April 2008 acquisi- 
tion of the digital music service and MySpace 
partner Snocap. Soiuces say they expect imeem 
to laiuidi its own download service by the sum- 
mer, ahhough it will keep its iTunes and Ama- 
zon links for the foreseeable future. 

Direct download sales come with their own 
challenges. Streaming services would have to 
negotiate download licenses and face the daiml- 
ing prospect of competing against much larger 
competitors, including iTunes. But if stream- 
ing sites can cut new deals with labels that lower 
licensing fees on streams in exchange for dowii- 
load sales, it would give imeem and its rivals 
an incentive to bulk up their sales efforts. And 
that could help grow the broader music down- 
load market, in addition to boosting ad- 
supported services. 



Labels would earn less iiioney under this 
arrangement^ at least in the short term. 
But that may be better than the alternative. 
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BOXSCORE 



Concert Grosses 



SROSS/ 



ARTIST(S) 



H $2,29S,3S5 


THE DEAD 


AlistaU Arsnn. Rc?»moflt, III.. 2a,4S9 

May 4-5 two shows 


Live Nation 






THE DEAD 


p 




Th« Forum, Inglowood, Caltf., t6,920 

May 9 kiiJl 


live Nation 




$1,269,200 


THE DEAD 


o 




Pcpji Center, D«nv»r, May 7 ^^^t 


Uve Nation 




$998,116 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


4 


S9O.SO/S7O-S0/ 


Spf Int Center. Kansas City. Mo.. 13.922 
>My 9 wlkput 


The Messina Group/AEG Live 






KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


B 




OMSt Center, Omaha, Ht-b^ May & ^^^^ 


The Messina Group/AEG Live 




FLEETWOOD MAC 


Antway Arena, Orlando. Fla., 7,&6S 
AprN 20 10,6SB 


Live Nation 






STEVE HARVEY, NEPHEW TOMMY, DANNY CLAY 


B 




Radio City Music Hal. Mew Vorii, 11,917 Httuteo 
May 9-10 two sel touts mi-ww 


g 


$685,908 


BROOKS S DUNN, DIERK5 BENTLEY, ADAM HARVEY 






Acer Arena, Sydney, May 6 f-^}^ 


Chugg Entertainment, Rob Potts 


9 


$606,190 


THE DEAD 






Wachovia Arena, Wilkes- Barra, 6,526 
Pa..AprH22 ej75 


UwNaUen 


M $601,596 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


Wells Fargo Arena, Des Moines, 11,183 
Iowa, May 7 inui 


MUcholl Productions. The Mentna Oroup/AEO 
Uve 




$593,004 


METALLICA, MACHINE HEAD, THE SWORD 


D 


558 01 


Trent FM Arena. Nottingham, 10,223 
England, Fet>. 2S 11,4 


Klllnunlafo Uve 




$581,563 


METALLICA, MACHINE HEAD, THE SWORD 


S 


(EJ97,400) 
S58 54 


S.E.C.C., Glasgow, ScotlarKl. 9 93S 
March 26 inm 


Klllman|ara Uve 




$577,801 


IL DIVO 


B 


(40^01,015 O.'iaO 
S15627/E32.69 


Arena Beograd. Belgrade, 7.082 
Serbia, March 26 7.627 


Live Nation Global Touring. Arena Beograd 


H $576,125 


UL WAYNE, T-PAIN, GYM CLASS HEROES, KERI HILSON 


Journal Pavllkm. Albuquerque, 13J91 
N>1., April 8 1^004 


Uve Nation. Haymon Entertainment 




$561,130 


SIMPLY RED, VALERIYA 


B 


(tJgS.500,> 
$61 a6/$54 ^ 


Sheffield Arena. Sheffield. 10,280 
England, March 27 10.965 


KHmanjaro Uve 


M $550,631 


LIL WAYNE, GYM CLASS HEROES, KER 


1 HILSON 


Qwest Center, Omaha, Neb., 9X^22 
April 6 1^590 


Uve Nation, Haymon Entertainment, irt-house 




$540,996 M 


IL DIVO 


B 


$eS ?0/344.I0^ 


Mati« Mdle AniMh NMrcMlM, 9,K9 
England, April 12 9. 


Uve Nation Global Touring, SJ.M. Concerts 


g||^6,040 


FLIGHT OF THE CONCHORDS, KRISTEN SCHAAL 


Radio city Music Hall, New York, 11,912 
April 14-15 r.%r, ',f-.rii,i:- 


AEG Live, MSG Entertainment 




$505,693 


IL DIVO 


19 




S.E.C.C., Glasgow, ScoUand, 8,071 
April 13 r:'J5 


Live Nation Global Touring, OF Concerts 




$498,992 


IL DIVO 




Globe Arena, Stockholm. 8.252 
March 16 ^rj 


Uve Nation Global Touring, Uve Nation Sweden 


■1^8.226 


IL DIVO 


Sheffield Arena. Sheffield, 7.199 
Ertgland, March 5 10 Tf>7 


Uve Nation Global Touring, SJ.M. Concerts 




$482,727 


JENNIFER HUDSON, ROBIN THICKE 




S73/$5T50/ 
S47SO 


Arle Crown Theatre. Chkago, 7,368 
April 25-26 twOSellQutS 


Jam Productions, AEG Uve 




$460,155 


EARTHDAY BIRTHDAY 16: 311, CHEVELLE, STATIC-X, CANDLEBOX 


B 


SI25/$30 


Tinker Field. Orlando, Fla., 9,695 
April 25 20,000 


Clear Channel Broadcasting 




$479,875 


KENNY CHESNEY, MIRANDA LAMBERT, LADY ANTEBELLUM 


B 


St 00/3200/ 
5125/199 50 


The Joint, Hard Rock Hotel, 4.072 
Las Vegas, April 25 sellout 


The Messina Group/AEG Live 




$461,329 


SIMPLY RED, VALERIYA 


B 


(£310,425) 
S63WS55 73 


Metro Radio Arena, Newcastle, 
England, April 7 9.032 


Kilimanjaro Uw 




$449,745 


LEONARD COHEN 




$250/ti65 50/ 
565.50 


Long C.t,t«,Au«in, April 1-2 fj^^^. 


CODMfU WMt^EO UV* 




$436,743 


LEONARD COHEN 


B 


S202,4T/SS6.27 


Save-On-Foods Centre, Victoria S.66S 
Brttlsh Columbia. April 21 sellout 


Concerts West/AEG Uv* 




$431,854 


IL DIVO 


B 


(€3?2,160) 
S100,55/$46.91 


Lanxess Arena, Kd(n, Germany, SJ>24 
March 20 ej0G2 


Uve Nation Global Touring, Peter Rlegaf 
Konzertagentur 




$428,435 


RAPHAEL 


B 


S120/5I05/STO 


WaMu Theater at Madison 5,087 
Square Garden, New York. May 1 5^374 


NYK Productions 




$418,108 


SIMPLY RED, VALERIYA 




{E7B4.S0J) 
562^6/355.11 


TVent FM Arena, Nottingham, 7.35S 
Er>gland, April 9 lout 


Kffim«t|*r« Uv* 




$402,349 


IL DIVO 


B 


{£2B5ai3> 
$70 56/645.75 


Odyssey Arena, Belfast, 6,1S0 
Northern Ireland, March 9 6 355 


Uve Nation Global Touring, Aiken Promotions 




$400,939 


LIL WAYNE, T-PAIN, GYM CLASS HEROES, KERI HILSON 


B 


5125.75/379 75^' 
SS9 75/639 75 


PaUce of Auburn Hills, Auburn 7,109 
Hills, Mkh., April 11 ii ^f^t, 


Uve Nation, Palace Sports A Entertainment 




$397,878 


IL DIVO 




Sft4.34/*42.17 


Trent FM Arena. Nottingham, 6,130 
England, March 4 >^ inui 


Uve Nation Global Touring, SJ.M. Concerts 




feM,92S 


ROBIN THICKE, JENNIFER HUDSON 


B 




Nokia Theatre LJL Live. Loa 6,880 
Angeles, May 2 -.^ inui 


AEO Live Atlanta, Goldenvolce/AEG Live, CD 
Entafprlset 






DENIS LEARY, LENNY CLARKE, ADAM FERRARA 






Radio City Muilc HaH, New York, S.369 
ApfM 2 ac'iiaiit 


AfO LhM 











MUSIC VI5IONRRV OF THE VEflR 



U3R-FEDERnTI0N OF NEW VORK'S 
ENTERTRINMENT, MEDIR & 
COMMUNICRTIONS Dli;i5ION 
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Chris Max 

As YouTube cuts more licensing 
deals with entertainment 
companies/the video portal's 
head of partnerships discusses 
t moves. 



By any standard, YouTube is one of the premier music destinations on the Internet, even 
though it's really a streaming video service. With 5.5 billion streams in March. YouTube ac- 
counted for more than 40% of all online videos viewed in the United States during that 
month, according to comScore. The major labels' music video channels regularly lead the site 
in traffic, which doesn't include the millions of songs streamed from user-generated fare. 

After a contentious history with content providers, YouTube is now reaching out to the en- 
tertainment community to bring more professionally produced programming to its site. In 
April, YouTube and Universal Music Group (UMG) announced their long-awaited deal to cre- 
ate a new music video initiative called Vevo. Later that month, the video portal launched a 
new "Shows" channel dedicated to full-length TV programs and movies produced by Sony, 
CBS, MGM, Lionsgate and other partners. 

But YouTube is still fending off a copyright infringement suit from MTV parent Viacom 
and is embroiled in a high-profile dispute with the U.K. collecting society PRSfor Music over 
licensing fees. Perhaps fittingly, YouTube hasemerged as a lightning rod for many of the is- 
sues facing the music industry as the site gradually embraces an ad-supported, on-demand 
music streaming model, which includes such elements as per-stream valuations, advertis- 
ing rates and revenue sharing. 

As YouTube's partnerships director, Chris Maxcy grapples with these issues every day. He sat 
down with Billboard to discuss his company's efforts to work more closely with the music biz. 




Music videos generate the 
most traffic on YouTube. Why 
are they difficult to monetize? 

There's a common mis perception 
that music monetizes differently 
than otlicr types of content on 
YouTube. I don't think it's any 
more difficult to monetize than 
anything else. In fact, we're see- 
ing great strides in terms of 
monetization and in terms of at- 
tracting partners to the site. 

But there are people in the 
music industry who feet they 
should be getting more money 
from YouTube based on the 
popularity of their videos. 
The industry is making this 
shift from selling in a physical 
world on a per-unit basis to 
looking at it on a per-itser basis. 
[It's also] making that shift to 
an ad-supported model, where 
the advertiser ultimately dic- 
tates what something is worth. 
We wouldn't be in this business 
if we didn't think it was a good 
one. We obviously think it's a 
great model. But it's a different 
mind-set. The reality is, a lot of 
people do get it now. We have 
successful partnerships with 
most of the major record labels 
and thousands of independent 



record labels because I think 
they understand that. But 
you're never going to make 
enough money to make every- 
body happy. 

Is YouTube under more pres- 
sure to deliver revenue? 

From the day the company 
launched in December 2005. we 
were under pressure to make 
money and that hasn't changed. 
The only thing that's changed 
is that ihe site is much bigger 
and much more visible. Bui 
we've never lost sight of the fact 
that this is a business and we're 
in it to be here long term, and 
in order to do that we need to 
make money. 

Do you think high content- 
licensing fees or deal demands 
for large upfront payments 
hurt innovation in the digital 
music space? 

1 do. Not to cast stones at any of 
my friends in the label busi- 
ness — that has been the case, 
but it's changing fast. It did sti- 
fle a lot of companies out there 
if you didn't have the capital and 
the connections to cut these 
deals. At YouTube, it took 
months of hard negotiation ef- 



fort to get these deals signed- A 
lot of companies either didn't try 
from the start, gave up halfway 
through or ran out of money be- 
cause the model didn't make 
sense. Now when I talk to peo- 
ple at record labels and I sec how 
we're doing business with them. 
1 think they finally get it. It 
needs to be a sustainable busi- 
ness and in an ad-supported 
world, we need to delight the ad- 
vertiser and the user. If we do 
those two things, there's a lot of 
money in it for everybody. 

How does Vevo address that? 
What's innovative in that model 
is that there's a financial struc- 
ture that we think will work long 
term for everybody. You don't 
have one party walking away say- 
ing, "That didn't work for me." 
You're also seeing the label get- 
ting much more involved with 
how that content is getting mon- 
etized. It's no longer about hav- 
ing a really smart deal team and 
a bunch of good lawyers cutting 
a deal that's the most favorable 
for Universal and seeing if you 
can do it again in two years. It's 
about if they want to chart their 
own course as a label, they need 
to get a deeper understanding of 



what the consumers want and 
deeper relationships with adver- 
tisers. What UMG chairman/ 
CEO) Doug Morris put together 
recognizes that. 

With Vevo and the new Shows 
channel, it appears you're try- 
ing to separate premium from 
user-generated content. 

We try to look at it as how users 
arc trying to find content. In 
some of these cases, all we're Iry- 
ing to do is improve the discov- 
ery mechanism, because there is 
so much content, fifteen hours 
of content is uploaded to the site 
every minute. So we're con- 
stantly experimenting with ways 
to make it easy for people to find. 
In the case of Vevo, what we're 
saying is that Vevo and Univer- 
sal will be able to deliver a dif- 
ferent kind of experience, a 
different choice for the user 
which is a deeper, richer experi- 
ence when it comes to learning 
more about the artist and their 
tour dates and all that. 

But isn't there a monetization 
benefit to separating premium 
content for advertisers? 

Certainly. Advertisers are used to 
buying in particular ways. When 



you're able to package a particu* 
lar grouping of content or deliver 
a partictilar t>'pe of viewer, adver- 
tisers find that appealing. So 
that's the balance here. We al- 
ways think of things first from 
the consumer's perspective be- 
cause if we don't, then we won't 
have a service. But we also rec- 
ognize you do need to listen to 
other very important constituen- 
cies, which are the partners that 
are providing the content and 
also the advertisers. 

Is it still harder to monetize 
user-generated content than 
premium content? 
People often see that in black and 
white. It's either user-generated 
content or it's professionally pro- 
duced content. But there are 
countless examples of content 
that is produced by an individ- 
ual that is far superior than the 
content that we would get deliv- 
ered by a large media company. 
1 think advertisers understand 
that too. Maybe three years ago 
there was a perception that user- 
generated content was not a 
place where advertisers wanted 
to advertise. But if you look 
today, something like 70 of Ad 
Age's top 100 marketers ran cam- 
paigns on YouTube in 2008, and 
those generally spanned every- 
thing from the professionally 
produced to the user-generated 
and content campaigns. 

What's your favorite music 
video? 

You're going to think this is such 
a cop-out. but 1 still love that OK 
Go treadmill video [ for " 1 lere It 
Goes Again"]. But the other one 
is [Weezer's] "Pork and Beans." 
The guys at Universal sent me the 
video before it was even on 
YouTube and 1 was just like, 
"Wow." It was a stroke of genius. 
So that's my favorite example of 
best practices for how to market 
as a band. •••• 



Ithink [the labels] finally getlt. Itneedstobea 
sustainable business and in an ad-supported world, 
^ ^we need to delight the advertiser and the user.' ^ 
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wave of music— into 
record stores, out of 
car radios and at live 
venues everywhere. 
This season has plenty 
of potential hits 
(page 30), a resilient 
concert business 
(page 12) and a band 
that's using its tour to 
give away music 
(pa^e 26). Here's 
our guide to hot fun 
in the summertime. 
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heat 

Despite Fears About The Economy, The Concert Business 
Isn't Sweating— And It Might Not Need To By Ray Waddell 



In an episode of "The Sopranos," Steve Van Zandt's charac- 
ler Silvio Danlc memorably reassures Tony Soprano thai two 
businesses continue to Ihrivediiringa recession: "Entertain- 
ment, and our thing." 

The two ventures have something else in common: Ever>*- 
one watches what everyone else is doing. "This is the music 
business, so there's always rampant paranoia," says Charlie 
Walker, partner in the Austin-based promoter C3 Presents. "The 
day you're not paranoid is the day you start making serious mis- 
takes. But it doesn't seem like there's a big panic out there or 
the sk>' is falhng as far as the live business goes." 

Si! might have been on to something. So far it appears the 
touring business will do jusl fine this summer. In the middle 
of the worst recession since concerts took place in opera houses 
and dance halls, this isn't a summer when sellouts are dead but 
a summer when the Dead is selling out. 

History is also on Silvio's side, at least when it comes to live 
entertainment. In the last recession, in the summer of 2002, 
the concert business generated what were then all-time highs 
in dollars and attendance, according to Billboard Boxscore. In 
1 991 . during the recession before that, the total concert gross 
did fall by nearly 1 2% but attendance was v-irtualiy flat, seem- 
ingly driven by more conser\'ative pricing that brought fans to 
venues. Grosses leaped nearly 20% by 1992, hardly a booming 
economic year, and attendance jumped by almost 1 3%. 
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The summer of 2009 is shaping up as a busy one. to judge 
by early indicators. "So far the festival numbers arc up. concert 
niunbcrs look great, there are some real nice surprises on the 
upside of tours . and we're not seeing a lot 
of huge weakness, " says Marc Geiger, head 
of contemporary music at the William Mor- 
ris Agency. 

Geiger says this should surprise no one. 
Movie industr>- trackers say Holl>'\vood is 
heading toward its first SlObilhon box-of- 
fice year. ''Ever)'one forgets entertainment 
does well in a recession," Geiger says. "1 
don't know if it's a record year, but I'll tell 
you one thing; I think some of these com- 
panies, ours included, will be having if not 
their best year, their second-best year ever. 
You can't be calling that gloom and doom." 

There are some signs of softness in the market. Star tick- 
ets that usually go for triple face value on secondary sites are 
now being spotted below that price in some markets, there 
have been scattered event cancellations, and there's talk that 
some sure things won't be the blowouts they would'vc been 
in years past. 

There's also some contraction. The world's two largest pro- 
moters. Live Nation and AEG Live, reported fewer shows, by 



This industry 
is in healthy 
shape right 
now. Operating 
under a little 
fear is good/ 

-MARC GEIGER, WILLIAM 
MORRIS AGENCY 



double-digit percentages, to Billboard Boxscore for first-quar- 
ter 2009, and executives at both companies admit they're eval- 
uating toins with caution. A decade ago. Live Nation predecessor 
SFX was bu>ing anything that moved; today, Live Nation and 
AEG are taking a more deliberate approach to buying talent. 

Comparing year-to-year numbers this early in the calendar 
can be misleading because of tardy reporting, but they still paint 
a picture — though not one as dire as the 28% decrease in the 
number of shows reported so far would suggest. A FG Live has 
reported 23% fewer shows for the first quarter to Boxscore, but 
still has Britney Spears. American Idols Live, Miley Cyrus and 
other big tours on the slate for 2009, as well as Michael |ack- 
son's residency at the 02 Arena in London. "WeTe being more 
cautious," AEG Live CEO Randy Phillips says. "We didn't sit 
down and say, 'We've got to nit 25% of what we do.' There was 
no decision internally to do that. If that happened, there's ei- 
ther less stuff out to buy, or a combination of that and our buy- 
ers being more cautious with their spending." 

Jason Gamer, CEO of global music for Live Nation, says he 
expec ts his company to promote fewer shows in 2009, but he 
hopes to continue a trend of making each show more profitable 
by trimming dead weight and maximizing ancillaries. "We've 
spent a lot of time over the last couple of years working on the 
methodology we use to buy. and evidence will show we're buy- 
ing better," he says. "We're very focused on paring back that 
bottom rung of shows that hasn't been making us money, 
whether it's in the clubs, the theaters or the amphitheaters. So 
we may see a shghtly reduced show comit. and that's because 
we're 100% focused on ' How do we make every show as appeal- 
ing to fans and as profitable for us as possible?' " 

Still, hardly anyone is talking about a collapse at the Ijox of- 
fice. "Things may appear bleak from a global perspective, but 
as people evaluate how to spend their discretionar)' dollars, live 
entertainment is something that Ihey still value." says |ohn 
Page. COO for Philadelphia-based venue management firm 
Global Spectrum. 

It could be that discretion is the belter part of valor when it 
came to rolling out tours for 2009. "The sectors that might have 
had weakness may have been scared away or the indus tr>' might 
have been smart enough to either lower prices or package up. 
or take an extra beat before going out into the marketplace," 
Geiger says. 

Tlie concert business is at the merq' of its hcadlincrs in any 
economic climate, and lliis summer's schedule boasts a wealth 
of proven mone^inakers. This is dearly not a time for experimen- 
tation. Dozens of tours are touting value pricing, and a lookat the 
toiurs thai are laid out for 2009 shows lots of synergistic packag- 
ing. Where there was once one hcadhncr. there arc now two, or 
even three. Among the star-heavy tours are Bob Dylan/John Mcl- 
Icncamp/ Willie Nelson , Aerosmith/ZZ Top. Eric Clapton/Steve 
Winwood and Elton jolm/Billy |oel. as well as midti-artist pack- 
ages like Criie Fesl, Vans Warped, Mayhem 
and Rock the Bells. 

As always, fans will make choices, and 
histor>' is riddled with the bodies of tours 
that misjudged the public in the past, be it 
the derailed Diana Ross & the Suprcmes 
"reunion" of 2000 or the ill-fated LoUa- 
palooza tour of 2004. The acts that should 
be worried are those that tour annually, 
overestimate their drawing power or play 
the wrong venues. "There are a few dogs, 
but I don't think the dogs are related to any- 
thing other than stiff records, overbooking 
and overthinking, as opposed to the marketplace," Geiger says. 

No one is bulletproof. But L'2, to cite one example, is doing 
what U2 should be doing: playing stadiums, selling out and 
heading for a place on the list of the biggest tours ever. 
Madonna's European continuation oflastyear's Stick)'&Sweet 
tour, also produced by Live Nation, is selling out again: it has 
already moved 1 million tickets worth $100 million in total, 
according to tour producer Arthur Fogel at Live Nation. Both 
tours point to the fact that "people are looking to buy tickets 




shedding fans? 

Live Nation hocuses un i icket 
Promotions, Ancillaries To Grow 
Its Amphitheater Business M 



Many of Live Nation's crit- 
ics see its ownership of the 
majority of North American 
amphitheaters as a w/eak- 
ness. Many of the com- 
pany's "sheds" are located 
far from city centers, focus 
on acts past their commer- 
cial prime and carry big mortgages that need to be paid 
whether they're full or not. 

Live Nation feels like it has put together a strong lineup 
of shows for summer 2009. But box-office revenue isn't 
where profits live or die in the concert business. When 
Live Nation CEO Michael Rapino testified in Washing- 
ton, D.C., about the proposed Live Nation/Tic ketmaster 
merger, he said that "every time a consumer walks in the 
door I make about S12-S14 on the ancillary business. An 
average promoter, if he's lucky, makes about $4 out of 
every $100 on the ticket price." 

Live Nation CEO of global music Jason Garner says 
the key to profitability at the sheds lies In driving atten- 
dance and boosting ancillary revenue like parking and 
concessions. "We definitely have a strategy in the am- 
phitheaters to get as many people in as we can to see 
the concerts," Garner says. He is a believer in maximizing 
attendance through quality booking and value pricing, 
and then maximizing ancillaries by giving consumers 
what they want and making it easy to get it. 

After a decacie-long downward trend many would credit 
to overbooking, market saturation and the bloom simply 
falling off the rose as amphitheaters aged, amphitheater at- 
tendance and grosses have begun inching back up, while 
more prudent talent buying has led to reduced show counts. 
According to Billboard Boxscore, all sheds, including those 
owned by promoters other than Live Nation, grossed $542 
million in 2008, with attendance of 12.6 million to 1.476 
shows. That's up from 2007, when sheds grossed $473 mil- 
lion with attendance of 12.4 million to 1,609 shows. 

To boost attendance, Live Nation institutes a bounty of 
price-driven promotions that ultimately reduce box-of- 
fice revenue. "We 100% subscribe to the strategy that a 
fan in the seat is better than an empty seat," Garner says. 
"So we're not about giving seats away, but we're defi- 
nitely about looking at every way we can to get fans into 
the venue. Yes, there is the ancillary benefit to us that we 
make money on food and beverage in venues that we in- 
vested money to build, but beyond that we just think the 
right strategy is to make every seat accessible in one way 
or another for a fan." 

But what if the gamble on ancillary revenue doesnt pay 
off in an iffy economy? Garner says that so far this year, 
spending in Live Nation venues is up year over year as the 
company's efforts to match consumer demands pay off. 

"If you look at our in-venue spending last year, it held ex- 
tremely strong, and through the first quarter of this year 
at our clubs and House of Blues venues, spending per fan 
is actually up," he says. And Live Nation Is hedging its bet 
by investing in research geared toward finding out what 
fans want and then delivering it when fans get to the show. 

"We spent the off season doing a lot of consumer re- 
search finding out why people didn't consume products 
or why they didn't consume more, and the No. 1 reason 
was, 't don't like to push my way through the crowd, I 
don't want to lose my spot on the lawn, I don't want to 
stand in a long line,' " Garner says. "That's good, because 
those are easy problems to solve." ~RW 
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for the great live performers who deliver exciting production 
values." Fogel says. 

No one knows whether a rising tide will lift all boats or if fans 
will forgo Green Day for U2. But fests like Coachella. Stagecoach 
and New^ Orleans' )azz & Heritage Festival posted improved 
numbers in their 2009 rims, and forthcoming events like Bon- 
naroo, LoUapalooza and the Austin City Limits Festival are sell- 
ing on par if not ahead of last year. " Bonnaroo is actually trending 
significantly stronger than last year as we get closer to the ac- 
tual festival." says co-producer Ashley Capps. president of A.C. 
Entertainment. "Our daily counts are up significantly over last 
year, and we are now outpacing last year's sales." 

If the concert business isn't slumping, it's partly because the 
industry is try ing to keep fans coming back by providing value. 
While that includes smart packaging and bang-for-buck star 
power, it begins with keeping ticket prices in line. And since 
those prices are driven mostly by talent costs, it seems clear 
concessions are being made to control them. "We're totally 
price-conscious, and we implore any of the agents and man- 
agers we're dealing with to be the same," Phillips says. "Give 
the consimier as much value and make it as cost-effective and 
easy to go to the show as possible." 

Therefore, the industiy isn't pushing the envelope. "There's 
a lot of flex pricing going on, and there's a creativity factor from 
the producers, the promoters and even the venues in offering 



ideas on how to make a buck and get the business through vol- 
ume." Page says. "We're looking for creative ways to offer fan 
club opportunities or packaging concepts. Value is selling." 

Garnersays Live Nation is approaching pricingver>' cau- 
tiously and will offer 3.3 million summer amphitheater tick- 
ets that cost less than $30. "If you look at LiveNation.com 
you'll see that nearly every concert this year has some kind 
of promotion on it in our amphitheaters." Garner says. Price 
promotions and $10 lawn tickets abound on the low end, 
and value-adds like No Doubt offering its entire catalog of 
music with a reserved ticket add value to the high end (see 
story, page 26). Live Nation greatly expanded its four-for- 
the-price-of-three ticket promotion to almost all of its shed 
shows and even added a six-for-fouroption. Dave Matthews 
Band and Toby Keith are among the strong-selling acts that 
are still offering value pricing — and making sure people 
know about it. 

The industry had already been moving toward offering a 
wide range of price points, but scaling is more evident this 
year. Most prominently, U2 is offering at least 10,000 tick- 
ets per show for about S30. Any downward movement on 
pricing begins with an act that is willing to be flexible in its 
guarantees, as well as buy-in every step of the way along the 
value chain. Venue rental fees, splits on merchandise rev- 
enue, add-on fees by venues and ticketing companies, spon- 



sor participation, concessions packages and other deal points 
cannot be carved in stone if the pie is sliced to allow tickets 
to be sold for less. 

Page says most venues are being flexible about cutting deals 
with promoters that allow both sides to make money, even if 
the gross potential has to be lowered. "Thai's where we're for- 
tunate to work with the Live Nations and the AEGs of the world 
to really look at the creative concepts and see how we can work 
together to bring these shows not only to the maior markets 
but also to the secondaries and tertiaries," he says. 

Fven so, the various players are still guarding their respec- 
tive agendas. "The agents have a job to do, and their job is to 
get their band the most money and the best slot they can get, 
and they ir>' to doit," C3's Walker says. "Everybody realizes it's 
a little bit more sensitive now than it was a year ago, but I don't 
think there's a fire sale out there. There are still a lot of festi- 
vals, a lot of demand for bands, especially the big bands, and 
we're all still doing our jobs. We're all a Httle bit more sensitive, 
but nothing drastic." 

So far, though, concert business executives feel pretty good 
that Silvio's theor)' is playing out. And Geiger says industry play- 
ers aren't just whistling past the graveyard. "We're all experts in 
reading numbers, we're not idiots," he says. "I can tell you be- 
tween tlie advances and the walkups that this industry is in healthy 
shape right now. Operating under a little fear is good." • ■ • ■ 



memory 
bank 

Nostalgia Boosts Reunion 
Tours, But Do Enough 
Fans Still Love The '90s? 

Yes, there's a recession. But never underes- 
timate the power of going to see the band 
that you most loved in high school. 

"What's more valuable than '! thought I 
was never going to see my favorite band 
again' and then they get back together to 
come and play?" asks Jason Garner, CEO of 
global music at Live Nation. Right now orig- 
inal members of such bands as Jane's Ad- 
diction. No Doubt, Creed, Phish, Blink-182 
and Blur are preparing to perform for fans 
who have waited years to see them. But there 
are risks involved— from the lack of market- 
ing that follows a new release to a busy 
schedule of shows aimed at '90s music fans. 

Creed's four original members are in the 
studio working on a new album but won't 
have anything to release in support of their 
upcoming tour of arenas and amphithe- 
aters. Creed booking agent Ken Fermaglich 
points out that the rock act "didn't go out 
on a low note" after its last tour in 2002, 
when it sold between 12.000 and 15.000 
tickets per market. 

Fermaglich says the decision to book the 
band into large venues stems from the be- 
lief that there's still pent-up demand for the 
live show. "It's a little bit of a question be- 
cause we haven't worked in seven years," he 
says. "But the sense from a lot of people is 
that there's excitement for it." 

William Morris Agency contemporary 
music head Marc Geiger, who served as the 
booking agent for the Jane's Addiction/Nine 
Inch Nails co-headlining summer amphithe- 
ater tour, says that reunited acts should do a 
"best of" tour before releasing new mate- 
rial, because fans are mostly Interested In 



hearing their favorite songs. But Geiger 
would advise bands that have a new album 
finished to give it away. 

"I would actually give the record away for 
free to everyone who came to the show and 
say, 'Tell me what you think,' and not play 
anything from it," he says. "Give them the 
show they want and say, 'I want you to re- 
member our show this way, but we still are vi- 
ably creative.' " 

Other reunited bands are beefing up their 
summer bills with strong support. One leg 
of Blink-182's forthcoming North American 
arena/amphitheater tour— its first since 
2004. when it grossed $14.4 million from 42 
concerts, according to Billboard Boxscore— 
will feature Weezer and Taking Back Sun- 
day, while the other will include Fall Out Boy 
and the All-American Rejects. "My goal was 
to have name-brand acts all the way." Blink- 
182 manager Rick Devoe says. 

Festival producers have also noticed the 
benefit of booking reunited bands early in 
their tour The annual Sasquatch Music Fes- 
tival, to be held May 23-25 at the Gorge in 
Quincy, Wash., secured Jane's Addiction, 
whose original members are gearing up for 
their first tour in nearly 18 years, as one of 
its headliners. Sasquatch founder/producer 
Adam Zacks says a reunion booking "ratch- 
ets up the excitement level and distin- 
guishes a festival as being special amongst 
a sea of others." 

Reunions can be a powerful draw at am- 
phitheaters for the same reason. "It's a great 
value, if s something you thought you'd never 
see, and probably never will see again, and 
then you can still buy a ticket on the lawn for 
an average of $30," Garner says. 

Others in the industry are concerned that 
the reunions could hit a saturation point. "I 
wish they all toured in January," Devoe says. 
"They obviously didn't get the memo that 
January is much better for shed tours." 

-Mitchell Peters 

Additional reporting by Ray Waddell. 
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No matter how big your stage show, you'll find one of our three arenas measures up to 
your needs. Our staff of experienced professionals will make sure you have what you need, 
when you need it. Because delivering a killer performance is not just your goal, it's ours, too. 
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brands in concert 

Festivals Look To Diversify Revenue, 
Strengthen Ties With Fans . uy Waddell 



The business of music festivals sits on a three- 
legged stool of ticket sales, sponsorships and 
ancillary revenue. 

Whether these tlirce elements will put an 
event in the black depends on the acts, the 
venue, the economic environment, ticket 
prices, media coverage and even weather. A 
general rule of thumb for major festivals is 
that 60%-75% of revenue comes from ticket 
sales. 10%-20% from concessions and 15%- 
30% from sponsorships. 

The key to maximizing this revenue is es- 
tablishing an event as a brand that fans iden- 
tify with, based on both the music and the 
overall experience. 

Indications so far are that ticket sales will 
hold up this year. "The reasons for this, in my 
opinion, arc years of good producing on the 
part of companies like C3. Goldcnvoice. Fes- 
tival Productions, Superfly, Sumnierfest and 
tlieTelluride producers." says )im Levti. head 
of the Agency Group's festival division. 

Sponsorship dollars are harder to come by 
but haven't disappeared, according to C3 Pre- 
sents partner Charlie Walker, whose company 
produces Lollapalooza and the Austin City 
Limits Festival. 

"It's getting tougher, with big and small 
companies having harder economic times and 
some companies being conscious of their sit- 
uation on Wall Street and not wanting to splash 
a big billboard up at a festival." Walker says. 
"There's still sponsors liip money there — you 
just have to be creative and work with the client 
to gis'e them real value for their money." 

In terms of concessions. Walker says C3 is 
projecting spending per-caps to be on par with 
last year. "We've had prett>' good demand since 
we started, so I don't expect any drop-off there." 

Given the uncertainty of the economy, fes- 
tivals are seeking ways to create new revenue 
streams, efTorts that can also help build their 
brands. Bonnaroo, for instance, is adding 
streaming video programming to its " Bonna- 
roo 365" site. It plans to monetize the site 
while creating a year-round digital storefront. 

Kewi says producers are also increasingly 
tiimingto VIP programs, promotional partners 



and improved food and beverage selections to 
make up for any softness in sponsorships. "It 
is also time to start lookingat brands as promo- 
tional partners ratlicr tiian j ust money." he says, 
"Their ad biidgets are a lot bigger than ours." 

As fests control their costs, artist represen 
tatives who believe in the value of a particu- 
lar event can lend a hand by reining in talent 
costs in the interest of keeping a festival going. 

AEG Live CEO Randy Phillips, who's pro- 
ducing the country festival Stagecoach, says 
the Nashville music business community 
helped keep ticket prices down by trimming 
talent costs. "They wanted to keep the festival 
alive because it hasn't made money for two 
years." he says. "The artists came down in 
price, even the headlincrs, and it really made 
the festival work because we were able to have 
S99 and $125 tickets." 

While Live Nation doesn't have a large fes- 
tival footprint in the United States the com- 
pany is the largest fest producer in Europe, 
where ticket sales are healthy. "In America 
the summer is defined by the amphitheater 
touring season and in Europe the summer is 
defined by the festival lineups." says )ason 
Garner. CEO of global music for Live Nation. 

"These guys have invested their hearts and 
souls, and these are their babies," Gamer says. 
"They have created resilient brands that say 
something different. It s about Reading and 
Leeds. Tin the Park, Download. Vector — these 
great brands where fans come to expect a cer- 
tain experience. I've learned the festival is in 
their blood and that's something that's not 
necessarily in our DNA in America." 

Festivals that have been successful state- 
side have made it by investing heavily in their 
brands and in no small part patterning them- 
selves after the European model. 

" In the last couple of years we've seen peo- 
ple trying to move it a little quicker than it can; 
you can't build a brand in a day." Gamer says. 
" But the festivals that are successfiil here have 
100% followed that model, and I think the 
guys at Coachella. C3 or Bonnaroo would tell 
you they look up to what our guys in Europe 
have built." 
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THE INDIES 



BY CORTNEY HARDING 



Staying the 
course 

Touring Pays Dividends Even 
In Tough Econonnic Tinnes 

With the recession in full swing and competition for concert dol- 
lars stiff, many indie bands that didn't score slots on high-profile 
festivals or as part of big package tours might be tempted to stay 
off the road this summer. But they can still have productive, prof- 
itable tours. 

For baby bands, the fociis should be on getting in front of as 
many people as possible and mastering the ins and outs of a live 
show. "Touring can be productive without being profitable if it is 
the first or second time on the road."" says John Nutcher, direc- 
tor of tour marketing a! Fontana Distribution. "Tnily indie or DIY 
bands that have no outside supprort should make friends at shows, 
make friends with local bands and promoters, reciprocate hospi- 
tality and floor space to crash." 

During these lean times, it's especially important to embrace 
a no-frills approach, Nutcher says. "Aggregate backlines. make 
your tour manager sell merch and do sound, drink bad gas sta- 
I tion coffee, and BYOB to avoid liigh bar tabs." 
ft While many laiis are strapped for cash, Nutdicr ad\ises agaitist 

J giving away merch for free because doing so can potentially dam- 
I age a band's relationship with its merch company. 
I Whether a band is on its maiden voyage or has a number of 

5 tours under its belt, careful routing is key to making it all worth- 



Brighter than a nightclub: 
Brooklyn's McCarren Pool 




while. Many festivals prohibit bands on their bills playing 
within a certain distance of the festival 90 days before or after 
the event, which means plenty of open nights in primary and 
secondary markets. 

"Some bands are choosing to focus on visiting and revisiting 
big markets a few times during the summer, while others are 
more invested in playing smaller markets." Windish Agenc>' pres- 
ident Tom Windish says. "It really depends on where your base 
is and whether you can grow in bigger markets." 

Johnny Beach, a talent buyer with Bowery Presents, notes 
that many bands skip New York in the summer because of the 
competition from free events. "On the other hand, some of these 
bands are more likely to be able to fill a room in New York. ' he 
says. " I 've seen bands tour through college towns in the summer 
and be surprised when no one comes, forgetting that people go 
home when school isn't in session." 

Teaming with similar bands can also provide strength in num- 
bers. "I know bands that are putting together their own pack- 
ages with friends," Windish says. "They might have to take a 



pay cut, but they'll be able 
to play bigger venues and 
be seen by more people." 

Nutcher says thai bands 
should also look at local 
festivals and not focus on 
the big. national events. 
"Local festivals are great 
for building relationships 
with other bands and com- 
munity sponsors and hav- 
ing the privilege of sharing 
your music with fans of 
other performers," he says. 
Windish agrees. "We've had lots of success with smaller festi- 
vals and unique events," he says. "Central Park Summerstage, the 
Prospect Park summer concert series, the JellyN YC shows in Brook- 
lyn, the Capitol Hill Block Part)' in Seattle — all these are excellent." 

Beach cautions that smaller festivals might feel the sting of the 
recession this summer. "Tve seen a i)ig influx of festivals in the 
last several years, and it finally feels like we've hit a stopping point 
with their growth." he says. "Many of them have lost sponsor 
money and since some have been free and sponsor-supported, 
they've had to cut way back. Historically, bands were able to make 
a lot of money playing these events, but it remains to be seen if 
that will still be the case." 

Despite this. Windish says he hasn't seen a huge impact from 
the recession. " People are still going out and tours are still going 
well," he says. "Bands have to be careful not to oversalurale 
markets but overall, business is still going strong. Live music 
has exploded in recent years and I'm not seeing signs of a slow- 
down. Last summer. ever)'one said high gas prices would kill 
us, and we survived just fine. ■ • ■ 
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burning up 
the road 

Nearly 300 Tours And Festivals Will Be 
Rocking Venues Large And Small 
This Summer >h By Mitchell Peters 

With some of the world's top-grossing touring acts performing across the 
globe through September, the 2009 summer concert season is poised to be a 
scorcher for the international live entertainment business. In addition to 
superstar stadium acts like Madonna and U2, the summer months will see a 
number of reunited bands like No Doubt, Phish and Creed (see pages 14 and 
26) draw thousands of nostalgic fans to festivals, arenas and amphitheaters. 
Following is a sampling of this summer's most anticipated tours and festivals. 



STADIUMS 

OASIS 

Support: Kasablan, the Enemy May-Aug. Also playing: 
festivals (Europe) 

TliL' L .K. ttiarket is awash in huge .sumincr shows f rom U2. Cold- 
play and Michael [ackson — but Oasis has once again emerged as 
the daddy oflhc sladium scene with ils biggest British lour lo 
date.Thc band will play 1 1 sladium shows in June and |uly in the 
United Kingdom and 1 reland , to a total audience of 800.000 peo- 
ple, according to Oasis manager Martits Russell of Ignition Man- 
agement. " Wc knew it was going lo be a very competitive suimnec " 
he says, "So we kept a very sensible ticket price, put a strong sup- 
port bill together and went on sale as early as we could." Booked 
around a busy European festival schedule — including slots ai V, 
Benicassim and Roskilde — the sladium shows, promoted by 
SIM/Melropolis. feature support from rising U.K. rock bands 
Kasabian and the Enemy. The world tour is due to wrap Aug. 30, 
but Russell says the band coidd extend it. "The demand is al- 
ways there." he says. "But we'll have been out for 14 montlis 
by then — you have to draw the line somewhere." 



May-Sept. 



ARENAS 

TAYLOR SWIFT 
Support: Kellie Pickler, Gioriana 
Also playing: festivals 

As one of the youngest arena headlin 
ers in the concert business, 19- 
year-old country singer Taylor 
Swift will continue supporting her 
latest album, "Fearless" — which 
is so far the top seller of 2009 
with 1 million copies in the 
United States, according to 
Nielsen SoundScan — with an 
ongoing sold-out U.S. arena 
tour through mid-October. 
Following its debut last No- 
vemberat No. 1 on the Billboard 
200. "Fearless" spent 1 1 weeks on 
the chart and sold 2.4 million copies. "I 
told her. 'In a crazy way, you're the Bruce 
Springsteen of your generation, because 
you're talking to your generation as he talked 
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to his generation." " TMG/AEG Live president Louis Me.ssina 
says. With the mornentxim she's gained from "Fearless." Swift 
could have played multiple-night runs at venues like the Sta- 
ples Center in Los Angeles and Madison Square Garden in New 
York, according lo Messina, but the singer "wanted to under- 
play it. She wants to go up there and show people she's a real 
artist, which she is. " Ticket prices in most markets range from 
$20 to S49.50 because "she wanted her fans to have the oppor- 
tunity to see her and not have to spend their last dollar." Messina 
says. "She's doing S17 [per head] in merchandise." 

PINK 

May-Sept. (Europe, Australia, North America) 

It's winter in Australia, but Pink's record-busting I-'unhousetour 
will heat up the chillier montlis. Beginning May 22 at the Perth 
Burswood Dome, the tour has now grown to 50 arena dates and 
a potential audience of 600,000. That bests Pink's 2007 tour, then 
the biggest .Australian run by a female artist, with more than 
307.000 tickets sold across 35 dates. Hie 2009 toirr mdudcs 
a record 1 3 shows at the 1 5.000-capadty .Melbourne Park 
Rod Laver Arena, "'niey are extraordinary numbers," 
says .Meg Walker. Melbourne Park's arena contracting 
and ticketing manager. Pink's lOdales at the 12,500- 
capacity Sydney Entertaiiunent Centre and nine at 
the 13.500-capacity Brisbane Entertainment Cen- 
tre also set new records. "In recent years, nobody 
\ has touched that sort of a run with a straight 
^ music concert, "says Rod Pilbeam.executivedi- 
rector of AEG Ogden. wliich manages the BEC. 
^ The tour is promoted by the Melboiune-based 
Michael Coppel Presents and 
sponsored by the telecom 
Optus, whose TV ad cam- 
^^^v^' C * "f paign features the singer. 
Jr "Achienng that level of ticket sales in a reces- 
sion environment confirms that Australians value 
great entertainment above pretty much anything else 
that they could spend their disposable income on." 
Michael Coppel says. Denis Handlin, chairman/CEO 
of Sony Music Austialia & New Zealand, expects " Fim- 
house" to build on its already seven-times platinum 
(490.000 album) sales. The artist will play U.S. arenas 
through early October before heading to play similar- 
sized venues in Europe. 




BLUR 

June-July Also playing: festivals (Europe) 

Britpop giant Blur never officially split— but after a lengthy hia- 
tus, the band s return to performing with its original lineup is 
effectively the biggest British reujiion of 2009, Tlie centerpiece 
will be two 50.000-capacity shows at London's Hyde Park ()uiy 
2-3). "The anticipation ofseeing them will be incredibly high." 
says Steve Homer. VP of music at Live Nation U.K.. which co- 
promotes the I iydc Park shows with Metropolis. The [uly 3 date 
was the first announced and sold out online within a few min- 
utes, and the luly 2 concert was headed toward a sellout at press 
time, he says. Because ofBlur's lack of recent activity. Live Na- 
tion combined fan data from EMI with ils own customer data- 
base — as well as data from the Wireless festival and Academy 
venues — lo target people who had seen similar bands or such 
associated acts as Gorillaz. a band created by Blur frontman 
Damon Albarn. "We realized very early on that the response 
had been huge, so we agreed with management to set up a fur- 
ther show," Homer says. Blur will also headline the U.K. fcsti- 
vaLs Glastonbury andT in the Parkas well as Oxcgenin Ireland. 
The band is also scheduled to play Manchester MEN Arena 
()une 26) and perform five intimate warm-up shows, begin- 
ning with the 150-capacily East AngUan Railway Museum. 

RICARDO ARJONA 
July-Sept. Also playing: theaters 

The Guatemala-born singer/songwriter Ricardo Arjona has 
steadily upped the ante on his stateside tours, and he does so 
again this summer with 23 arena and theater shows in the 
United States and Canada. The trek, in support of his 2008 
Warner release. "5to Piso," is the biggest Latin lour promoted 
by AEG Live. Arjona's last tour, which ran 2006-07, grossed 
$8.2 million and drew more than 1 34,000. according to Bill- 
board Boxscore. In addition to revisiting cities that were emerg- 
ing Latin markets on his last outing (such as Boston, Atlanta 
and Orlando, Fla.), Arjona is playing Seattle and Toronto. 

AMPHITHEATERS 

CREED 

Support: TBD Aug.-Sept. Also playing: arenas 

Creed hasn't sold a concert ticket since its last perfomiance on 
Dec. 31,2002. But the recently reunited rock act's booking agent 
believes there's still enough excitement around its four origi- 
nal members to fill amphitheaters and arenas this summer. 
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All the world's a stage; TAYLOR SWIFT (opposite page, 
below). OASIS (left). PERRY FARRELL of Jane's Addiction 
(above) and RICARDO ARJONA (right) 

"We're going on a lot of picking up where we leftofT and believ- 
ing there's still a significant amount of fans out there who would 
like to see the band." says Ken Ferniaglich. who handles Creed 
at the Agenc>' Croup. Creed sold 26.3 million albums in the 
United States, according to Nielsen SoundScan. and between 
November 1997 and the end of 2002 the band reported more 
than S70 million in grosses and 2 million tickets sold from 220 
shows, according to Billboard Boxscore.The new tour — which 
will feature plenty of pyro, according to Fermaglich — will be 
promoted by a combination of Live Nation on many shows and 
Red Mountain/Blue Deuce Entertainment on others, in sepa- 
rate deals. The band is writing new material and plans to re- 
lease an album later this year. "The intention is that we're going 
to release a single at some point in June or July before the tour, 
and then release a record at some point in the late third 
quarter /early fourth cpiarter." Fermaglich says. International 
tour dates and another U.S. run would likely follow a new album. 

BLINK-182 

Support: Weezer, Taking Back Sunday, Fall Out Boy, 
the All-Amerlcan Rejects July-Sept. Also playing: arenas 
Ifit hadn't been for dnimnier Travis Barker's near-fatal airplane 
crash last year. Blink-182 might not be touring this summer. Ru- 
mors tliat the rock act could reimite after its messy split in 2005 
started last year after Mark Hoppus posted a blog saying tliat 
Barker's survival and the death of BUnk-182 producer \cTry Finn 
put the band members back in touch. "Unforlunalely it took 
something catastrophic to do it, but sometimes that's how life 
is." Blink-182 manager Rick Devoe says. Devoehas big plans for 
the simimer outing, which includes support from Weezer and 
Taking Back Simday on one teg and Fall Out Boy and the Ail- 
American Rejects on the oilier. Although Bliiik-182 conhrms it 
is writing new songs, "the word on the street is thai this lour is 
about tlic hits." says Devoe. who couldn't say when a new album 
might be released. "As the rehearsals go by. we're hoping to have 
at least one new song in the repertoire." Devoe adds that Blink- 
182 fans who are short on cash this siunmer will be happy to 
learn thai ampliitheater lawn tickets will be available for $20. "If 
you have $20, you get in. No fees or anytliing." he says. 

NINE INCH NAILS/JANE'S ADDICTION 
Support: Street Sweeper Social Club May-July Also 
playing: arenas (North America, Europe) 

History will repeat itself this siunmer as Nine Inch Nails and 
the original lineup of jane's Addiction share the same bill for 
the first time since the first Lollapalooza tour in 1 991 .The groups 
"stole ever)' one of the shows" that year, according to William 
Morris Agenc>' contemporary music head Marc Geiger. who 
books both bands. )ane's broke up for the first time shortly there- 
after, only to reunite minus original bassist Eric Aver>' in 1997 
and again in 2001 . Earlier this year, Reznor had been in the stu- 
dio with jane's, which at the time was p!a>ing a handful of inti- 
mate Los Angeles club shows with Aver>'. That's when Geiger 
conceived the idea of pairing the bands for a summer trek. "I 
wase-maiUnglNIN frontman Trent Reznor] from the show and 
said. "We've got to do something," " Geiger says. ''When he came 
off the road we set up a dinner for them; they hadn't really been 
in touch for a long time." The upcoming co-headlining tour 
could be the last time N IN fans see the band live in the foresee- 
able fuUne. In a February blog post. Reznor said the summer 
dates would be the band's final shows for some time. He noted 
that the performances will be "much more raw. spontaneous 
and less scripted" compared to last year's Lights in the Sky tour. 
"It's time to make NIN disappear for a while," he wrote. 
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CLUBS & THEATERS 

ANTHONY HAMILTON/MUSIQ SOULCHILD 
Support: Chrisette Michele May-July 

Representatives for R&B artists Anthony Hamilton and Musiq 
Soulchild kept two things in mind when booking the pair's 
summer co-headlining tour: the economy and competition 
from similar artists. With the help of A FG Live urban promoter 
Jeff Sharp, the trek was primarily Ixioked in markets that weren't 
hosting summer shows from R&B singers like Keyshia Cole, 
Robin Thicke and Jennifer Hudson. "In this recession, people 
don't have the dispt)sable income to go to all three, four or five 
concerts." says Fli Davis. Hamilton's manager at Special As- 
signment Operations. "We had to strategically route our tour 
so that we could get the most value out of each city." Tlie nearly 
20-date U.S. theater jaunl will support recent alimms from 
Hamilton ("The Point of It All") and Soulchild ("Onmyradio"). 
In Februar). Hamilton won a Grammy Award for best tradi- 
tional R&B vocal performance for "You've Got the Love I Need," 
a collaboration with Al Green. Davis says the award should help 
boost ticket sales for the tour. "The Grammy win gave us the 
publicity that we needed to solidify him." Davis says. "It put 
him over the edge to realize, 'I need to go see this guy.' " 

DAN DEACON/DEERHUNTER/NO AGE 
August Also playing: outdoor spaces, youth centers, halls 

Starling in August. Dan Deacon. Deerhunler and No Age will 
embark on a lO-date "round-robin" style lour of outdoor spaces, 
clubs, halls andyoulh centers across the United Slates, accord- 
ing lo Windish Agency booking agcnl Sam Hunt. "All three 
bands set up at the same time at varioas points around the venue 
and take lurns playing one song per band." he says, noting that 
some concerts are free and others will cost approximately SlO. 
"The whole thing will probably last about three hours , because 
each band will play the equivalent of a full sel, just not conscc- 
ulively." Deacon and other Baltimore-based artists pulled ofl a 
similarly st>led tour last fall. " It offers more than a regular show," 
says I liuil. w^ho books all tlie bands on the irek. "This gives more 
of an incentive to just see how it goes or experience something 
new." All three acts will each bring along an opener. 

JAMEY JOHNSON 

May-Sept. Also playing: fairs, festivals 

The biggest challenge of booking toiu"s for country singer/song- 
writer jamey johnson is "finding venues that are as cool as 
|amey |ohnson,"says Lane Wilson, who books the artist at the 
William Morris Agency in Nashville. "We're looking for plays 
that have the right amountof grit that appeal to his outlaw coun- 
try' following. Our strategy from the beginning has been to look 
at each specific market, evaluate what all of our options are m 
that town and say that nothing is off limits." Johnson will play 
fairs, festivals and large clubs this summer in support of his 
album "That Lonesome Song," which last August debuted at 
No. 28 on the Billboard 200 and sold 407,000 copies in the United 
States, according to Nielsen SoimdScan. Since mid-December, 
his club dates have primarily been sellouts. "He went and did 
one little run with Willie Nelson in March, but the headliner 
dates he's done have been going clean.' Wilson says. Wilson is 
already looking lo summer 2010. where he'll target slots for 
johnson on festivals like Bonnaroo and Kevin Lyman's coun- 
try version of the Vans Warped tour. "We're going to really push 
the boundaries," he says. • • • ■ 

Additional reporting hy Aya/« Ben-Ychuda, Lars Brandle. 
Andre Paine and Mark Sutherland. 
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best of the rest 



stadiums 

AC/DC: I ■ • / Ak,,-, ril-'-ying: 
■ ■ - ■ I , ■ -.n- r; -.'th 

///BOeCniAN/X>HNMEL- 
LENCAMP/WILLIE NELSON: . v- 
/// BRUCE SPRINGSTEEN & THE 
E STREET BAND; i 

/// MADONNA / 
SUPPORT; PAUL OAKENFOLD: 1 , 

Europe) 

/// TAKE THAT; : / / Also 

>j/U2:Sup- 

p.-,: z,iiu.-. h'riTio., Ju;;=^-Sept.(Eu- 
rope, North America) 

arenas 

AEROSMITH: upport: ZZ Top / 
.1 I ■ -;n ptflying: stadi- 
r i -.-iiers, theaters 
AMERICAN IDOLS LIVE: July-Sopt. 
/i/BEYONCt: '■l.iy-Sept./ Also play- 
ing, festivols (Europe. North Amer- 
ica, J.-ipan, AiJStrali3)ilS/BIGainCH: 
Jun.-S..'l.l ■..■■.'.■■,■■■■1 . -■.-r r,-_., 
1,1' !■ ///ANDREA BOCELLI: 

///BROOKS a DUNN: , j , 

'Mm. m laying, casinos, fans, testi- 
. Ati'itralia. North America)>55' 
ERIC CLAPTON/STEVE WINWOOO: 

: />yALICECOOPER:M.^ySept 
i! , -.i-idKims, 
f.:-;::i,r, , America, 

Au5tr.i;i 1 ///DEPECHEMOOeSup- 
port. Pi 1 lin / May- 

Sept./ AiiLi u .,yi:ig. ■A.jdiums. am- 
phitheaters, festivals (Europe. 
North Amertcn)/// EAGLES: May- 
July/ Al-.;;. ^vr-;:' --diumsCEu- 
rope) /// FLEETWOOD MAC; May- 
June ^7 JOHN FOGERTY: Msy-Julv 
/ Also playinr, ■ , fM li 

America. Europr : /// GIRLS ALOUD; 
May-Sept. (Euic-r ///gREENOAY; 
Support: Kaiser 
dioand / July-A- 1 /// IL DiVO: 
July ///MICHAEL JACKSON: 
'■' I I I ri",idoncy Jl iri(.' Loiidoiij 
/// JAY-Z: Support: Clara / July- 
■_'_■[.' ■ Aisoplaying; sladtut^i^, tho- 
;[-. I -. I North America, Eu' ■ /// 
ELTON JOHN/BILiy JOEL: 

'■•h'< pljying: sla6i\iny^ /// JOtiAS 
BROTHERS: Support: Jordin Sparks, 
Hen; ' Society / May-Aug. (South 
Amorica. Europe, North America) 
///THE KILLERS: Support: ChairllR 
■ May-Scpt / Also playing: am- 
phithoalers. festivals (Europe, 
North America }iSfirKINOS OF LEON: 
May-Sept- / Also playing: am- 
phitheaters, festivals (North Amer- 
ica. Europe) /l7 KISS: July / Also 
playing: festivals ///LADY GAGA: 
May-Sept ■' ^i, g: theaters, 
festival'. : Europe, 
Japan) >y/ LIMP BIZKIT: ' Uy-July / 
Also play 1 1'..- . i,- ufope, Rus- 

sia) /// OEHI LOVATO: Support: 
David Archuleta. Jordan Pruitt. 
KSM / May-Aug. / Also playing: the- 
aters, fairs ///METALLICA: May- 
Sept. / Also pliiying: festivals (Eu- 
rope. North America) /// 
MONTGOHERY GENTRY: May-Sept. 
/ Also playing: festivals iS7 MUSIC 
AS A WEAPON IV FESTIVAL: Dis- 
turbed. Killswitch Engage, Lacuna 



Colt, Chirnaira / May />/ SANDI 
PATTY: Support: Mandisa / May- 
Sept ///PEARL JAM: Aug. / Also 
playing: amphitheaters, festivals 
(North America. Europe) >}/ PET 
SHOPBOYS: June- July / Also play- 
-.1 ■- ,li , iIe (Europe. Russia) j57 
THE PUSSYCAT DOIXS: May- July / 
Also playing festivals (Australia, 
Europe)//ANDR£RIBI: May-Sept. 
/ Also playing: theaters (North 
America. Europe)>S/SIMONaOAR- 
FUNKEL: June-July (Australia. 
Japan) >S7SIHPLE MINOS: May-Aug. 
/ Also playing: tesUvals (Europe) 
SIMPLY RED: May-Aug. / Also 
playing: festivals (Eu rope) /l/ SLIP* 
KNOT: May- July / Also playing: fes- 
tivals (North America, Europe)/Q^ 
BRITNEY SPEARS: May-June (Eu- 
rope, Russia) ROD STEWART: 
May-Aug, / Also rl i i 
(Europe, North Am." i^TOOU 
July-Aug. / Alsopl.ivii ' < ■ /// 
KEITH URBAN: Ma, 
playing: fairs. fcstiv.il'./i/ WALKING 
WITH DINOSAURS: M.iy-Sept 
(Norlh America. Europe. Russia) 
///YANNI: May July / Also playing: 
theaters />/NEIL YOUNG: May June 
/ Also playing: festivals (Europe) 

amphitheaters 

THE ALLM AN BROTHERS BAND: I '.ay * 
Sept i\l--.c. p.r.yirtg t hor.ii/rs, are- 
nas, festivals /l/BtONDIE/MTBE- 
NATAR: Juty-Aug. / Also playing: 
clubs, theaters, casinos ijy JACKSON 
BROWNE: May-Sept. / Also playing: 
arenas, festivals (Europe. North 
AtT-.;, ///JIMMY BUFFETT: May- 
s'^ ft /y/CHEECHftCHONG:- Jpport: 



■ Also 
///KENNY CHES- 



///CHICAGO/EARTH, WINDS 
RRE: I - iqithe- 

jt«rxjrL-iki'./ycOLOPLAV:Support: 
Pete Yom, Howling Bells / May-Aug. 
' Aho piayin'r L-S.jdiuins arenas, tes- 

!l I I 11,1 n-j. BurOfiQ') /// 
COUNTING CROWS: '-lay -Aug, / Also 

I.I ■ I . .■■tivals (Europe. 
North Amefic<^)/l/ CROSBY, STILLS 
S NAM June-Sept, / Also playing: 
arcn.-'M'n-'-v.T'' I N'-.rth America. Eu- 
rcp //'CRQEFEST2:M6tleyCnJe. 
G' I : ' tf a Oeadman, 

Dru. 1 I'm City Devils/ 

July bep: /// DAVE MATTHEWS 
BAND: Support the Avett Brothers, 
the Hold Steady. Old Crow Modkine 
Show / May-Sept, / Also playing: 
arenas, festivals (North America. Eu- 
rope) /S^THE DEAD: May / Also play- 
•ng arenas /// DEATH CAS FOR 
CUTffi: Support: Andrew Bird, Ra Ra 
Riot/ JulyjQ/Def Leppard/Cheap 
Trick/Poison / June-Sept. / Also 
playing: arenas ff/fAlX OUT BOY: 
May-Aug, / Af-.n pl.-iymy ,"iri^iias, fes- 
tivals PETER FRAMPTON: July- 
Sopt./ Also p I,, J II the- 
aters, fairs. k-.Iivjl . ///THE FRAY: 
Support: Jacks Manri-_ I I -i.i ■ i; 
Swift / June-Aug, /// HEAVEN AND 
WLL: May-Aug. / Also playnuj: ftfs- 
tivals (Russia. Europe. North Amer- 
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BILLBOARD STARS 

irs Your Artist's Time To Shine! 

Is your artist celebrating a miostone? 
Launching a major worldwide tour? 
Ready to drop a major new release? 



Get the word out through Billboard STARS... 



The ultimate opportunity to have an editorial section of 
Billboard magazine completely dedicated to your artist's 
career achievements. 



Experience the buzz when key decision-makers and peers 
read about your artist in the pages of Billboard I 




For more information, please contact: 

Aki Koneko • 323.525.2299 • akaneko@billboard.com 
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EXPERIENCE THE BUZZ 



/// INCUBUS: Support: the Duke 
ij<j / Also playing: tes- 
/// ALAN JACKSON: May-Sept 
, Ai£-. pis^ .ng arenas, festtvals /// 
JOURNEY: June-Sept, / Also play- 
ing: arenas, fairs, festivals (Europe. 
North America) //f JUDAS PRIEST. 
Support: Whitosnake/ Juno-Aug./ 
Also playing: arenas, festivals j57 
TOBY KEITH: ' 1 1 ■ ; • - 1 Tf oce Adklils. 

:.:v't>g;festivi)ls 
/// KID ROCK/LYNYRO SKVNYRD: 
/// KORN: Moy- July / Also 
: 's, auditoriums, ball- 
■>_-5tival5(North Amef- 
r,i, ELjrop-2, Russia)// JASON MftAZ: 
Support: G, Loves Special Sauce , 
July Aug. /// NEW KIDS ON THE 
BLOCK: Support: Jesse McCartney 
I, July/ Alsoplayingrarenas// 
NICKELBACK: Support; Htncfor. Papj 
Hoach, Saving Abel / July-Sept, / 
Also playing: aroruisj$/ NO DOUBT: 
Support: Poramoro. the Sounds. 
Bedouin Soundclash / May-Aug. / 
Also playing: arenas, festivals 
OARj Support: Brett Dennen/ May- 
Sept. /// BRAD PAISLEY: Support: 
Oierks Bentley, Jimmy Wayne / 
Fiinf'-s^nt / Al-io [il-nying: arenas. 

yy/PHlSH:May Aug / 
! /l/THE PRE- 
TENDERS/CAT POWER: Aug, -Sept 
/// RASCAL FLATT5: Support: Darru^ 
' I / June-Sopt./ Also playing: 



REO SPEEDWAGON / STYX / .3S SPE- 
CIAL: I, 
I j: /// ROCK THE BELLS: N i:, 
OofDlan "Jr. Gong' Marley. the Roots, 
Big Boi. Common, Busta Rhymes, 
the G2 A. the Knux / June-Aug, /// 
ROCKSTAR ENERGY MAYHEM FESTI- 
VAL; '-lartlyn Man-ion, Slayer, Bullet 
(oi My Valentine, Trivium, All That 
Remains, God Forbid. Cannibal 
Corpse. Job for a Cowboy. Behe- 
moth, the Black Dahlia Murder. 
Whitechapcl, Killswitch Engage/ 
July Aug /// SNOOP D06G / 
SLIGHTLY STOOPID: July Aug /l/ 
STAIND: Support: Shir»edown,Chev- 
Halestorm / July-Sepl. / Also 
playing: theaters^/GEORGESTRAm 
Support: Blake Shelton, Julianne 
Hough / May-Aug / Also playing: 
arenas, festiv.v^ ///SUGARLAND: 
May-Sept.//- ■■■■,=is, 
stadiums, fosi v l y/i' VANS WARPED 
TOUR: Bad Reiiyiori.NOi ,^,Jnctor- 
oath, Thnce. 30H!3. Black Tide. Flog- 
ging Molly. Baysldo. Less Than Jake. 
Flipper. Shooter Jennings, GalJows / 
June-Aug. 



clubs & 
theaters 

BRYAN ADAMS: 



///AIR SUPPLY: 

arnpliitheateri, fair^vALjiU-alia. North 
America)/5'LUy ALLEN: May -Sept, / 
Ak.o nl.^iying f,-,Ei v.-it-; (fwcr,-- 
; >(5'TORIAMOS: 

///AN- 
IMAL COLLECTIVE: 

///ART BRUT: 

■cd, tu>oUi:}///yHEBS2S: Mjy-Auy. 
/ Also playing: amphitheaters, casi- 
nos, lairs, festivals ///JOAN BAEZ: 
July-Aug. / Also playing: festivals 
(North America, Europe)/P^SATPOR 
LASHES: May- June / Also playing: 
fe<;ttvats (Europe, North Amenca)iJ/ 
THE BEACH BOYS: May-Sept / Also 

/i/ TONY BENNETT: 

///BIG 

BUSINESS [ 1 < . /// BON IVER: 

May-July / Also playing; fe^tiwab 
(North America, Europe) jfi/ CHRIS 
BOTH: May-Sept, / Also playing: fes- 
tivals /// BOYZ II MEN: May-Sept- 
(North America, Europe) ///THE 
BRAVERY: July-Aug. /// 
BUCKCHERRY: May- July /Also play- 
'livals (North Amer- 
/// DAVID SVRNeSup- 
1- .1 / May-Jur»e / Also 
' ming arts centers, am- 
pnitiiLdKvs, festivals /l/THE CAB: 



Support: A Rocket to the Moon, the 
Sumnw Set, Eye Alaska, My Favorite 
Highway / June-Aug /// CAp£ 
TACVBA: May- July ; Nc^'-h -n.^nca. 
South America, ( /// CAKE: 

May-Aug./ Also pi f - 

atcrt, festivals /// BILL CALLAHAN: 
June-July /// CAMERA OBSCURA: 
May-Sept,/ Alsopl.=Hyiny -v-,, 
festivals(NorlhAm<vK,i.'L; /// 
NEKO CASE: Support: Jav 
May-Aug./ Ahoplaytnq: 1: 
festlvaliiS/CELTIC WOMAN: 
/ Also pi , 

ters ar'r ///CHICK- 
ENFOOT: 

/// COBRA STARSHIP; 

/// 

KEYSHIA COLE: ■ ■:-:jqc..i' bobby V, 
h : I ■! ■ ; I ri'eam / May- June 
/// CONOR OBERST ft THE MYSTIC 
VALLEY BAND: ' I 

/// ELVIS COSTELLO: 
' /// 
SHERYL CROW: 

III, ///THE CRYSTAL 

METHOD: 

festivals >S7CURSIVE: 
playing: L l ///DAY26: 
Ji/no M ///THE 
DEAD WEATHER: 

I ///THE 
DEARS: 

///THE DECEMBERISTS: 

M jy-Aug. / AI50 pljying. amphtthe- 
jtors, festivals ///GAVIN DEGRAW: 

May-Aun A^-.c. !i',-iv.n:v f^rvfi .'nl:- 
(ri.n : //^DELTHA 
FUNKY HOHOSAPIEN: /// 
ANI DIFRANCO: 

playitKj I- /y/OREAM THEATER: 

Suppoit 

Aug./ Aif- : . i. I ■ 

sia, Europe, North America) /// 

DURAN DURAN: June-July (Russia, 

North America. Europe) /C'EACLES 

OF DEATH METAUJuty-A 1 

playintj: festivals (North A-i 

fo|j .^yj/STEVEEARLE:'! 1 /// 

THE ENEMY: 1 I 

I > : /i/THE ENGLISH BEAT: 

MELISSA ETHERIDQE:June'Sept./7 
FASTBALL: : >?pt / Also playing: 
fr-^ 1 1 /.> . //RSCHERSPOONER: May- 
July / Also playing: festivals (North 
America. Europe) 
May-Sopt. / Also p ^v- 
Ing: festivals (Nor' 1 
America Euror" ■ /// 
FLIGHT OF THE CON- 
CHORDS: 

///FOR 

THE LOVE OF RAY J TOUR: 
f' I //FOREIGNER: 



■ I'^rica) 
FOUNTAINS OF WAYNE; JMiir- 

/// FRANZ FERDINAND: 
I ■ , ■ - . . ■ 

/i/ GEORGE THOROCOOD 
& THE DESTROYERS: Mdy-Aucj 
' .3S(nos. ball 
;rr>p,=> N 
///THE GERMS: 
///GHOSTFACE KILLAH: 

Aug tEu ///VINCE GILL: 

May- July GIPSY KINGS: 

Sept-/AlLC,-|--:, ■-. 

phitheaters /i/ GOGOL BOR- 
DELLO: May-Auc| 
festivals (North A, 1 
rope) /I/ GOVT MULE: 

Sept / Also ptayincj: 



WOODSTOCK: Jefferson Starship, 
Canrwd Heat, B«g Brothef & the Hold- 
ing Company, Ten Years After. Coun- 
try Joe McDonald. Tom Cortstanten 
/ June-Aug./ Also playing; fairs, fes- 
tivals >97 JENNIFER HUDSON/ ROBIN 
THICKE: May /// ENOELBERT 
HUMPERDINCK: May-Sept. / perform- 
rq r-.r.'- : riti^rs, amphitheaters, C3Si- 
ii America, Europe) yj/lN- 
OIGO GIRLS; M.iy-Scpt / Also pl v, i •■j 
. festivalE /// CHRIS 
ISAAK: I I : 

I ///ISIS: ///JAGER- 
MEISTER MUSIC TOUR: 

///JARS 

OF CLAY: /// 
///JOE: 

Jun.-July///K-OS: ■■ ■ Also 

playing, fest I. ///KEANE: upport 
Mat Koornc , ; 1 lotico / 

May-Aug .tivals 
(North Anil irOiS/ 
R.KEaY:J ///THE KILLS: May 

///B.B.KINC: j play- 

Morth 

- /// DIANA KRALL: 

June-Auy. / Also playing: casinos, 
amphitheaters, festivals /// BEN 
KWELLER: May- June f North Amr-r ■ 
ica, Europe 1 //LADY SOVEREIGN: 

May-June (•■.' 

>S/BENLEE:r' . ///JOHN LEGEND: 

Support: Indla.Aiio (sclctl datttsj / 
Jurvo-Sept, / AKo playing: amphithe- 
ater^ >S/ JENNY LEWIS: Support: the 
Scii-.i' !' - ''.o playing: les- 

tiv.i //yLITTLEBIGTOWN:May-Sept 
■ -M ■ clivals /{TLOG- 

GINS « MESSINA: 1 1 j Sept / Also 
rts centers, casi* 
/// THE LOST TRAILERS: May- 
: playing: fairs, festivals 
//LOVERBOY: May-Sept. / Also play- 
■ivil:ij}'UfLElJDVETT: 
Ml, rg:casirK)s,fes- 
lt\, v yJ/MASTODON: >l,Ty-Aug / Also 
■I Ani..Ti. i.E'l- 
/// MATISYAHU / LES CLAY- 
POOU /// MAXIMO PARK: 

...Ml Al..-. pl^vi'^'J. !<--^H.|Jls 
: rape. North America)^MICHAGL 
McDCMALO: Support: Boz Scaggs/ 
juiie-Aug. / Also playing: casinos, 
amphitheaters /^'MEIKO: Support: 
Cory Chisel / May / Also playing: fes- 
tivals /// MB.VIN8: May /// MEHMC 
May-June / Also playing: festivals 
(North Amefica,Europo)iVMEWITH' 
OUTVOU: Support: the Deer Hunter/ 
r July / Also playing; festivals// 
MOE.: May- July / Also playing: ball- 
rooms, festivals ///HOQWAf. Sup- 
port: the Twilight Sad. Dead 
Me,idow (select dates) / 
'J / Also playing: 
.lis (North 
!.--ric.^, Europe, 
I ///THE 
MOODY BLUES: 

.■) playing: pef- 
loing arts con- 

■IfTlphithO- 

/// NATALIE PORT- 
MAN'S SHAVED 
HEAD: June- July/ 
Also playmg: festi- 
vals /// NEW YORK 
DOLLS: May- July / 
Also playing: festi- 
= (North Amer- 
li--.:..M/fi^ 



///GRIZZLYBEAR: 



HANDSOME FURS: 



BEN HARPER: May-Aug. 

Also playing; festivals (North Am 
Ica Europe) ///PJ HARVEY/JOHN 
PARISH: "'"^ - I ' ip , AHopfaytngian 
1 : h America, Europe) 

/i7HATEBREED: Aily-Sopt / Also 
pijyi" bj lM.>...,.p:r.iN.itM' Ai- ..- 
South America) /// HEART: 
Sept/ Also playtnn 1 ■ 
I ( nu -11 /// HEROES OF 



20 /// BILLBOARD /// MAY 23, 2009 





NO FEAR ENERGY MUSIC TOUR: 

Lamb of God, As 1 Lay Dying, God 
Fof bid. Municipal Waste / May ffl 
nVOLONUTINI: July-Aug. (Europe, 
North America, Japan) iS/ NYLON 
SUMMER MUStC TOUR: Patrick Wolf. 
Living ^hing- P ^^^^t^eines / June- 
Julv>5/THEOFFSPRWG: Support; Al- 
kflliri' .ins.Dropt(ick 
Muf|!l - . icct d.itos) / 

Moy-Au^ / Albo playing: ballrooms, 
amphitheators, arenas, festivals Ut 
MSSION PIT; May-July / Also play- 
ing festivals (North Amertca. Europe) 
/i/PEACHES: May-Aug. / Also play- 
ing: festivals (North America. Europe. 
Japan)/yKATY perry: July-SepL / 
Also playing: ballrooms, festivals 
(North Amenca. Japan. Europe>/j^ 
WUL POTTS: Junc-Sepl (Norlh 
America. Europoj/yTHEPRODIOVt 
May / Also playing; f(";t!v.=^'=, (Nort'' 
America. Europe) //PROPAGANDW: 
May-Juno //l THE PSYCHEDELIC 
FURSiSiiut.-nr' - , 
Juh'- /i/PUSCIFER: ///BONNIE 
RArrr/TAJ MAHAL- 

>!/RANCID/RISEAGAtNSr.June-July 
JAYREATARD: j r^porl: Oh Sees. 

II e Adverts (select 
July /S^THE REGENER- 
ATION TOUR: ABC. Wang Chung. 

iM . . I ■ Cutting Crow, Berlin / 
Jur>e-July / Also playing: ballrooms, 
festivals /S^REUENTK: Support: Owl 
City (select dales) / May-Sept. / Also 
playing: twillrooms. festivals (North 
America Australia )i9/LEANN RIMES: 
May-S' ■ ' -■ ■ ■ ■ . : I" ' I' fpsti- 
Vab/Z/GAVINROSSDALE: June 
/Al ///XAVIER 
nUDD: :i fes- 

/ySANTlGOLD; 



Abo 



THE SCRIPT: 



pl.r 



///SHE 
/// SHOUT 



WANTS REVENGE: 
OUTOUTOUTOUT: 

playii . /(/ SONIC YOUTH: 

May-A ^1 ,1. ; ■! I , 
festive I ^ /j^BILLY SOUIER: 
/ Also playlny: festiL ///ST. VIN- 
CENT: May- June / A^i.. |. . 
tivals /I/ STEELY DAN: June-SepI , 
Also playing: performing arts ce^' 
ters.flr'i;jh.ihF^i^T.--f-, ff>=.tivfltt (North 
Am-n ///STELLASTARR^ 
Jlilv ///THE STILLS: 

Ak.ii /i/SUGARRAY 
M.:..- i.j:i.:-il;vjls/y 
SWITCHFOOT: : i/ingfpstivaK 
>S7 JAMES TAYLOR: Mjy-July / Also 
playing, orena^, festivals (North 
America. Europe) />/ TECH N9NE: 
Support Murs. Knss Kaliko. Ku« Cal- 
houn, Short Dawg Tha Native (select 
dates) / May-June TESTAMB4T: 
Support: Unearth. Lazarus A,0. / 
May-June / Also playing; foslivals 
(North America. Europe) ff/lWE. 
THERMALS: ' ■/ l' fNorth Aniof- 
ica ///THIRD EYE BLIND: 

MOV M '■•:;fAv.:\-./// 

Jit 

Mori 

altr. ///THREEGIHLSAND 

theirbuddv:l < I lyi 

Grltfin, Shawn Colvm, Buddy Miller, 
Also playing: festivals ^THROBBING 
GRISTLE: Ju ne ( E u re pe > /jf TOADIES; 



■ Ji.l 



/I/TORTOISE: M . , J I v /j/THE TRAG- 
ICALLY HIP: M^y-Sept. / Also play- 
ing: b.illrooms, auditoriums /f'TV ON 
THERADtO: May- July / Also playing: 
festivals (North America. Europo) JB^ 



EDDIE VEDOER: < J: ///THE 

VERONICAS: M-iy-July (Europe, 
North America) ///THE VIRGINS: 
May-Aug, / Also playing: fostiv.ils 
(North America. Europe) KATE 
VOCGELE: Support: Amy Kuney. 
AnQ"' Tnylor Clique / May- Juno ifi!/ 
THE VON BONDIES: May- June /j^THE 
WALLFLOWERS: Also playing: festl- 
///M. WARD: M-ziv Aug. / Also 
Tietica. Eu- 
/// SCOTT WEILANO: May /// 
WILCO: ' [)laying:fes- 

tivals (Europe, North America)/l/ 
HANK WUJAM9 JR4 May-Sept. / Also 
playing .-.v.-i.----., f.Tir^, ^ 

GHETCHENWILSON: 'Ko 
playiny ///X: rt: 

SIOVO S. :. . -. -I ■ i . . li ,; .,1 1^. / 

May-Juni^ / Alsu pioyiiiy, festivaisi$/ 
YEAH YEAH YEAHS: May- July / Also 
playirtg: festivals (North Amef lea. Eu- 
rope) ijl/YES: Support: Asia / June- 
Aug / Also playing: casinos, am- 
I I - neaters, festivals /// OWIGHT 
YOAKAM: May-Aug. / Also playing: 



festivals 

AtL GOOD MUSIC FESTIVAL: Gov't 
Mule, Phil Lesh & Friends, Wide- 
spread Panic, Michael Franti & 
Spearhead / July 9-12 / Marvin's 
Mountaintop, Masontown, WVa./// 
ALL POINTS WEST MUSIC « ARTS 
FESTIVAL: Beastlo Boys, Tool. Cold- 
play. My Bloody Valentine/ July 31- 
Aug. 2 / Liberty State Park. Jersey 
City, NJ j9/B'ESTPEST:the Killers. 
Moby, Orbital, Franz Ferdinand, 
Santana. Motorhead. the Charla- 
tans, Klaxons. Thievery Corpora- 
tion, the Ttng Tings / July 1-S / 
Bucharest, Romania /// 
BENICASSIH: Kings of Leon, Oasis. 
Frani Ferdinand. Paul Wollor. Lily 
All(^n tho Killers, TV on IhoRadio/ 
!' 19 / Benicassim, Spain >55' 
BONNAROO MUSIC E ARTS FESTI- 
VAL: L'Lice Springsteen & the E 
Sl(t i?t Band. Phish. Beastie Boys. 
Nine lr>ch Nails / June 11-14 / Man- 
chester, Tenn./l7BUMBER8HOOT 
MUSIC A ARTS FESTIVAL: Sheryl 
Crow, Modest Mouse, the Ail-Amer- 
ican Rejects, Katy Perry / Sept, 5-7 
/ Seattle Center. Seattle jfi7 CISCO 
OTTAWA BLUESPESI^ Jeff Beck, Bon 
Harper & Relci>!l. ■■'.7 .;,).- k'..on 
Browne. Girl Tof- ' Pi- 
lots/ July8-19/ l rk. 
Otiawa/y CMA MUSIC FESTIVAL: 
Brad Paisley, Robcal Flotti, Reba 
McEntIre, Brooks & Dunn. Trace Ad- 
kins / June 11-14 / downtown 
NashvlllejQf/DETROIT ELECTRONIC 
MUSIC FESTIVAL: Carl Cox, Krazy 
Baldhead. the Glitch Mob, RJD2. Z- 
Trip / May 23-25 / Hart Plaza, De- 
troit //DOWNLOAO: Faith No More, 
Slipknot, Def Lcppard. the Prodigy 
/ June 12-14 / Dooington Park, Eng- 
land jjyEDGEFEST: Billy Talent. AFI. 
M. . i .oDrirc. Metric, K-OS/ June20 
iiiview Park. Toronto /// 
ESSENCEMUSICFESnVALBeyoncd. 
11. ■ .veil. John Legend, Ne-Yo, Li- 
onel Richie / July 3-5 / Louisiana 
Superdome. New Orleans^OLAS- 
TONBUAY FESTIVAL: Bruce Spring- 
steen & the E Street Band. Blur, Neil 
Young, Lily Allen. Lady GaGa, Franz 
Ferdinand / June 24-28 / Worthy 
Farm, Pllton, England /// HARD 
ROCK CALLING: The Killers, Noil 
Young, Bruce Springsteen & the E 



Street Band / June 26-28 / Hyde 
Park, London>9/lSL£ OF WIGHT: the 

Prodigy. Neil Young, Razorlight 
:" tereophonics. Basement Jax* 
I'imo Park. Pixies / June 12-14 
- of Wight, England /jfLATITUOE 
FESTIVAL: Nick Cave a the Bad 
■ds, Grace Jones. Pot Shop Boy. 
ujty 16-19/ Henham Park, Suffolk. 
ungland/il/LEEDSFESnVM^ArctK 
McKikoys. Radiohead. Kings of Loon 
'' Aug. 2B-30 / Leeds, England jQf/ 
LOLLARALOOZA: Depeche Mode 
Killers. Tool, Jane's Addiction. 
_; _ r>5t>e Boys/ Aug. 7-9 / Grant Park 
Ihicagov^/MAIH SOUAftE FESTI- 
VAL: Coldplay, Kanye West, Placebo, 
Lenny Kravitz / July 2-5/ Arras Main 
Square, Arras, Fra nee jQ/MILE HIGH 
MUSIC FESTIVM; Tool, Widespread 
Panic, the Fr.iv / ii.h,. / n.rk*'. 
Sporting c- i 
City. Colo yZ/wrLWAUKEESUMMER- 
FEST:BonJ 

Strait, Chtcayo, Bob Dylan, No 
Doubt, Kenny Chosney, the Fray. Kid 
Rock/ June 25* July 5 / Marcus Am- 
phitheater, Milwauk: OUTSIDE 
LANDS MUSIC A ARTS FESTIVAL: 
Pearl Jam, Dave MHtilur.v -. '<.in'.: 
Beastie Boys / Aug. 2S-30 / 
Golden Gate Park, San Francisco 
AyoXEOEN: Kings of Leon, the 
Killers, Snow Patrol, Blur, Bloc 
Party, Razorlight, Pot Shop Boy;, 
Elbow, Koano, Nino Inch Nails 
July 10-12 / Punchestown Ract - 
course, Ireland /i/PINKPOPCLAS* 
SIC: Bruce Springsteen & the E 
Street Band. Depeche Mode, Snow 
Patrol, the Killers / Aug. 15 / Mega- 
land, Landgraaf, the Netherlands 
/iff PITCHFORK MUSIC FESTIVAL: 
Built to Spill, the Jesus Lizard, Y<> 
La Tengo, Tortoise / July 17-19 / 
Union Park, Chicago jS^ PLAYBOY 
JAZZ FESTIVAL: The Neville Broth- 
ers. Sharon Jonos a tho Dap Kings, 
Kenny G. Bill Cosby / Juno 13-14 / 
Hollywood Bowl. Los Angeles 
PUKKELPOPreSTIVAL: Bloc Parly. 
Stereophonies, Dropkick Murphys 
/ Aug. 20-22 / Grenslandhallen. 
Hasselt, BelgiumiQ/ READING FES- 
TIVAL; Kings of Leon, Arctic Mon- 
keys. Radiohead / Aug. 28-30 / 
Reading, England >// ROCK WER- 
CHTER FESTIVAL: The Prodigy, 
Oasis, Coldplay, Motallica / July 
2-5 / Werchtor. Bclgium>Sy ROCK- 
LAHOMA: Twisted Sister. Ratt. An- 
thrax. Thin Lizzy / July 9-12 / Pryor. 
Okla. ///ROSKILOE: Nick Cavo « 
the Bad Seeds, Coldplay. Nine Inch 
Nails. Oasis, Pet Shop Boys. Slip- 
knot, Trentemoller. Kayne West / 
July 2-5 / Roskilde, Denmark^/ 
ROTHBURY FESTIVAL: The Dead. 
Bob Dylan, the String Cheese Inci- 
dent, Willie Nelson / July 2-5 / 
Double Jj Ranch, Rothbury, Mich 
//TSASOUATCH MUSIC FESTIVAL: 
Kings of Loon, Jane's Addiction, 
Nino Inch Nails, Bon Harper & Ro- 
tentless? / May 23-25 / Gorge Am - 
phithoatre, Oulncy, Wash. ///SUH' 
HER SONIC: My Chemical 
Romance. Linkin Park, Beyonce 
Nine Inch Nails, the Specials / Aug 
7-9 / Japan/^SZIGET: Armin van 
Buuren, Bloc Party, Editors, Eric 
Prydz, Faith No More. Fatboy 
Slim, Klaxons, Lily Allen, Manic 
Streets Preachers. Maximo Park. 
Paul Oakenfoid, Pendulum, Pete 
Tong, Placebo. Primal Sd. im 
Snow Patrol, the OHspn p 
Prodigy, the Ting Tmgs/ Ai 
17 / Obudai Island, Hungary ///T IN 
THE RARK: Kings of Leon, the Killers 
Blur, Snow Patrol / July 10-12 / Bal ■ 
ado, Kinross-Shire.Scotland/jfTEL- 
LURIDE BLUEGRA^ PESTIVAU 
David Byrne, Railroad Earth, Gaelic 
Storm. Elvis Costetio A the Sugar- 
canes, Emmylou Harris/ June 18-21 
/ Tollurido Town Park, Tolluride. 
Colo, ///rw CLASSIC: Depeche 
Mode, Moby, Basement Jaxx / June 
20 / Werchlcr, Bolqlum /{^VIRGIN 
MUSIC FESTIVAL: A I ■ . U'A 
C - : /// WIRELESS FESTIVAL: 

Kdn, 

4-5/ Hyde Park, 
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business 

Featuring movers and shakers working across 
diverse arenas of the musi b z 



Van Dyke Parks 

Alicen Schneider (vp Wus.c. nbc umverwi 



Lee Laborde (live Noimn 'i<i 

AUn Galbraith IVP Inte.n.lional. Wmd Up 

Masami Shimomura (ubei wianaie.. m=. 



Tim Riley • " 

Glenn Wheatley (ceo st-.p.. Taie.Mo-ks *us) Matthews (ea.io'. The Mas,= v».d uK) 

Elliot AronoW lEd.tor. Rcrdlbl com USA) ^^^^ gi^^j ,„,emat.0M\. Plalmum Market- 
)0hn Watson ICEO Eleven A M.:s,c Company 



j & c ^lribulion THAI) 
Lars Brandle (Au5t-alas,an Bwea.; Ch.et. 

Billbcard AUS) 



lu'stinKalifOWta (President. Oownto«n g,„„,„o 

Pu'iiisli^-S U^'AI Christie Ellezer (Freelance loumalist AUS) 

Nic HarcOUrt (CtO Sam tuna Med.a Inc ( KC8W ^^^^ ^^^^^^ _ Couner Ma,l AUS) 



www.bigsound.org.au 




Qmusic piiii«rt»(i» 



nprecedented Fop jrower 

Introducing Joei Whitburn's 

Top Pop Singles 1955-2008 - 12th Edition 

2 Books In 1 ... Now Indudes All Bubbling Under Hits! 
Our Biggest TPS Ever. . . 37,900 Titles by 7,800 Artists! 

Bigger, broader and better 
than ever, Top Pop Singles 
195S-2008-mh Edition 
includes every artist and 
song that made Billboard's 
"Hot 100," "Bubbling Under" 
and Pop singles charts. ^ 

Hot New Features 

•M\ Bubbling Under mes 
•#lson Billboard's 6 other 
major singles charts 

■ Alphabetized Classics 

• Duet and featured 
names showrn exactly 
as on record label 

■ Digital downloads 
and more! 

Whh Essential - ^ „v ^ , 

Chart Data 'SKAiir*^^Skkf'9 '^l*' i 

•Peak Positions l!Bf^*|*l^Yl'|p ^' ^ 

• Weeks Charted >^K;^ i '^^ ' ^ ^ 

and more! ^MST^ ordering Information and sample 

pages at www.recordresearch.coin 




Access MusicVault — The Complete Record Research Music Data Archives.. .Online and 
OnOemand. View a Sample Search and Subsaibe at www.recofdresearch.coin 



merch 
madness 



As Album Sales Fall, Stars Are Selling 
Everything From Foam Fingers To 
Boombox Bags. A Look At Some 
Of The Season's Souvenirs 



BEYONCE 
BOOMBOX 
HANDBAG, $75 

Don't touch that dial- 
It won't work. But it 
will let Beyonce fans 
work a look. (Bravado) 




SPINAL TAP 
BUILD YOUR OWN 
STONEHENGE 
MODEL, PRICES 
VARY 

Gothic scenery is essential 
for heavy metal bands— 
and fans— and this model 
fits on a coffee table. Just 
remember: Those two 
little marks mean 
inches, not feet. 
(BandMerch) 



CD 



SEAL HEAT- 
REACTIVE MUG, 
PRICES VARY 

If you missed Seal on 
his last tour, hot coffee 
makes his iconic 
image appear on this 
cup. But his heart sttll 
belongs to Heidi. 
(BandMerch) 




LEONARD COHEN 
GUITAR PICKS, 
PRICES VARY 

It's hard to sing about 
the pain of love, life .ir^ 
loss without the righi 
accoutrements. Poetry 
not included. (BandMerch) 



CONOR OBERST 
KOOZIE,$5 
He's played in Bright 
Eyes, Desaparccidos 
and the Mystic Valley 
Band, but Oberst 
doesn't want his beer to 
get warm while he 
records his next song. 
Appropriate blue-collar 
beverage sold 
separately. (Ink Tank) 



r ^ 

LADY GAGA SUNGLASSES, $10 

Her future's so bright she has to wear 
shades— with her name on them. 
Anyone who rarely wears pants has 
to go Into accessories. (Bravado) 



ESCAPE THE 
FATE FOAM 
FINGER, 
PRICES 
VARY 
In true emo 
fashion, it's hard 
to tell if this says 
"We're No. 1" or a 
less polite 
message. But, in 
true emo fashion, 
does it really matter? 
(BandMerch) 



BILLBOARD /// MAY 23, 2009 



aterial 



iiiNE 24-25, 2009 




Want 



4 ASSOCIATION WITH 



teen.com 




Wi^Jhi^^M^ 1^ m^!^^^ ^^^^^h and trusted expertise to 
mmm^^^^^^^^ ^^t«MS wSt to ga-.n Nielsen '^^^^f ""^"^^logy. Our premiere 

content, f^aturmg N<e>^^^^^^ ^^^^ distribufon. 
^obiie networking to fasi. ^^^^R ROSTERl 

IE 1"^. a E B i 

wkj IeII li? 



Dolphin DigiWlMedi^ and 
Dolphin Entertainment 




REGISTER BY MAY 31 & SAVE $200! WhatTeensWanrcom 



REGISTRATION Melissa Trosterman; 646-654.5873 melissa.trosterman o nielsen com SPEAKERS Rachel Williams: 646-654.4683 rachel.williams ciinielsen.com 
SPONSORSHIPS John Grosfeld: 650.759.8728 john.grosfeld anielsen.com QUESTIONS Becky Teagno: 646.654.5169 becky.teagno anielsen.com 



SPONSORED BY 



\QQf\ COm'^ enterteenment itiUNivxKsiTYTv OuuQU 

X^o^Mo**,^ r|/IMr«aeic mitidspark ^mryouth- 



MOBILE INTERACTIVITY 
PARTNER 

Mozes 



HOSTED BY 



flMVEEN BRANDWffll MEDIMHK Billboard 




FOLLOW THIS 
EVENT ON 



CONnM E Fa^eb^ok LinkedEE] bwikkerl 




global by Jen Wilson 



eastern bloc party 

Festival Circuit On The Rise Outside The Eurozone 



LONDON — Currenq'volarilit)' spurred by the global financial 
crisis is helping build Eastern Europe's music festival circuit. 

While the euro's weakness against the dollar devalues fees 
paid in the European currency-, payments are still mainly being 
made in dollars outside Western Europe's "eurozone." And 
that's making Eastern Europe's growing festival circuit more 
attractive than ever. 

During the past decade. Eastern Europe has seen "a whole 
bunch of new festivals cropping up, where there were only a 
few regular, steady ones 10 years ago," says Rod MacSween, 
co-manager of International Talent Booking (ITR) in London. 

Festivals have emerged in Romania. Serbia, Bulgaria. Rus- 
sia, Croatia. Poland. Estonia and Himgarj'. And this year more 
major names than ever are hitting that circuit on the heels of 
a substantial decline in the euro's value versus the dolJar, A 
fee of €100,000 that was worth about $154,000 this time last 
year is now worth $1 M,000. 

"Last summer. I did most of my deals in euros because it 
was the most stable curreni7." MacSween says. "This sum- 
mer it would've been better to do deaLs in dollars." 

Eastern European promoters, he acknowledges, would pre- 
fer to do deals in local currency, but MacSween notes that 
"U.S. acts expect deals to be done in U.S. currency." 

Ian Hufl'ain. partner at the U.K. booking agent X-ray 
Touring, handles Moby, who will play Serbia's Exit and Ro- 
mania's B estfest this summer. Huffam attributes the sec- 
tor's recent growth to "a fresher, more dynamic approach, 
based fundamentally on [creating] the most culturally in- 



Hello Bucharest: 
MANU CHAD at 

B'estfest 2008. 



teresting programming." 

Eastern European festivals have 
been marketed heavily in the United 
Kingdom in recent months, as the 
pound's continuing slide against the 
euro means U.K. music fans seeking 
an overseas festival experience face ex- 
pensive entertainment if they choose events in the eurozone. 
At press time, the British currenc>' was worth about €1.1 i, 
compared with €1.27 last May and €1.47 two years ago. 

Festivals vary in scale and stature, but MacSween singles 
out Exit — where his client Korn plays this year — as "very solid 
and stable." 

Held annually since 2000 in Serbia's Novi Sad fortress , Exit 
offers four-day tickets forCSG.SO jSUS-fjO) and has a capacity 
of 50.000. This year's bill also includes Lily Allen, Arctic Mon- 
keys and Kraftwerk. 

MacSween also enthuses about the weeklong Sziget fes- 
tival in Budapest, where 1TB client Placebo plays this Au- 
gust. Launched in 199^. it regularly attracts more than 
iOO.OOO attendees. 

Sziget managing director Gabor Takacs says he pays acts 
"a comparable rate" to Western European festivals, while keep- 
ing ticket prices low thanks to Eastern Europe's lower infra- 
structure costs. A ticket for the 80.000-capacity event (Aug. 
10-17) costs €180 ($239.45). Performers include Allen, Snow 
Patrol and the Offspring. 

Of more recent vintage is luty's B'estfest. where a three- 



day ticket costing 270 lei ($88) offers a bill inchiding Franz 
Ferdinand. Santana and theTingTings.TheevenLnowin its 
third year, attracted 60,000 people in 2008. 

Florin Itu. GM of B'estfest promoter Emagic, suggests that 
Eastern Europe's festivals let talent bookers test the waters 
before committing to headlining tours. 

"We offer a virgin market that was not previously exposed 
to them." he says. 

William Morris Agency senior VP Kirk Sommer is using 
the event to introduce the Killers to Romanian fans. He notes 
that Eastern Europe's festival fees can also exceed the earn- 
ing potential of a headline show. 

"At a festival." he says, "there are immediate advantages, 
such as a much greater advertising budget than a band's in- 
dividual show." 

Long term. MacSween doubts the Eastern European festi- 
val scene will rival its counterpart in the eurozone. But Som- 
mer suggests some of these live markets will fill the void 
created by falling ticket sales elsewhere. 

"As other revenue streams are declining." he says, "this is 
going to become more and more relevant." ••«• 



global by paul sextoq 



are you 
experienced? 

New Music Exhibition Targets London Gig-Goers 



LONDON — Organizers of London's newest 
music-ihemed attraction hope touring and 
tourism will combine to give the British Music 
Experience a successful first siunmer. 

The permanent BME exhibition, wliich doc- 
uments Britain's musical heritage since the '40s, 
opened in March after six years of planning. It is 
housed within the 02 entertainment complex. 

BME Foundation diairman and veteran con- 
cert promoter Harvey Goldsmith describes 
initial reaction to its mix of audiovisual tech- 
nology and memorabilia as "incredible, both 
by media, the business and regular punters," 
despite the previously checkered history of 
similar U.K. attractions. 

London attracted 26 million visitors in 2008, 
according to the city's tourism authority Visit 
London, and BME commercial director Matt 
Glover says plans are being finalized for a mar- 
keting "big push" during the summer months. 

"Butwhat we're finding is that the majority 
of visitors are coming from 02 show traffic and 
word-of-mouth. as people pass on what they've 
experienced," he says, adding that the plan is 



to "focus on maximizing what we already have 
access to on our doorstep" before targeting in- 
ternational visitors. 

Tweaks lo the marketing are already being 
made based on the findings 
of the first two months of op- 
eration. Goldsmith says the 
BME doesn't have "enough 
presence in the 02 itself, 
which is a bit daft, so we're 
[addressing! chat." 

The attraction is putting 
together packages whereby 
BME admission will be bun- 
dled with gig tickets for 02 
Arena shows and/or meals 
at the complex's restaurants. 
It also plans special events targeting fans of 
artists appearing at the arena. 

"When Michael |ackson's playing, we could 
invite people to come down early, do a screen- 
ing of the Thriller' video and you've got the di- 
rector or somebody involved giving a 
commentary." Glover says. " If we're tying it in 




to the iraffic coming to a massive gig like that, 
everyone's a winner." 

The 02 Arena was the world's No. 2 1 5 .000- 
plus-capacily venue last year, according lo Bill- 
board Boxscorc. with total attendance that 
exceeded 840.000. Glover describes initial busi- 
ness as "steady — a little bit below our projec- 
tions, but rising day by day." He anticipates "a 
minimum of 250.000 visitors" in the first year 
of operation. Cleveland's Rock and Roll Hall 
of Fame received 45 1 .000 visitors during 2007, 
according lo its most recent annual report. 

A "smartticket" system allows visitors lo 
access information and additional content 
at home, as well as download three of the 
United Kingdom's "100 most influential 
songs" at iTunes for no ad- 
ditional charge. A family 
ticket (two adults and two 
children) costs /40 ($60.33), 
an individual adult ticket 
/■15 ($22.62). 

Pre\ioiis rock/pop-themed 
exhibitions in the United 
Kingdom have struggled to 
find an audience. The Na- 
tional Centre for Popular 
Music in Sheffield lasted only 
15 months after opening in 
1999. while MadameTussaud's Rock Circus, in 
London's Piccadilly Circus, shut its doors in 
2001 after a diffiailt 1 3-year nm. 

But the BME should be on firmer groimd, says 
lonathan Sands, director of the interactive film 
museum at the Movieum of London, which re- 
cently launched a permanent Beatles exhibition. 



"The iwo crucial elements are a great site 
and investing in the best possible technology." 
Sands says. "The 02 is an amazing venue and 
the BME have spared no expense in creating 
an incredible environment for their visitors, 
so 1 fully expect il lo become a major fixture on 
London's cnterlainmenl scene." 

And, with a 400-capacil>' on-site live space 
being rolled out for gigs and other special events 
planned. Glover is confident that BME will be 
a memorable one. 

■ By September " he says, "it's safe to say peo- 
ple will be looking at the BME and going. ' Bloody 
hell, this is a special place for music* " 

brit hits 

The top 10 most- 
downloaded tracks at 
iTunes with the British 
Music Experience's 
'smartticket.' 

1. Oasis, "Wonderwall" (Big Brother) 

2. Queen, "Bohemian Rhapsody" (EMI) 

3. The Verve, "Bittersweet Symphony" (Virgin) 

4. Robbie Williams, "Angels" (Chrysalis) 

5. Arctic Monkeys, "I Bet You Look Good on 
the DanceHoor" (Domino) 

6. The Prodigy, "Firestarter" (XL) 

7. Coldplay, "Yellow" (Parlophone/EMI) 

8. Kate Bush, "Wuthcring Heights" (EMI) 

9. Elton John, "Your Song" (Mercury) 

10. Duran Duran, "Rio" (EMI) 
SOURCE; British Music EKpertence 
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LATIN NOTAS BY LEILA COBO 



by Steven schwankert 



beijing's silent 
summer 

Live Biz Suffers From Jitters Over 
Political Anniversaries 



BEIf ING — For the second consecutive year, 
Cliinesc government pressure will prevent 
toptier international acts from performing 
this summer in the coimtrys highest cities. 

Last year, an official crackdown on Hve 
events preceded the Smnmer Olympics in Au- 
gust {Billboard. Aug. 9. 2008). This year, the 
government is eager to avoid potential protest 
flash points as it braces for the 20lh anniver- 
sary of the suppression ofthe Tiananmen 
Square democracy movement ) unc 4 and the 
60th anniversary ofthe foimding ofthe Peo- 
ple's Republic of China Oct. 1. 

Cliina s Ministry' of Culture canceled April 
shows by Oasis in Beijing and Shanghai, and 
the leading rock festival MIDI, wliich was held 
in early May, had to leave Bcifing for a site in 
eastern Ctiina away from international media 
scrutiny. |olm Legend's April 8 concert in Sliang- 
hai and Kylie Minogue's Dec. 1 concert in Bei- 
jing were the last shows by major Western 
pop/rock artists in those respective cities. 

The upcoming political anniversaries are 
so sensitive that many live-eniertalnmenl ex- 
eaitives based in China were luiwilling to com- 
menlon the situation. One live-indiistiy source 
who asked to remain anonymous says. "We 
were told to 'keep it dowTi.' " as his company 
considered acts to book for this summer. 

Even still. Oasis was bhndsided when the 
Ministry of Culture revoked performance li- 
censes issued to its Chinese promoter Emma 
Entertainment/Ticketmaster for April shows 
in Beijing and Shanghai (billboard. biz, March 
2). Oasis claims the ministry canceled the 
shows after officials realized the band's gui- 
tarist Noel Gallagher had played a 1 997 " Free 
Tibet" benefit in New York. The ministr>'. 
which rarely comments on which acts aren't 
welcome in China, Issued a statement claim- 
ing the concerts were pulled for nonpolitical 
commercial reasons. 

"The shows were going to sell out," says 
Oasis manager Marcus Russell of Ignition 
Management in London. "We WTre 60% sold 
out with a month to go, so it left us high and 



dry." He adds. "They lake their anniversaries 
very seriously over there." 

Meanwhile, the 2009 MIDI Music Festival 
relocated to Zhenjiang in eastern China when 
it didn't receive approval for its traditional site 
in Beijing's Haidian Park. "We had felt Bei- 
jing would be difBciJt tliis year because ofthe 
[60th| anniversary," event organizer Zhang 
Fan says. "We would like to return to Beijing 
next year." 

Zhang insists the May 1-3 event was a suc- 
cess, even tliough it attracted only 25.000 fans, 
down sharply from previous years when the 
event drew 80.000 in Beijing. 

Beijing's and Slianghai's lack of major pop/ 
rock names is a blow after the Rolhng Stones. 
Avril Lavigne and Linkin Park played large 
venues in 2006 and 2007. The biggest shows 
confirmed for both cities lliis summer are two 
mid-|une dates by Ghosiface Killah, booked 
by Beijing-based Split Works. Split Works op- 
erations director Nathaniel Davis says he has 
had no ofilcial word 'that anything is specif- 
ically ofThmits this summer." 

In the meantime, other, more sedate events 
are going forward, including a )ime 4 Italian 
production of Puccini's "Madame Butterfly" 
and a May 23 orchestral show by film composer 
Ennio Morricone, both in venues on "Tianan- 
men Square. In addition, leading overseas Chi- 
nese artists will perform arena and stadium 
tours this simimcr, according to Ticketmaster 
China CEO/presldent )onathan Krane. 

"There are (still] a lot of major Greater China 
artists performing in China," Krane says, de- 
clining to comment on this year's absence of 
top Western pop/rock acts. 

Russell says Oasis will eventually play China 
and remains optimistic about its future as a 
touring market. "It's got to be one of the biggest 
markets In the world for live music in the next 
decade," he says. " It's going to develop there. 
It's just going to go in fits and starts." • • ■ 

Additional reponinghy Mark SulherlaiMl 
in London. 



mercury rising 

Latin Music Sales Look For Spark From 
Wisin & Yandel, Aventura And Paulina Rubio 



So far. It's been a long, dry 2009 for Latin 
music, without a single blockbuster release 
since Marco Antonio Soli's' "No Moiestar" 
(Fonovisa) last October. 

Now as summer approaches, a trio of major 
releases should breathe some life into the rel- 
atively hstless Latin retail landscape. Even 
with these titles, retailers aren't shouting vic- 
tory just yet. With sales in a serious slump, 
the mood is one of cautious optimism. 

Reggaeton duo WlsIn S Yandel will re- 
lease "La Revolucion" {Machete/Universal) 
May 26. Urban bachata act Aventura's new 
album "The Lasf (Premium/Son) comes out 
|une 9. And on june 23, pop star Paulina 
Rubio will release "Gran City Pop" (Univer- 
sal Music Latino). 

These are all top acts with strong sales 
histories. Wisin & Yandel's last studio album. 
2007's "Los Extraterrestres." sold 434.000 
copies in the United States, according to 
Nielsen SoundScan. Aventura hasn't re- 
leased a new studio alburn since 200S's 
"God's Project," which sold 316.000 in the 
United States, while two subsequent hve al- 
bums have sold more than 600.000 com- 
bined, according to SoundScan. 

"We have a lot of faith in what's coming 
out. " says Juan Carlos Acosta, a buyer for 
the Puerto Rico relailcr/dlstributor Dis- 
tribuidora Nadonal. Wisin & Yandel and Aven- 
tura "are two key products for u,s," he adds. 

However, hopes were high for "IDO.N," 
the new Don Omar album, which sold close 
to 15,000 copies its first week, the best 
debut-week sales for a Latin album so far 
this year, according to SoundScan. Still, 
sources say. early sales of " I DON " have been 
short of expectations. 

"I buy new releases conservatively and 
with a lot of hope," one buyer says. "But it's 
not pleasant to see actual sales be half of 



can songbird: 

LICIA VILLARREAL 



what I predicted." 

All the executives Billboard spoke with 
agrees the economy is crushing sales, while 
digital and physical plrac>' remain major prob- 
lems, particularly for youth-driven genres 
like reggaeton. The challenge is getting buy- 
ers Into stores In this atmosphere. The sum- 
mer season Is a perfect time to do so, says 
rsabelle Salazar. Latin/world music buyer 
for Trans World Entertainment. 

In addition to the aforementioned releases, 
there are several more "summer)'" albiims 
in the pipeline. Including the debut album 
by former Kumbia Kings singer Pee Wee, 
due july 23 on EMI Televisa. and Los Super 
Reyes' "Kumbia Con Soul." which targets 
bilingual youth and is due Jime 30 on Warner. 

However. Salazar recommends, as she's 
often done before, taking a grass-roots ap- 
proach that many major acts no longer tackle. 

While many big arlisLs are happy to play 
private radio shows for as few as 100 peo- 
ple, live promotional efforts often don't ex- 
tend to retail. Retailers always want more 
in-stores and artist appearances to drive store 
traffic and sales. But many artists and labels 
trying to maximize promotional efforts have 
to balance the value of an in-slore for. say. 
40 people, versus a radio promotion that will 
reach thousands. 

In this tough economy. Salazarsays artists 
should make an extra effort to drive retail 
s ales . " I believe artists have to remember how 
ihey started; working the streets, touching 
the people who buy the product," she says. 
"Even if it's a developing act and you get 15 
or 20 people at an in-slore. well, that's a start." 

Such efforts will var)' depending on the 
kind of product in question. Label executives 
say regional Mexican, In particular, sells most 
strongly at Wal-MarL which Is where many 
promotional efforts arc concentrated. This 
summer bodes well for the genre, with Fono- 
visa releases coming from K-Paz de la Sierra 
(|une2). Graciela Beltran (june 16). Alicia 
Villarreal and RIeleros del Norte (both |uiie 
23) and Pedro Fernandez In |uly. 

The indie distributor Select-O-Hits also 
has Diana Reyes and Patrulla 81 slated for 
summer. These bigger acts, Select-O-I Ills 
VP Johnny Phillips says, "basically sell 
themselves with a little help from programs 
at Wal-Mart." 

PhilHps says his company works closely 
with each label and Wal-Mart mtisic supplier 
Anderson Merchandisers on marketing their 
respective releases. 

" We're also helping coordinate in-store ap- 
pearances for many of our labels,' he says. 
"It's hard workbut we're willing to do every- 
thing possible to help promote our new prod- 
uct. Of course, we need each label to provide 
us with touring Info, TV appearances and 
radio play. If they do their job and we do ours, 
good releases will sell." •••• 
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Saturn, 
again 



No Album? No Problem. No Doubt Re-Enters Orbit 
With A Summer Tour— And Lures Ticket Buyers With A 
Download Of Its Catalog By Cortney Harding 



n between biles of a Cobb salad at New York's Tribeca 
Grand Hold, Gwcn Stefaniis explaining why No Doubt is 
going on lour for ihe firsl lime in five years without a new 
album lo promote. 

"Honestly, it's procrastination." she says with a sigh. "My 
plan was to get pregnant and write a record, but instead of writ- 
ing. I just ate all the time." 

Slefani laughs as she pops a tomato in her mouth. "Writing 
is always really hard for me — 1 hate it and hate it and then I do 
it, and I'm happy it s done," she says. "I was blocked and I 
needed logei inspired, and 1 thought playing live would gel the 
creative juices flowing again." 

Which isn't to say Stcfani and her No Doubt bandmates 
haven't been busy since ihe 2001 release of their last album, 
"Rock Steady." Stefani. whohas two sons ages 8 months and 3 
years old. released two solo albums, "love. Angel. Music. Baby.." 
which sold 4 million copies, and "The Sweet Escape," which 
sold 1.7 million, according to Nielsen Sound Scan. BassistTony 
Kanal did production w^ork on Stefani s albums and WTote songs 
with artists like Pink. Guitarist Tom DuMont produced two 
records, scored a documentar)' and was a slay-at-home dad. 
Drummer Adrian Young did session work and played golf. 

Now they'll be together for a lour that starts May 16 in Las 
Vegas and ends Aug. 1 in Irvine, Calif. 

While hitting the road without new material after years of 
relative silence might seem like a risk, the band's manager, |im 
Guerinot, was delighted when the group approached him with 
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'My plan was 
to get pregnant 
and write a 
record, but 
instead of 
writing, I just ate 
all the tinne.' 

-GWEN STEFANI 



the idea. "I ihink il's the right move." he says. "Even though 
they remained friends throughout the hiatus, they've all been 
working on other projects and haven't spent a lot of lime to- 
gether. They've become more of a unit in the time they've been 
rehearsing together and played a few shows, and I think this 
will cliange things for the positive." 

So far, the reception has been enthusiastic. Tickets have been 
selling briskly for the shows; seven dates in Southern California 



have sold out , according to Live Nation spokesman John Vlautin , 
as Iiave shows in Houston. Denver and at |ones Beach on New- 
York's Long Island. (Stefanl's 2007 solo tour grossed $31 mil- 
lion, with 1 8 of 56 shows selling out. while No Doubt's 2002 tour 
grossed S9.6 million, according to Billboard Boxscore.) 

The band started rehearsing in Hollywood, then set up 
shop in Atlantic City, N.).. to prepare for some East Coast 
dates. "As soon as the pressure to make a new album was 



off, it was like a weight was Hfted," Stefani says. "I could 
get back into learning the songs and planning the show, 
and it was so much more fim than banging ray head against 
a wall in the studio." 

No Doubt wants to make it clear that it's not another '90s band 
looking to hit the road and cash in on the band's greatest hits. 
"I don't see us as being part of that '905 revival," Kanal says. "We 
were always a band, even when we weren't playing together." 

The group also wants to make sure its audience doesn't con- 
sist of twenty- and thirty somethings who loved "Just a Girl." So 
it will give away digital copies of its three studio albums to any- 
one who buys tickets in the top two price tiers. 

''Tom had the idea to give the albums away electronically for 
free with the ticket purchase," Guerinot says. "A lot of people 
like Gwen's solo work but might not be as familiar with No 
Doubt. There are people who might not have listened to the 
records in a while." 

DuMont says that giving away the catalog seemed like an 
obvious value-add. "Lots of bands give away their new CDs. 
but we didn't have one of those. " he says. " 1 "ve always thought 
you should be able to go and buy an entire catalog in one 
click, so you could get a broad represen- 
tation of a band's work." In his mind, giv- 
ing the music to fans is a continuation of 
No Doubt's time-tested strategy. "When 
we first started out. we had mailing lists 
and parties where we'd sit and lick stamps 
for hours. This is a more modern version 
of lliat. And wc won't get high ofl of lick- 
ing stamp backing, either." 

It was more complicated than sending 
out envelopes. "There were literally 40 
hurdles we had to clear in terms of get- 
ting permissions from rights holders. 
Even though no one else has as big a share as the band, there 
were lots of people to clear it with." Guerinot says. "1 spent 
hours silling down with people, explaining why this was so 
iniportani and what Ihe band w^as willing to give to make this 
happen. Some of the people at Interscope got il right away, 
which was refreshing." 

In iheend. llie band licensed its catalog for a period of time 
ranging from the first on-salc dale lo 30 days after the last 
show. "People have raised the question of whether the band 
is losing money on this, and 1 don'l think they are losing the 
opportunity to sell a certain amount of songs by doing this," 
Guerinot says. Sales of No Doubt's catalog have risen shghtly 
since the band announced it return, but the act rarely sells 
more than 1.000 albums per week, according to Nielsen 
SoundScan. And while the catalog is available at the usual 
online outlets, the closure of Tower. Virgin and other CD- 
centric stores that slock catalog make it difficull lo find new 
copies of the band's work. 

Not all ticket buyers are getting ihe catalog, however. Seats 
for No Doubt's run of summer dates range from $10 for lawn 



buy one, 
get one free 

No Doubt is The Latest 
Band To Bundle Music 
With Tickets 

No Doubt's offer to give Its back catalog 
to those buying the high-tier seats for the 
band's upcoming tour is certainly unusual, 
but it's not the first time artists have tied 
ticket sales to recorded-music incentives. 

Ticketmaster has used this model for 
more than five years, and not Just with dig- 
ital music. Its first offering involved the 
Cure In 2004, when fans who bought tick- 



ets to the band's tour online could also 
purchase its self-titled CD. But the logis- 
tics of storing and shipping physical al- 
bums made it a limited effort, says Ticket- 
master VP of music services Vito laia. 

Once digital distribution came of age, 
everything changed. In 2005, Ticketmas- 
ter began offering fans who pre-ordered 
a participating act's album on iTunes a 
presale code for tickets to the act's up- 
coming tour. The initiative began with De- 
peche Mode, Bob Dylan and Red Hot Chili 
Peppers and has since expanded to more 
than 20 other acts. 

"That really does move incremental units 
on the recording-music side and Incremen- 
tal units for us on the ticketing side," lala 



says. "We're getting the marketing power 
of iTunes behind the tour. The promoter 
loves it because they're getting increased 
marketing, the band loves it because they're 
selling more records, and iTunes loves it be- 
cause they get some share there." 

That's led to the more recent trend of 
bundling music downloads. Ticketmaster 
first offered buyers a sampler playlist of 
other bands on tour, then expanded 
bundling to such acts as Metallica and 
Dave Matthews Band. 

"That's the model that's going to start 
breaking through more and more this 
year," laia says. "The artists are viewing 
their business holistically and saying to 
themselves, 'We have a consumer en- 



gaged when we put the tickets on sale. If 
we have recorded product, or a fan club 
subscription or we have a T-shirt, let's 
engage this fan base that's coming in to 
buy tickets." " 

Instead of offering ticket buyers new 
material, No Doubt is providing downloads 
of its back catalog as a way to re-engage 
old fans and snare new ones who are fa- 
miliar with Gwen Stefani as a solo artist. 

laia believes that tying music to tickets 
could reduce piracy. "We hope this pro- 
gram gets even a fraction of those units 
that would have been sold before the age 
of piracy Into an environment where they 
get counted toward the charts." 

—Antony Bruno 



I 



ihted material 




seats to S80 for the besi seats, with S59.50 and $24.50 price 
points in between. Live Nation's Vlautin says only the top two 
price levels have the abiHty to download the catalog for free: 
Guerinot's office fulfills the orders. The promise of free music 
could help upsell casual listeners, those who only know Ste- 
fani's solo work or fans of opening bands Paramore or the 
Sounds (see stor>-, below). 

No Doubt's albums seem to be ubiquitous in many CD col- 
lections: while its self-titled 1 992 debut sold 328,000. its 1 995 
breakout, "Tragic Kingdom.'' sold 8.1 million copies. Follow- 
up "Return of Saturn" sold 1.6 million, while 2001 's "Rock 
Steady" sold 2.8 million. The greatest-hits collection "Sin- 
gles 1992-2003.'' which was released in 2003. sold 2.4 mil- 
lion, according to Nielsen SoundScan. Vlautin points out that 
"any avid fan of the band will be coming to this tour, and 
they'll try to buy the top-tier tickets. People lose their music 
as they grow up and move around, and this is a good way for 
them to reacquaint themselves with the tracks/ 

•TODAY' AND TOMORROW 

If the band is worried about fans forgetting the hits, it should- 
n't be. At recent performances on NBC's "Today" and at the 
Bamboozle festival in New Jersey, the audience sang along 
as the band ripped through a set of its greatest hits, includ- 
ing "Spiderwebs. " "Don't Speak" and its cover of Talk Talk's 
'It's My Life." The audience at both events leaned slightly 
older, and at Bambooitle. when Stefani asked those in the 
crowd to raise their hands if it was their first No Doubt show, 
many did. Still, they proceeded to sing along to most of the 
songs. {Live Nation also produced Bamboozle, but the band's 
catalog wasn't given away with festival tickets.) 

After the joys of parenthood and channeling their inner 
Tiger Woods, the band members will do their best to main- 
lain a semblance of normalcy on the road. All admit to beirif; 
fitness fanatics, and they're indulging their need to jog while 
touring. "We travel with two personal trainers." Kanalsays. 
"We make hotels keep their gyms open late so we can work 
out. We're getting older, and we can't party like we used to. " 

But Kanal says that being older has plenty of perks. "We 
got to live though the record industry in its heyday. When we 
started, we were in a van and looking for change under the 
seats so we could buy food. We went from that to having a hit 
and getting to do things like make music videos with million- 
dollar budgets." 

Stefani says she and the rest of the band aren't interested 
in "gratuitous fame," but she still finds herself in the spot- 
Ughl. "1 have to wear makeup to the gym because 1 > 
dude doing sit-ups next to me and surreptitiously takui;, fu- 
tures." she says. 

And although Stefani cheerfully shows off pictures of he 
sons Kingston and Zuma, she'd rather talk about her ventures 
as a businesswoman, albeit in a self-effacing manner. Her 
clothing line, LAMB, is in its seventh year, and she also has 
her own perfume. Still, Stefani is slow to take credit for it all. 

Tni a good collaborator." she says. "I'm always open to 
other opinions, and 1 can do things Uke have meetings at my 
house and juggle it alL I'm actually heading to a five-hour 
meeting about the new line of handbags after this, and I 'm 
pretty excited. I started it seven years ago and never thought 
it would last, but here we are." 

During the ''Today" performance. Stefani and her cohorts 
were self-assured, despite worries the day before that they 
might forget parts of the set. There was a moment during the 
intro solo of the track "Don't Speak" where a slight tension 
rose among the members, but quickly dissipated as DuMont 
hit every chord and Stefani's voice kicked in. Backstage, the 
visibly relaxed band conducted an interview with a local morn- 
ing news anchor, who had attended some of the act's mail- 
ing-list parties in the early '90s in Orange Count)'. 

No Doubt seeks to connect with fans in other ways. too. 
When the group announced the tour dates, it introduced a 
widget that could be embedded on users' Facebook and My- 
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Specialguests ona 
totally '80s episode 
of 'Gossip Girl': 
NO DOUBT 



Space pages called ' Seven Days of No Doubt, " Fvery day for 
a week, the band members posted a new video of themselves 
talking about their shows, rehearsals and history. Live Na- 
tion ran a contest where the fan that got the most people to 
install the widget won a chance to see the band in a city of his 
or her choice. The widget generated 2.6 million views in the 
week prior to the on-sale date of the first round of tickets, ac- 
cording to Live Nation. 

The band also performed on "American Idol" and covered 
Adam & the Ants' "Stand and Deliver" on the May 1 1 episode 
of "Gossip Girl." "All the TV and online stuff — Twitter. Face- 



book, all that — those just seem like bases that need to be cov- 
ered," Guerinot says. "We do get lots of licensing requests, 
and we've always felt that the right ones can benefit the band." 

"We're from Anaheim." Stefani says with a laugh as she 
considers her opportunities, "This is cliche to say. but we 
never thought this would happen to us. We built a studio in 
the garage, and now we're driving around on tour with a bus 
that has a studio in it. We survived it all and we're still friends, 
and that's great." •••• 

Additional reporting by Keir Bristol and Patrca Patterson. 




sounds of 
summer 
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Could Help Swedish 
Act Connect In U.S. 

A word to folks In the cheap seats 
who arrive early to a No Doubt con- 
cert: The first blonde to take the 
stage won't be Gwen Stefani. That 
role goes to the Sounds front- 
woman Maja Ivarsson, whose band 
will be opening the tour, along with 
Paramore. While the Sounds owe 
more to Blondie than the Specials 



or Madness, they should be a hit 
with the No Doubt crowd. 

The Swedish band's new album, 
"Crossing the Rubicon," will be 
released June 2 on Original Signal 
Recordings. 

"We've done big festivals in Eu- 
rope but never anything of this size 
in America," Ivarsson says. 

She hopes the tour marks an- 
other milestone for the new wave 
band. "Radio has never picked up 
on us in the U.S.," she says. The 
group's new label is working to 
change that. The Sounds' album 
will be the first one released under 
Original Signal's new venture with 
Universal Motown. 



The band was previously signed 
to New Line Records, a division of 
the movie studio. Its 2007 record, 
"Dying to Say This to You," sold 
106,000 copies, according to Nielsen 
SoundScan, based largely on criti- 
cal acclaim and word-of-mouth. 

"When we were looking for a 
new label, we got a lot of offers, 
but we wanted to have bargaining 
power." Ivarsson says. "So we 
kicked out everyone in our circle 
and paid for the recording our- 
selves. We talked to big labels, but 
they didn't feel right. Original Sig- 
nal felt like a good home, and they 
were just as passionate about mu- 
sic as we are." —CH 
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the noise of summer 

An Early Look At The Season's Hottest Albums 



JUNE 

MOS DEF 

The Ecstatic" (Downtown Records, June 9) 

A decade after the release ofhis solo deliut. " Black 
on Both Sides." Brooklyn-born MC^ Mos Def proves 
he hasn't lost a beat. For "The Ecstatic." he looked 
to producers Kanye West. Madhb and Def Pocl s 
Al Be Back. Tracks include the uptempo "Quiet 
Dog." on which Mos instructs listeners to "sim- 
mer down, simmer down, simmer down"; "Super- 
magic," which finds him rhyming, "Brooklyn we 
keep [hem open" over an Indian-like beat and gui- 
tar rifTs; the epic-sounding "Life in Marvelous 
Times": and "Twiling Spcedball," on wliich he raps, 
■ Life is a game. I heard a homie say/ But 1 came to 
win so I'm not going to play." 

JONAS BROTHERS 
'Xines, Vines and Tryir>g Times" CHollywood, June 16) 
Fresh off their Grammy Award win for best new- 
artist, the jonas Brothers will release their third stu- 
dio albiun on Hollywood — and get back to their roots. 
"They respect different kinds of musicians, and the 
different kinds of music they grew up with." I lolly- 
wood Records VP of A&R |on Lind says. To that end. 
they enlisted such Nashville stalwarts as steel pedal 
guitar specialist Bruce Bouto and Stuart Duncan, 
who played fiddle on Robert Plant & Alison Krauss' 
'Raising Sand, " and harmonica player Frederic Yon- 
net, best-known for his collaborations with Prince. 
But don't think the band has gone country- just yet: 
the first single, " Paranoid. "is pure E uropop. "A sig- 
nificant number of people who are not |onas Broth- 
ers experts are going to hear it and say. 'Who the hell 
is that.^' " Lind says. 

HOLLY WILLIAMS 

"Here With Me" (Mercury Nashville, June 16} 

The granddaughter of Hank Williams and daugh- 



ter of H auk Williams J r. , Holly Williams wrote eight 
of 1 1 tracks on her Mercury debut, although she 
didn't pen the first single, "Keep the Change. "The 
song "Three Days in Bed." about a Irysl with a 
stranger, was "inspired by truth and fantasy." White 
Williams follows her own musical path, she never 
forgets her family. "Without Jesus Here With Me." 
which name-checks her grandfather, was inspired 
by a March 2006 aulo accident in which she and 
sister Hilary almost lost iheir lives. The second 
single, "Mama." deals with her parents' divorce. 

LIL WAYNE 

The Rebirth" (Voung Money/Cash Money/ 
Universal, June 23) 

Lil Wayne is always reinventing himself. That's why 
it comes as no surprise that the New Orleans-born 
rapper, who taught liimself how to play guitar montlis 
ago, will release his first rock album this summer. 
The self- proclaimed best rapper alive recruited Miami 
producers Infamous and DrewCorrea, Cool& Dre, 
Develop and Drew- Mone. "Tliere were nimors Wayne 
was working on a rock album , but 1 assumed it was 
just 808 drums with guitars on it," says Infamous, 
who along with his partner worked on the first sin- 
gle, "Prom Queen." "Drew started to add organs, 
and Wayne said no. That's when 1 realized it was ac- 
tually going to be a real rock album," 

DINOSAUR JR. 

"Farm" (Jagjaguwar, June 23) 

Dinosaur ]t. principals ]. Mascis, Lou Barlow and 
Emmett "Patrick" Murphy are known for having 
communication issues, but in 2007 the alt-rock pi- 
oneers reunited and signed with Fat Possum to re- 
lease "Beyond." the band's first album with the 
original lineup since 1 988's ' Bug." The set debuted 
at No. 69 on the Billboard 200and sold 51 ,000 copies 
in the United States, according to Nielsen Sound- 
Scan. The band's new 12-track set, recorded at vo- 



calist/guitarist Mascis' home studio in Amherst. 
Mass.. maintains its classic rock sensibilities and 
masterfully loud hardcore sound. 

PAULINA RUBIO 

"Gran City Pop" (Universal Music Latino, June 23) 

After two consecutive No. 1 debuts on Billboard s 
Top Latin Albums chart. Mexican "golden girl" 
Paidina Rubio is hoping to repeat the feat with "Gran 
City Pop." Already No. 1 on iTuncs' Latino chart 
based on pre-ordcrs alone, the album features 14 
tracks penned by some of Latin music's lop WTiters. 
including Mario Domm (the singer for the Me.\ican 
pop trio Camila), whowToteihe first single, "Causa 
y Efecto." The top-selling Latin female artist aflcr 
Shakira. Rubio has an l:nglish-languagc album 
(2002's "Border Girl") and a new fragrance to her 
name, which will expand interest in her release be- 
yond her Latin base. The singer is also a top seller 
in such countries as Mexico and Spain, whicli trans- 
lates to a heavy international push from Universal. 

ALICIA VILLARREAL 
"La Jefa" (Fonovisa, June 23) 

The Latin Grammy Award winner is back with her 
first album in three years, produced by her hus' 
band and cumbia artist Cruz Martinez. High- 
lights include the uptempo, raucous "Si Crees 
Que Pienso" and the first single, "Caso Per- 
dido," by the hitniaking pop songwriters 
Claudia Brant and Noel Schajris; it's an ac- 
cordion-driven norteiio in Villarreafs sig- 
natiue pun: Villarreal wTole five of the songs 
with others written by Armando Manzanero (the 
ballad "Soy Lo Peor") and lose Alfredo |imenez 
("Cuando Nadie Te Quiera") . 

LEVON HELM 

"Electric Dirt" (Dirt Farmer/Vanguard, June 30) 
After nabbing a Grammy Award for his rustic 
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album "Dirl Hariner." Icgendar)' drummer /vocalist 
Levon Helm returns with "Electric Dirt." As with 
"Dirt Farmer." Helm recorded the 1 1 -son};; set at the 
Barn, his studio in Woodstock. N.Y.. and reteamed 
with midti-instrumentalist Larr>' Campbell for pro- 
duction duties. "Dirt Farmer " (which sold 129.000 
copies, according to Nielsen SoundScan) saw Helm 
emerge after a 25-ycar absence from solo work, ex- 
ploring the rich, traditional roots of classic Ameri- 
cana and folk music, "iilcclric Dirt"continues in that 
tradition but taps into other parts of the American 
musical canon. 

WILCO 

"Wilco (The Album)" (Nonesuch, June 30) 

On Wilco'salmost-but-nol-quite sell-titled album, 
the band revisits the unpredictable leanings of its 
more experimental side while delivering several 
songs thai hark back to its rootsy "Summerteeth' 
era. Tlie nearly six-minute " Bull Black Nova." wliich 
is built on a pulsating rhythm and layered with clat- 
tering piano and unhinged, interlocking guitar 
workouts, best exemplifies producer |im Scott's ap- 
proach of taking "a little bit more leeway in terms 
of sculpting the sound and using the studio as an- 
other instrument," as fronlman |eff Tweedy ex- 
plains. But fans of Wilco's more straightforward 
side will revel in "You and 1." a gorgeous duet be- 
tween Tweedy and Feisl about the simple pleasures 
of love. Also in this vein are the hushed, largely 
acoustic "Solitaire" and the stately, harmony-rich 
"Country Disappeared." Rounding out the album 
is "You Never Know," a flashback to the band's ebul- 
lient pop/rock of 1999, while "Sonny Feeling" is a 
slide-guitar- laden jam. 

MOBY 

"Walt for Me" (Mute. June 30) 

Moby's 2008 album "Last Night" was a decid- 
edly dance-oriented party album, influenced by 
the artist's frequent D) work. But Moby says his 
ninth studio album. "Wail for Me." is "diamet- 
rically opposed to that. If you were having a party 
and someone put this on. I imagine people 
would either leave or lie down." The quieter. 



LA FACTORfA 



more orchestral album was recorded in Moby's 
New York apartment on analog equipment, some 
of it purchased broken on eBay, with several lit- 
tle-known guest vocalists. Moby also designed 
the album artwork himself with a Sharpie on 
white paper. 

BEBE 

Title TBA (EMi Televisa, June 30) 

The Spanish singer/songwriter Bebe is back with 
her first studio album since the 2004 all-pop re- 
lease " Pafuera Tclarai^as" and her subsequent Latin 
Grammy Award win lor best new artist. On her 
new set. Bebe releams with producer Carlos jean 
on such tracks as "Me Fui," a raw confrontation 
set to a haunting acoustic guitar: "La Bicha," per- 
cussive, defiant and talk-sung thai nearly becomes 
a rap accompanied by woodwind: "Pa Mi Casa," a 
folky uptempo blend of horn, bolero-type vocals 
and a yowling chorus; and the opener " No Mas Llo- 
rar." which verges on flamenco chill-out. 

JULY 

MAXWELL 
"BLACKsummers'night" 
(Columbia Records, July 7) 

After an eight-year hiatus, R&B singer Max^well 
returns with his long-awaited, often-delayed, self- 
produced fourth studio album. The nine-irack 
set is the first installmenl of a planned trilogy, 
and Maxwell recorded the album with a live, 10- 
piece band. On the lullaby-like "Pretty Wings," 
Maxwell croons, "I had to set you free, to see 
clearly/The way that love can be when you are 
not with me/l had to leave, let love set you free 
to fly your pretty wings." over xylophone and gui- 
tar. Other tracks include the regretful "Bad 
Habits," a midlempo number with big horns and 
layered voice-overs; "Cold," about a cruel lover; 
the uptempo "Love You," on which Maxwell 
pleads. "Tell me I can be your man/Baby let me 
love you." over an organ groove: the iazzy "Stop 
the World," with heavy guitars and kick drums: 
the piano-backed "Fist Full ofTears": and the in- 
spirational "Help Somebody." 



DAVID NAIL 

"I'm About to Come Alive" (MCA Nashville, July 14) 

David Nail's new album was a long time coming; 
after releasing a single on Mercury- Nashville in 2002 
to Hmited success. Nail left the label, only to sign a 
few years later with sister MCA Nashville. Nail wTote 
five of the 1 1 tracks on his new album, with Kenny 
Chesneyand Rascal Flails' Gar>- LeVox contributing 
songs and Miranda Lambert guesting on "Strangers 
on a Train." The first single and title cut. a cover of 
a song by rock band Train, peaked at No. 47 on Hot 
Coimtr>* Songs last summer. 

DAUGHTRY 

"Leave This Town" (19 Recordings/RCA, July 14) 

Chris Daughlry hit it big out of the gate, being 
booted from "American Idol" hut then selling 
'L4 million copies of his namesake band's debut 
album, according to Nielsen SoundScan. His 
new effort was produced by Howard Benson, 
who also worked on Daughtrys debut. "Leave 
This Town' finds the "Idol" alum and his 
bandmates singing more glossy, guitar- 
driven power ballads Hke "No Surprise." which 
RCA senior VP of marketing Aaron Boms says 
is already being enthusiastically received at radio 
and by fans. "Chris is Twittcr-ing all over the place 
and getting all this great feedback online. To see it 
all happen instantaneously has been very exciting." 

LA FACTORIA 

"Demphra" (Panama Music/Universal, July 14) 

With two sassy females rapping behind a featured 
male singer. Panama's La Factoria scored an inter- 
national rcggaeton hit last year with the single "Pcrd6- 
namc." Since the departure of Joycee, vocalist 
Demphra (aka Marlene Romero) has taken the La 
Factoria name and is exploring fast, danceable soca 
rhythms wliilc still employing her rap-singing tech- 
nique. Representing tlie new sound are ' Fuiste Malo 
Conmigo." an uptempo pop-tropical track, and " La 
Vccina." aduelwith labclmates Mach & Daddy. 'Hie 
first single is "Hay Otro lin Mi Vida," a poppy rcg- 
gaeton track with flute and guitar touches (and a 
generous sprinkling of AuloTune) in the catchy, 
trendy Panamanian romantic slyle. 

SUGAR RAY 

"Music for Cougars" (Pulse/Universal/ 
Fontana, July21) 

Honesty, self-deprecation and a juvenile sense of 
humor have long served Sugar Ray frontman Mark 
McGralh well. So when the singer says things Hke 
"I know my voice is very limited" and " 1 know peo- 
ple aren't sitting on the edge of their seals waiting 
for a Sugar Ray record." he may just be trying to set 
the bar so low that any success seems significant. It 
could happen, since the band doesn't veer from the 
center lane it carved out for itself with the ubiqui- 
tous '90s radio staple "Fly." The band wrote the new 
songs in the studio during the past six months, and 
tracks like the breezy pop ditty Boardwalk" and the 
midtempo ode to summer romance " Love Is the An- 
swer" hew to the same path. 

AUGUST 

C' 'ARSHIP 

"Hot Mess" (Decaydance/Fueled by Ramen, Aug. 11) 

Full ofsynth-pop iiooks and throttling guitars. Cobra 
Slarship's third full-length album. "Hot Mess," 
should give fans plenty of reason to start a dance 



best of 
the rest 



JUNE2 

311, "Uplitter" (Vokano/Jlve) 
Cavo, "Bright Nights, Dark 
Days" (Reprise) /// Cledus T. 
Judd, "Polyrically Incorrect" 
(El Music) ///Crosby, Stills, 
& Nash. "Demos" (Rhino 
Records} Dave Matthews 
Band, "Big Whiskey and the 
Groogru){King"(RCA)/7D- 
Block, "D-Block" (Koch 
Records) /y Drop Dead Gor- 
geous, "Hot N' Heavy" (Gef- 
fen/Suretone) /// Eels, 
"Hombre Lobo" (Vagrant)/i/ 
Ginuwine. "A Man's Thoughts" 
(Notifi/Asylum/Warner) /// 
Iggy Pop, "Preliminalres" 
(Astraiwerks)/!/ Jeff Buck- 
ley, "Grace Around the 
World" CD/DVD (Colum- 
bia/Legacy) /// Melissa Mc- 
Clelland, "Victoria Day" (Six 
Shooter) /// MItchel Musso, 
"Mitchel Musso" (Walt Dis- 
ney)>5y Paolo Nutinl, "Sunny 
Side Up" (Atlantic) /// Ran- 
cid, "Let the Dominoes Fall" 
(Hellcat/Epitaph}/i7Regina 
Spektor, "Far" (S)re) /// Ryan 
Bingham, "Roadhouse Sun" 
(Lost Hjghway)/iyRyan Star, 
"11:59" (Mark Burnett/At- 
lantic) >/^Spinncrette, "Sptn- 
nerette" (Anthem) /// The 
Sounds, "Crossing the Rubi- 
con" (Original Signal) /// 
Tiga, "Ciao!" (Last Gan^)/ff 
Vanessa Williams, "The Real 
Thing" (Concord) /// Mar- 
shall Crenshaw, "Jagged- 
land" (Savoy) Los Amigos 
Invisibles, "Comerclal" (Na- 
cionat Records) 

JUNE 9 

Anti-Flag, "The People or the 
Gun" (SideOneDummy) /// 
Chickenfoot, "Chlckenfoot" 
(Chickenfoot)/yDirty Projec- 
tors, "Bilte Orca" (Domino)/i/ 
Joan of Arc, "Flowers" 
(Polyvinyl) ^7 John Ander- 
son, "Bigger Hands" (Country 
Crossing/Stroudavarious) fff 
Kasabian, "The West Rider 
Pauper (Lunatic Asylum" 
RCA) ff/ Maine, "If Tomorrow 
Comes" (Hustle Hard/Atlantic) 
/^Marie Digby, "Breathing 
Underwater" (Hollywood 
Records) /^Miike Snow, "Miike 
Snow" (Downtown) /ff 
Placebo, "Battle for the Sun" 
(Vagrant) ff/ Quincy Jones, 
"Quincy Jones Explores the 
Music of Henry Mancini" (Uni- 
versal Music Group/Concord) 
/i/Rhett Miller. "Rhett Miller" 
(Shout Factory) /// Sonic 
Youth. "The Eternal" (Mata- 
dor) ^/ Will Dailey, "Torrent" 
(CBS Records) //Deerhunter, 
"Rainwater Cassette Ex- 
change" (Kranky) ///The Low 
Anthem, "Oh My God, Charlie 
Darwin" (Nonesuch) 
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JUNE 16 

Angel Taylor, "Love Travels" 
(Aware/Colombia) /i7 Ash- 
ley Tisdate, "Guilty Pleasure" 
(Warner) /(/ Incubus. "Mon- 
uments and Melodies" (Epic) 
lif Major Lazer, "Guns Don't 
Kill People . . . Lasers Do" 
(Downtown)/i7Tiny Masters 
of Today, "Skeletons" (Mute) 
/if Twista, "Category F5" 
(EMI)>//The Builders ft the 
Butchers, "Salvation Is a 
Deep, Dark Well" (Gigantic 
Music) 

JUNE 23 

Deastro, "Moondagger" 
(Ghostly International)/// 
Foreign Born, "Person to 
Person" (Secretly Cana- 
dian) The Lemonheads, 
"Varshons" (The End) /// 
Sunset Rubdown, "Dragon- 
slayer" (Jagjaguwar) /// 
Tom Brosseau, "Posthu- 
mous Success" (FatCat) iff 
Tortoise, "Beacons of An- 
cestorship" (Thrill Jockey) 
ff/ We Were Promised Jet- 
packs, "These Four Walls" 
(FatCat) /// Zs, "Magic of 
the Modern White" (The So- 
cial Registry) ///Third Eye 
Blind, "Ursa Major" (Sony) 
/// Pete Yorn, "Back and 
Fourth" (Columbia) I// Dead 
Prez, "Pulse of the People" 
(Invasion Music Group/Boss 
Up/The Orchard) Dream 
Theater, "Black Clouds & Sil- 
ver Linings" (Roadrunner) 
/// Au Revoir Simone, "Au 
Revoir Simone LP" (TVT 
Records) 

JUNE 30 

Cage, "Depart From Me" 
(Definitive Jux) /// Rob 
Thomas, "Cradlesong" (At- 
lantic) /// Brad Paisley, 
"American Saturday Night" 
(Arista);// Leslie Mendelson. 
"Swan Feathers" (Rykodisc) 
/// Meese, "Broadcast" 
(Atlantic) 

JULY 7 

Those Darlins, TBA (Thirty 
Tigers) ///Stellastarr, "Civ- 
ilized" (Bloated Wire)/// 
Rodrigo Y Gabriela, TBA 
( ATO) /// Son Volt, "Ameri- 
can Central Dust" (Rounder) 
///Corey Chisel, TBA (RCA) 
/// Fritz Helder S the 
Phantoms, "Greatest Hits" 
(House of Helder/Nelstar) 
Ifl We Were Promised Jet- 
packs, "These Four Walls" 
(Fat Cat) /// Tiny Vipers, 
"Life on Earth" (Sub Pop) 

JULY 14 

Spinal Tap, "This Is Spinal 
Tap" (MGM) lit David Garza. 
TBA (Cosmica)^/Ledisi, TBA 
(Verve Forecast) /i/"Hannah 
Montana 3." TBA (Disney) jji/ 
Gin Blossoms, TBA (Savoy) 
If/ Amanda Blank, "I Love 
You" (Downtown) /i/Chico 




part)'. The band brought awareness ol ihe new^ei — 
the follow-up to 2007's "Viva la Cobra!." which de- 
buted at No. 80 on the Billboard 200and sold 1 14.(X)0 
copies in the United States, according to Nielsen 
SoundScan — to fans by supporting Fall Out Boy on 
tour dates, and Cobra Starship repays the favor by 
paying homage to Fall Out Boy bassist Pete Wentz 
on the crowd-mover "Pete Wentz Is the Only Rea- 
son We Are Famous." They also collaborated with 
"Gossip Girl" actress I.eighton Meester on the track 
"I Made Good Girls Go Bad." 

JAY REATARD 

"Watch Me Fall" (Matador, Aug. 18) 

The Memphis garage-pimk wunderkind )ay Lirid- 
sey. belter-known as Jay Realard, has put out dozens 



of LPs, EPs and vinyl singles with var- 
ious bands, side projects and as a solo 
artist since he was a teenager in the 
mid-'90s. But in many respects. "Watch 
Me Fall" will be his first conventional 
release. "This will be the first LP I've 
made for any label knowing what label 
it was going to be on ahead of time," 
he says of his deal with Matador, which 
issued a compilation of his singles in 
2008. He says the record is "kind of 
paranoid." with a definite punk sensibility but mood- 
ier than his earlier material, and "my first record 
where I'm kind of exiting the dumb kid part of my 
life." At 12 songs, the album will also have fewer 
tracks than a typical |ay Reatard I P. although five 
additional songs will be offered on the vinyl edition 
only. The tracks themselves will be longer than usual: 
"The allium closes with a ballad that's four minutes 
and six seconds," Reatard says. "That's a pretty epic 
jam forme." 

REBA McENTIRE 

"Keep On Loving You" (Valory Music/ 

Starstruck Records, Aug. 18) 

Reba McEntire's "Keep On Loving You" is her first 

for Valory Music and reunites her w ith CEO Scott 



Borchetta, with whom she previously worked at 
MCA Nash\ille. The set is co-produced by long- 
time collaborator Tony Brown and Mark Bright 
(Rascal Flatts). McEntire's first solo project in six 
years includes a rarity: a song that she co-wrote. 
"She's Turning Fifty Today," which McEntire wrote 
via e-mail with Liz Hengberand Tommy Lee James, 
tells the story of a wife whose husband left her for 
a younger woman. McKntire. who has recorded 
"not many, under 10" of her own songs through 
the years, credits her tour with Kelly Clarkson last 
year for the new album's attitude. "1 got into singing 
pop songs, I enjoyed it," McEntire says. "When we 
started looking for songs for this album, 1 started 
looking for sassy, uptempo songs." The first sin- 
gle. "Strange." was written by Wendell Mobley, 
Jason Sellers and Neil Thrasher and is a tongue- 
in-cheek rocker about lamenting (or perhaps not) 
a spurned love. 

SEAN PAUL 

"Imperial Blaze" (VP/Atlantic Records, Aug. 18) 

It's been four years since dantehall star Sean Paul 
released a new studio project. But with the April 25 
unveiling of the lead single "So Fine." the Grammy 
Award-winning artist is gearing up for for the re- 
lease of his fourlli alburn, "Imperial Blaze," ihean- 



RETAIL TRACK 



BY ED CHRISTMAN 



crazy from the heat 

Beleaguered Retailers Hope For 
Relief From Big Summer Releases 



The coming of summer used to 

mean a batch of big music releases 
at retail because labels were eager 
to catch all the kids out of school. 

But teens today don't buy music 
like they once did, preferring in- 
stead to play videogames or 
download music illegally. 

"The ways you promote, mar- 
ket and reach kids are so instant 
nowadays," Disney Records exec- 
utive VP Jim Weatherson says. "All 
the models have changed." 

Still, retailers are hoping for 
some big album releases in the 
summer, if only because sales have 
been so weak this year. But mer- 
chants complain that the release 
schedule seems more uncertain 
than ever, with big releases harder 
to come by. So far this year, only 
Taylor's Swiff s "Fearless" (Big Ma- 
chine) has sold more than 1 million 
copies in the United States, while 
U2's "No Line on the Horizon" (In- 
terscope) has sold 867,000 after 
nine weeks in stores, according to 
Nielsen SoundScan. 

But Eric Levin, owner of Crimi- 
nal Records In Atlanta, sees a silver 
lining in the scarcity of big releases. 

"We used to be just flooded 
with these phone-book-thick cat- 
alogs, filled with releases that the 
Industry didn't have time to prop- 
erly market," Levin says. "Now, 
Just the opposite Is true. The re- 



tease schedule is very quiet and 
maybe that will help." 

Instead of throwing a bunch of 
releases against the wall and hop- 
ing that something sticks, labels 
might take more time and care to 
market the smaller number of ti- 
tles they have to work, he adds. 

Anticipation is building around 
releases from Eminem. Lil 
Wayne and Green Day. "Eminem 
will be huge," says Joe Nardone, 
VP at Gallery of Sound in Wilkes- 
Barre. Pa. 

Noting that Lit Wayne's 2008 re- 
lease "Tha Carter III" (Cash Money/ 
Universal Motown) sold 1 million U.S. 
copies in its debut week last June, 
Nardone predicts Eminem's "Re- 
lapse" (Interscope), which is sched- 
uled to be released May 19, will do 
similar numbers in its first week. 

But Retail Track believes "Re- 
lapse" will likely ship 500.000 to 1 
million fewer copies during the 
course of its life than it would have 
had Interscope released it last year 
as originally planned, when CD 
sales were stronger than they are 
now. The fate of "Relapse" could 
mirror what is already happening 
to U2's "No Line on the Horizon." 
another album that was supposed 
to come out in time for Christmas. 
Although the album was released 
In March, it's still struggling to 
break the million-unit mark. 
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Anticipation building: GREEN DAY * 



Despite retail's recent challenges. 
Epitaph Records remains bullish on 
the warm weather months. "Sum- 
mer is a big season for us." Epitaph 
head of sales Jon Strickland says. 
"Summer is punk. We have a bunch 
of bands playing in front of a lot of 
people with the [Vans] Warped tour 
and the Rise Against tour." 

Epitaph will release Rancid's 
first album in six years June 2, 
Strickland says. He also sees the 
Offspring's summer tour as a 
"huge catalog opportunity" for his 
label, which released the band's 
early albums before it jumped to 
Columbia in the mid-'90s. 

Meanwhile, label executives are 
divided on the impact that a 
scheduling change In the Grammy 
Awards could have on summer re- 
leases. The 2010 Grammys will be 
held Jan. 31, a week earlier than 



this year's show, and the cutoff 
date for eligibility has been moved 
up a month to Aug. 30. I 

"We have an artist that we 
hoped to have out by the Sept. 30 
date," says the head of sales at a 
major label. "But they just moved 
the deadline up 30 days and we 
don't know whether we will be 
able to get the album out by then." 

But the head of sales at another 
major label downplays the effect 
that the scheduling shift will have^ 
on the release schedule. ^ 

"We can't force an album into 
the market just to make the 
Grammy deadline," the executive 
says. "The release date depends 
on getting the music right and the 
creative right before setting the re- 
lease date. The change in the 
Grammy deadline won't cause us 
to change anything." • • 
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ticipated follow-up to his 2005 plat- 
inum album "The Trinity." The pro- 
ject's producers include "So Fine- 
mastermind Stephen "Di Genius" 
McGregor, as well as a host of lesser- 
known lamaican producers such as 
Arif Cooper. Jeremy Harding and 
Donovan "Don Corieon" Bennet. 

SEAN KINGSTON 
'Tomorrow" (Epic Records, Aug. 25) 

Making a name for himself with the 
hit single ""Beautiful Girls," Sean 
Kingston returns with his sopho- 
more set "Tomorrow." The 19-year- 
old lamaican singer/songwriter 
describes the forthcoming albtim 
as a "reflection of his growth as a 
young man and evolution as an artist." The for- 
mer is referenced in such tracks as the title cut. 
"Face Drop" and "Magical."' which address 
personal acceptance, while the latter is evidenced 
by Kingston's expanded circle of collaborators. In 
addition to j.R. Rotem — a guiding light on 
Kingston's 2007 self-titled debut album — produc- 
tion collaborators include Wyclef )ean, Bruno 
Mars. Detail and RedOne (Lady GaGa's "Just 
Dance"), who produced Kingston's recently re- 
leased lead single. "Fire Burning." 

COLBIECAILLAT 

"The Breakthrough" (Universal Republic, Aug. 25) 

What happens alter an artist's first single garners 
miUions of MySpace views, a major-label deal and 
a hit debut alburn.^ Thai's the question Colbie Cail- 
lat faces as she finishes recording "The Break- 
through." her follow-up to "Coco. There's that 
sense of worry where you hope it does as good." 
the 23-year-old singer says. "You want to make sure 
everything's perfect. And while doing that, you 
don't want to lose sight of who you are and how 
the music should sound." To achieve that balance. 
Caillat set up a "writing camp" in February with 
songwriters Kara DioGuardi and Rick Nowels, pro- 
ducer John Shanks and Caillat's father Ken. who 
produced half the album. Though " PalUng for You," 
the album's first single that premieres in June, is 
spiritually akin to "Bubbly." Caillat says many of 
the other songs that emerged arc "a different style, 
definitely more pop and uptempo." 

CHRISTINA MILIAN 
"Elope" (Inter scope/Radio KHIa/ 
MySpace Records, August TBA) 

Three years af ter her well-documented split with Dcf 
Jam. Christina Milian is ready to mount a comeback 
with her fourth album. "Elope." planned for a late- 
August release. "I do feel like I'm starting from 
scratch." she says, "It's been a second since I've been 
out." But if Milian is ruffled by the pressure, she's 
not showing it. Having recruited songwriting/pro- 
duction duo the-Dream and C. Tricky Stewart to pro- 
duce the album, Milian promises female anthems 
in the form of "Zipper.^ a come-hither club track that 
has already leaked online; "You Better Not Play Me." 
one of two duets with the-Dream; and "Version of 
Love," which she describes as "if you took 'Purple 
Rain.' set it in 2020 and put a female voice on it." As 
for her new. three-label family. Milian says she's 
never felt more at home. "Rven if you are established 
and you go to a major label, sometimes you get lost 
in the mix. For me it's about being a big fish in a 




small pond ... I tcel the def- 
inite support and also the con- 
cem with being the best." 



SEAN 
PAUL 



BRAND NEW 
Title TBA CDGC/lnterscope, 
August TBA) 

Brand Kew frontman |esse Lacey says 
his emo-rock band's new effort is 
more collaborative than previous re- 
leases. "The lyric writing on this recon 
was shared a lot more between [guitarist 
Vincent [AccardiJ and myself." Latey says 
"After the last three records I think I wai 
feeling a little exhausted for ideas, and I 
think Vin has a brain full of tluMu. We write 
aboutwhal we want to know, and I think the 
four of us question our lives and life in gen 
cral in the same way." Lacey adds that even 
though more voices are involved, the band's 
songs liaven't changed all thai much. 'The song 
'Stones' again started out with a guitar track 
that didn't really sound like you could do any- 
thing on top of 1 was having trouble hearing 
what could happen with someone 
singing over the track. Then I came 
in one morning and Vin had laid down 
this really pretty and chanting chorus over the be- 
ginning of the song and it was smoother sailing 
from there. We managed to make it obnoxious by 
screaming over the rest of the track, which is what 
we do when we're stuck." 

DASHBOARD CONFESSIONAL 
Title TBA (Vagrant/I nterscope, August TBA) 

Emo king Chris Carrabba says he's powered by 
coffee, so it's no wonder he describes his forth- 
coming album as "more energetic." Carrabba. who 
records under the name Dashboard Confessional, 
tried new songwriting methods for the new col- 
lection, "Usually I start writing on guitar or piano, 
but with this one I started with drums sometimes 
or started on piano and finished on guitar." he 
says. He describes the song "Belle of the Boule- 
vard" as almost an accident. "I was working on a 
song that seemed like a sure thing but I was get- 
ting blocked, so I sat down to write a song (hat I 
thought had no potential to clear my head. I ended 
up with this very graceful song that wasn't angu- 
lar like the rest of the tracks, and it became a fa- 
vorite." But he hasn't moved away from the spare, 
emotional tracks that made him popular, describ- 
ing the song "Hven Now" as "a return to the gui- 
tar and the simple story." 



TREY SONGZ 

"Ready^ (Songbook Entertainment/ 
Atlantic, August TBA) 

The third time's a charm — at least, that's what Trey 
Songz is hoping. With the release of his third album 
ihis summer, Songz is ready to be the R&B crooner 
of the moment. For " Ready," Songz worked with 
producers Hric Hudson. Sean Garrett, Biyan- 
Michael Cox, Soul Keys. Jermaine Dupri. 
Soundz, Stargate ("Can't Help but Wait") 
and longtime collaboratorTroy Taylor. Tracks 
on the album include the lead single " I Need 
a Girl," which reached No. 39 on Bill- 
board's Hot R&B/Hip-Hop Songs 
chart: "Brand New," about a one-night 
stand; 'One Love," which he de- 
scTibes as a male version of Mary J. 
Blige's "Be Without You" and finds 
him belting "Take my hand/We will 
stand/This was made to last forever" 
over drums and guitar riffs: and the 
guitar-heavy "Black Roses." 

JESSICA HARP 
"A Woman Needs" 

(V\/arner Bros. Nasfiville, TBA) 

Keith Urbaiis fuigerprinls are all over 
Jessica Harp's major-label solo debut. 
Longtime Urban bassist Jerry Flowers 
produced it. and Urban plays giiitaron 
the first single. "A Boy Like Me," The 
album finds Harp, who co-wrote most 
ol lhe tracks, telling relalable stories 
about lier life, loves and heartbreaks on 
tracks like the playful "A Boy Like Me." 
"A Woman Needs" and "Homemade 
Love," which features guest vocals 
from Vince Gill. "I hke to tell stories 
with my songs," Harp says. "This is 
the album I have dreamed of making 
since I was 8 years old and singing 
along to my mom's |udds and Reba 
McLntirc records." 

THE FLAMING LIPS 
Title TBA (Warner Bros., TBA) 

Feeling a renewed sense of ambition, 
the Flaming Lips arc recording their 
first double album as the follow-up to 
2006 's "At War With the Mystics." " Some- 
where along the way it occurred to me that we 
should do a double album." frontman Wayne 
Coyne says. "Just this idea that you can kind of 
weave a couple of themes in there and you can sort 
of sprawl a little bit. Our past couple of records, 
we've always had this little dilemma, like, 'How 
many songs do you pul on? flow many instru- 
ments do you put on? What's the focus?' " So far 
the band has written 1 3 tracks, with eight or nine 
to go before the release is completed. Coyne says 
the new material's vibe is different from previous 
studio-polished albums. Among the new songs 
currently in the mix are the Joy Division-meets- 
Miles Davis Group "Convinced of the Hex" and 
the John Lennon-inspired "I Don't Understand 
Karma." which Coyne describes as his response 
to "Instant Karma," 

Written by Michael Ayers. Ayala Ben-Yehuda, Leila 
Cobo. Mariel Concepcion, Ann Donahue. Monica 
Henem. Gail Mitchell. Bvie Nagy, Mitchell Peters, 
David j. Prince. Ken Tucker and Mikael Wood. 



DeBarge, "Addiction" (Kedar) 
///Joe. "Signature" (Kedar) 
/>/ Trick Daddy. "Finally Fa- 
mous" (Dunk Ryder) /y Lisa 
Lisa, "Love N Life" (Mass Ap- 
peal)/!/ Jordin Sparks, TBA 
(Jive) />/ Suffocation, "Blood 
Oath" (Nuclear Blast) 

JULY 21 

Matthew Sweet and Susanna 
Hoffs, "Under the Covers 
Vol. 2" (Shout Factory) /// 
Anita O'Day, "Anita O'Day: 
The Life of a Jazz Singer" 
(Red Distribution) /// Our 
Lady Peace, "Burn Burn 
Out" (Independent Label 
Group)/iy Sean Bones, TBA 
(Frenchkiss Records) /y As- 
sembly of Dust, "Assembly 
of Dust LLC" (Assembly of 
Dust LLC) 

JULY 28 

Revive, "The Journey" 
(Worldwide)/!/ Between the 
Trees, "Spain" (Bonded) /// 
Hurricane Chris, "Unleashed" 
(Polo Grounds Music/RCA) 

JULY 

The Used, "Artwork" (Warner 
Bros) /// Wye Oak. "The 
Knot" (Merge) /// Rye Rye, 
"Go Pop Bang" (MEET/ 
Interscope) 

AUG. 4 

Collective Soul, TBA (Loud 
& Proud/Roadrunner) /// 
Throw Me the Statue, TBA 
(Secretly Canadian) 

AUG. 11 

A Fine Frenzy, "Bomb In a 
Birdcage" (Virgin) /// Avett 
Brothers, "I and Love and 
You" (Columbia) 

AUG. 18 

Otep, "Smash the Control Ma- 
chine" (Victory) Madness, 
"The Liberty of Norton Fol- 
gate" (Yep Roc) 

AUG. 25 

David Btizan, "Curse Your 
Branches" (Barsuk)/// Willie 
Nelson, "American Classic" 
(Blue Note) /// Hockey, 
"Mind Chaos" (Capitol)/// 
Jet, "Shaka Rock" (Atlantic) 

AUGUST 

Choir of Young Believers, 
"This Is for the White In Your 
Eyes" (Ghostly Interna- 
tional)/!/ David Gray, "Draw 
the Line" (Mercer St./Down- 
town) //^ Powerman 5000, 
TBA (Mighty Loud)//^Cave 
Singers, TBA (Matador) /// 
Lou Barlow, "Goodnight Un- 
known" (Merge) /// Yung 
L.A., "Futuristic Leiand" 
(Grand Hustlc/lnterscopc) 
/l/Mew, TBA (Columbia)/)/ 
Pissed Jeans, TBA (Sub 
Pop) /// Trouble Andrew, 
TBA (Virgin) 
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TIEMPO LIBRE 

Bach in Havana 
Producers: Steve Epstein, 
Jorge Gomez 
Sony Masterworks 
Release Date: May 5 
The compositions of Johann 
Sebastian Bach and turbo- 
charged Latin jazz may not 
seem like an intuitive blend, 
but the conservatory-trained 
Cuban group Tiempo Libre 
finds an engaging balance. 
Piano provides the narrative 
backbone, whether it's a 
Sonata in D Minor that segues 
into a jazz improv layered with 
brass and congas, or the fa- 
mous Minuet in G cut up with 
claves and sax. Santen'a reli- 
gious references abound, with 
a delicate C Major Prelude ac- 
companied by Afro-Cuban 
bata drums used to call upon 
deities. Guest Paquito d'Rivera 
on clarinet brings a distinc- 
tive funkiness to the familiar 
classical melodies, as does 
"Timbach." a passionate Latin 
ode to the bewigged German 
composer.— 

CHRISETTE 
MICHELE 

Epiphany 
Producers: various 
OefJam 



Release Date: Mny 5 

When It comes to love, 
ChnsettG Michele is tired of the 
BS. On the title track, she light- 
heartedly warns, "I think I'm just 
about over being your girl- 
friend," against an easy piano- 
based beat, and pours her silky 
vocals atop hollow drums and 
slinky piano strokes on the 
breakup song "Blamo It on Mo. " 
The Ne-Yo-assisted "What You 
Do" finds Michele schooling her 
partner on how to prove his 
love for her with h is actions. She 
continues to lay down the law 
on "Porcelain Doll" and "An- 
other One," both of which find 
her claiming she is a "grown 
woman" over a choir-like pro- 
duction and acoustic guitars, 
respectively. But not all is heart- 
break on the mature-sounding 
set. Backed by guitar riffs. 
Michele confesses her forbid- 
den love for a young man on 
"Notebook." while coming 
clean about a thought-con- 
suming love affair on "All I Ever 
Think About."-MC 



ST. VINCENT 

Actor 

Producers: Annie Clark. 
John Congleton 
4 AD 

Release Date: May 5 

With 2007's "Marry Me." St, 




KATIE MELUA 
Pictures 

Producer: Mike Batt 
Dramatico 

Release Date: May 5 
It's indicative of the rarified level 
of intelligence Katie Melua's music reaches that her 
worst contretemps with the U.K. press look place in 
2005, when a cosmologist wrote an op-ed piece 
accusing her of an inaccurate estimate of the age of 
the universe in her hit "Nine Million Bicycles." Melua's 
new album, "Pictures," arrived May 5 in the United 
States, 18 months after it appeared in the United 
Kingdom: This part of the universe may have finally 
found a place for Melua's classy pop romanticism. The 
opener, "Mary Pickford," works on multiple levels: as 
a lovely art song about the early days of Hollywood 
and a metaphor for indie musicians taking control of 
their careers. Like many of the best tunes here, Includ- 
ing the should-be classic "If You Were a Sailboat," it 
was written by her mentor, producer/arranger Mike 
Batt. "If the Lights Go Out" sounds like an undiscov- 
ered Elton John gem; her own tune, "Spellbound," 
and many collaborations show her potential, while the 
closer, Leonard Cohen's "In My Secret Life," displays 
the thoughtful, solid musical judgment in ample sup- 
ply on "Pictures."— W/? 



GREEN DAY 

21st Century Breakdown 
Producer: Butch Vig 
Reprise Records 
Release Date: M^uy 15 
Five years after "American Idiot 
restored Green Day as a modern-rock powerhouse, 
the trio returns with an even riskier album. "21st 
Century Breakdown" mixes the pop-punk charge of 
the band's "Dookie" days with the political awareness 
of "Idiot," resulting in an arena-ready record with a 
sense of purpose. Much of "Breakdown" is as sprawl- 
ing as its 69-minute length would suggest: Ballads 
like "21 Guns" build into fiery singalongs, while 
"American Eulogy" uses a song-suite structure to 
voice social dissatisfaction. Billie Joe Armstrong's 
lyrics are just as riveting, with images of bleeding 
hearts, falling towers, endless wars and atom bombs. 
While "Breakdown" offers a harsh reality, an underly- 
ing sense of hope runs throughout, with Armstrong 
singing, "I just want to see the light/I need to know 
what's worth the fight." The album is a call to arms for 
the digital age, and 20 years into its career, Green 
Day's ambition continues to dazzle.— Ji. 



Vincent (aka Annie Clark) in- 
troduced an unprecedented 
brand of lush, cinematic or- 
chestrations fronted by the 
layering and looping of her 
smoky voice. The forrner 
Polyphonic Spree and Sufjan 
Stevens guitarist's second re- 
lease. "Actor." is noisier and, 
at times, less romantic, but it 
only shows her versatility as 
both a composer and per- 
former. Album opener "The 
Strangers" begins with an 
ethereal chorus of "ahhhs" 
over delicate flute runs be- 
fore breaking into quick elec- 
tronic beats and muted vo- 
cals. Clark later transitions to 
the soulful jazz vibe of 
"Laughing With a Mouth of 
Blood," and in "Marrow" she 
fuses the unlikely combina- 
tion of screeching guitars and 
a funky, thumping bassline 
alongside spooky synths and 
rowdy horns. It's the detail 
and charm listeners have 
come to expect mixed with 
these welcome surprises that 
keep '"Actor" exciting.— tiL 



CONOR OBERST & 
THE MYSTIC VALLEY 
BAND 

Outer South 

Producers: Conor Oberst. 
the Mystic Valley Band 
Merge 

Release Date: May 5 

Conor Oberst has been a 
man of many hats— literally 
and figuratively. On this 
sprawling second disc with 
his suddenly prolific caravan 
the Mystic Valley Band, he 
tries on the one Wilco was 
rocking in the late '90s. It's a 
comfortable fit, if not a 
particularly formidable one. 
"Outer South" is a decently 
stocked serving of rambling, 
saloon-joint alt-country, but 
one that finds the freewheel- 
ing Oberst and band in need 
of a little focus. Now 30. 
Oberst has put aside cutting 
himself open here; this album 
is full of more generalized, 
dusty declarations like. "It 
feels scary to be ordinary in a 
world that don't know your 
name," dealt out over turn- 
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EDITED BY WAYNE ROBINS 

CONTRIBUTORS: Ayala Ben- 
YehutJa, Mnriel Concepcion. LaiJr;3 
Leebove. Jason Lipshutz, Fred 
Mills, Wayne Robms, Philip Van 
VIeck, Alex Vitoulis, Jeff Vrabef 

CRITICS' CHOICE *: A new 

release, legardless of chart 
potential, highly recommended 
for musical merit. 



PICK A nevj release predicted 
to hit the top half of the chart in 
the corresponding format. 

All albums commercially 
available in the United States are 
eligible Sond album review 
copies to Wayne Robins at 
Billboard. 770 Broadway. 
Seventh Floor, New York, N.Y. 
10003 or to the writers in the 
appropriate bureaus. 



bleweed soundscapes that, 
stretched throughout 16 long 
tracks, definitely meander- 
But there arc some dead-on 
hits, especially the banging 
opener "Slowly Oh So Slowly," 
the "fresh-faced riot song" 
called "Roosevelt Room " and 
the easy standout "Nikorette." 
all slidey riffs and fierce, vul- 
nerable vocals.— Jl/ 



BUCKWHEAT 
ZYDECO 

Lay Your Burden Down 
Producer: Steve Berlin 
Ai/ig.itor 

Release Date: May 5 

Stanley "Buckwheat" Dural 
Jr. is well-known for his zy- 
deco sound, but his Alligator 
Records debut is more of an 
R&B album. Dural has teamed 
with an impressive array of 
talent on this disc, including 
producer Steve Berlin and 
guitarists Sonny Landreth 
and Warren Haynes. The 
material includes covers of 
tunes by Memphis Minnie. 
Captain Beefheart, Jimmy 
Cliff and Haynes' Gov't Mule 
(the title track). The album 
opens with Dural on Ham- 
mond B3 and Landreth on 
lead guitar, assaying a fero- 
cious cover of "When the 
Levee Breaks"— a pointed 



reference to Hurricane Kat- 
rina. Another high point is 
Dural's rendition of Jimmy 
Cliff's "Let Your Yeah Be 
Yeah," a propitious meeting 
of zydeco and reggae. Also 
note the Dural original "Don't 
Leave Me," a fine number 
that invokes the soul of Stax, 
with a little accordion on the 
side and a sweet horn solo 
from Trombone Shorty.— PW 

ELLIOTT YAMIN 

Fight for Love 
Producers: various 
Hickory 

Release Date: May 5 

Dealing with the different 
phases of love is the theme 
running through Elliott Yamin's 
second studio set. From the 
opening riff to the closing 
note, this "American Idol" 
alumn succeeds by letting the 
listener hear and feel his pain, 
joy or frustration. The dozen 
R&B/pop tracks are slickly 
produced but laden with 
hooks. Yamin's potent voice 
guides an emotional journey: 
dealing with the loss of his 
mother on the moving "Some- 
day." the perils of a breakup 
on "You" or the pain and 
struggle of love on "Let Love 
Be." During "Fight for Love" 
he does just that—AV 




STEVE EARLE 

Townes 

Producer: Steve Earle 
New West 

Release Date: May 12 
The mark of a classic songwriter 
is less the physical artifacts left behind than the psy- 
chic ones: who was influenced, how the legacy is 
carried forward and, certainly, the enduring nature 
of the songs. For the late Townes Van Zandt— check, 
check and check. And for Steve Earle, who knew Van 
Zandt from the early '70s, cutting an album of Van 
Zandt compositions was a no-brainer. Every one off 
these IS tunes is a living, breathing creature, from 
the haunting, modal-tinged blues-waltz (with cello) 
of "Rake" to the jaunty fingerpicking and mouthy 
dialogue of "Mr. Mudd and Mr. Gold" (a duet featur- 
ing son Justin Townes Earle) to the eternally elegant 
Tex-Mex anthem "Pancho and Lefty." Additional 
guests include Tom Morello, Tim O'Brien, Darret 
Scott and Earle's wife, Allison Moorer. Throughout, 
Earle's shape-shifting voice inhabits the songs just 
like Van Zandt's own colorful characters inhabit 
them, and fans who desire an even more up-close- 
and-personal experience can spring for a two-CD 
deluxe edition featuring Earle's solo acoustic ver- 
sions of the same material.— FAf 
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In what would seem to be a match made in 
heaven, Amy Grant has partnered with philos- 
ophy skin care to issue "She Colors My Day." Re- 
leased May 5 exclusively through iTunes, the F- P 
benefits the Entertainment Industry Founda- 
tion's (EIT) Women's Cancer Research Fund. 

The pop project also heralds the first new non- 
Christmas music that the Christian/pop artist 
has released in five years. The two new songs — 
" Unafraid" and the title track — join Grant's " Baby 
Baby' and "Oh How the Years Go By." The two 
new songs combined have sold 2,000 downloads, 
according to Nielsen SoundScan. 

"We sought out Amy Grant because she has 
been inspiring wotnen of all ages for over two 
decades through her music." says KaroHn Stayer, 
director of marketing and communications at 
philosophy. "She is also a wife and mother work- 
ing hard to achieve balance between family and 
career. We felt Amy was someone the philoso- 
phy customer would relate to." 

The poignant ballad "Unafraid" is one of the 
first new songs that Grant has written and cut. 
"The song covers every aspect of motherhood— 
partner, mother and caregiver of an aging 
mother." says the singer/songwriter, a NashWIle- 
based mother of four. "It's a very .specific song; 
qniet and very emotional. When I've played it 
live, people have come up to me and said. 'I need 
this song right now.' It felt like Mother's Day was 
a good lime to gel it out." 

The title track was written by philosophy 
founder Cristina Carlino and Stuart Mathis. 
Grant and the songwriters are also donating all 
artist and publishing royalties to the El F fund. 

"1 love thespirit of that song." Grant says. "We 
made a video for it. And everyone from the peo- 
ple in front of the camera to the people behind 
the camera had been touched by cancer, either 
personally or through a loved one." 



The video premiered May 14 exclusively on 
Amazon, and it'll be promoted heavily on hear- 
itfirst.com. Grant will tout the project vrith a May 
21 appearance on NBC's "Today" and such pro- 
grams as Premiere Radio Networks' syndicated 
"Delilah" show. Sparrow Records has been send- 
ing e-mail blasts promoting the release. 

Slayer says the EP will also be promoted 
through the digital photo sharing/storage site 
snapfish.com, phiiosophy.com, shecolorsmy- 
day.com and the Facebook pages for those 
brands. Philosophy created a special She Col- 
ors My Day bubble bath that tints water either 
pink or green. It retails for $20 with 1 00% of the 
net proceeds going to the EIF fund. 

Grant herself is a free agent exploring her next 
career move. After 30 years with Word Records, 
she signed a deal with FM I Christian Music Group 
in 2007 and brought along her extensive catalog. 
EMI CMC released "Greatest Hits" in 2007 and 
"The Christmas Collection" in 2i)(fA. wmle she is 
fielding label ofTers, she's considering digitally re- 
leasing two new songs every four weeks through 
her Web site. iTunes and other portals. "If I do that 
over the next 10 months, we might take the songs 
that get the strongest response, add a couple of 
unheard songs and do a hard copy," she says. "But 
we don't have a game plan yet." 

Because tlie philosophy partnership enabled 
her to release "Unafraid," Grant would like to 
continue sharhig new music with the immedi- 
acy possible in the digital realm. "When I'm 
working on a record, my close circle of friends 
will say. 'Do you have any rough motes?' " she 
says. " Releasing digital singles as you approach 
tlie release of a record is not like you're pushing 
tlicm to radio . . . it's how you'd treat a friend. II 
seems like a better idea to me than waiting till 
everything is finished. My job right now is just 
to make the music." • 




A HELPING HAND 

Red Hot founder John Carlin describes his benefit-album model as "benign capitalism" 
rather than charity. His latest release, "Dark Was the Night" (4AD), marks the series' 20lh 
year. ^ Carlin runs Red Hot as a labor of love, holding down a full-time job and keeping 
costs low by not hiring employees. As a result, he funnels all the albums' sale proceeds 
(plus those of a recent benefit concert at New York's Radio City Music Hall) to AIDS aware- 
ness organizations once the companies producing ihe albums — which have an average 
cost of $14.98 at retail — have recouped their costs. Labels that have aligned with Red Hot 
include Capitol, MCA, Verve/Antilles, H.O.L.A. Recordings and Columbia. ^ Though he 
declines to reveal the dollar amount that the series has raised, Carlin says he tries to fund 
organizations that might not receive government support. His first beneficiaries were 
AM FAR and the controversial ACT UP. He's currently focused on supporting "artist- 
driven" benefit projects and needle-exchange programs. — Cortney Harding 
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BY JASON LIPSHUTZj 



Happy 
Landing 



Parachute Juggles 
College While 
Recording Mercury 
Debut 

As college students in Charlottesville, 
Va., the members of Parachute hoped 
its local fan base would help gener- 
ate label buzz and earn them a ticket 
out of school. When Mercur>7 Island 
Def |am signed the group in spring 
2007. however, the label made an un- 
expected request: finish college. 

"They knew it would loom over our 
heads and saw finishing school as im- 
portant, whether we knew it or not." 
lead singer Will Anderson says. Along 
with his fellow band members — Kit 
Frcndi. Alex Hargravc. Johnny Slub- 
blefield and Nate McFarland — 
Anderson flew back and forth to Los 
Angeles to sporadically work nn their 
first album. " Losing Sleep." until they 
graduated a year later. 

That extra time may have been a 
blessing in disguise. " Losing Sleep." 
set for release May 1 9, displays a deep 
sense of maturity for a debut album. 
Songs like "Under Control" and "The 
New Year" are punchy pop-rock gems. 



while Anderson's lyrics blend equal 
parts style and smarts. 

From a marketing standpoint. 
Parachute's greatest asset may be its 
mainstream crossover potential, 
which Mercury hopes the band will 
achieve through various licensini^ 
opportunities. The firstsingle, "Shf 
Ik Love," was recently added l<* 
VH 1 's rotation after appearing in 
the May 4 episode of "One Tree Hill." 
Another song, " Back Again," is con- 
firmed for the May 19 season finale 
of "9021 0." 

"They appeal to such a wide audi 
ence; obviously both male and female 
butaLso the 16-35 demograpliic." Mer- 
cury Records president David Massey 
says. "We see them as a melodic rock 
band like the Fray. I think we're going 
to see a long-term impact." 

A shrewd marketing deal with the 
body care brand Nivea also helped 
tlie whimsical vocals and romantic 
chorus of "She Is Love" reach the 
public and build chart momentum. 
After prominently featuring in TV 
spots for Nivea Body's Smooth Sen- 
sations in April, the song — also 
iTunes' free Single of the Week the 





week of May 11 — is bullctcd at No. 
27 on the adult top 40 chart. 

Anderson says the band didn't hes- 
itate to get onboard with Nivea's fe- 
male-geared commercials. "We saw 
a great opportunity." he says of the 
brand, which began running ads fea- 
turing 'Under Control" in early May. 
" We re a young band, and they arc re- 
ally passionate about our music.' An- 
derson says. "After working with 
Nivea. we knew we could be paired 



up Willi the brand for a long time." 

Having ^Tapped a string of shows 
Viiih O.A.R.. Parachute is slated to per- 
form May .10 on CBS' "Early Show. ' 
While plans for a summer torn- aren't 
yet concrete. Anderson and Massey 
confirm the band will be on the road 
all season, including a few July dates 
with Secondhand Serenade. 

"We're a road band," Anderson 
says. "Touring all summer is going 
to be awesome." 



BUBBLING UP 



One of the prominent R&B family acts of the '80s 
was Motown's DeBarge. Now Kristinia DeBarge, 
daughter of founding member/keyboardist 
James, is taking the group's musical legacy to 
new heights. 

The 19-year-old recently entered the Bill- 
board Hot 100 with her first single, "Goodbye." 
Sampling Steam's 1969 pop No. 1, "Na Na Hey 
Hey Kiss Him Goodbye," the song is No. 30 on 
the tally and also appears in the latest Nivea 
ad campaign. 

DeBarge is signed to Sodapop Music, a 
new label co-founded by Kenneth "Babyface" 
Edmonds and industry veteran Jeff Burroughs. 
Her as-yet-untitied album is scheduled for a 
summer release through Island Def Jam. 

DeBarge says she separates herself from 
other artists by embracing her vulnerability 
instead of looking on it as a bad thing. "It al- 
lows me to be who I am, to be compassion- 
ate and sing beautiful songs," she says. 

Other album tracks include "Cry Me a 
River," about a girl ready to move on from 
a painful breakup; "Sabotage," about the 
struggles of peer pressure; and the ballad 
"It's Gotta Be Love." DeBarge describes the 
album as "empowering and inspirational, 
aiming to give women strength and help 
young girls feel like they're not alone. It's the 
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kind of album that will make you feel like every- 
thing is OK." 

Edmonds co-produced "Goodbye" with the 
Pentagon. Additional songwriting and produc- 
tion collaborators include Preach, Jordan Omiey 
and OneRepublic's Ryan Tedder. So far the album 
doesn't have any guest features. 

To promote the release, DeBarge will connect 
with fans through Facebook, MySpace and her 
recently launched Twitter page. Offline, she will 
begin a stateside promotional tour June 4 in 
Rochester, N.Y., followed by a full concert trek 
after the album's release. 

DeBarge launched her career when she par- 
ticipated in "American Juniors." an "American 
Idol" spinoff, in 2003. Although she didn't 
win, she reached the top 20. Once filming 
ended, she joined her father on tour. 

It was during one of those shows that 
the 14-year-old DeBarge met Edmonds. He 
took her under his wing and has been work- 
ing with her for the past five years. Their ef- 
forts paid off on the eve of her 19th birthday 
in April, when DeBarge met with Island Def Jam 
chairman Antonio "L.A." Reid and signed her first 
label contract. 

Now she's ready to further develop her 
birthright. "Being a DeBarge has done noth- 
ing but bring good things my way," she says. 
"I've worked hard for everything that's come 
my way. But I also know my last name has been 
in my corner." —Marief Concepcion 



LATIN'S 

YOUTUBE 

MAESTRO 

When Larry Hernandez headlined a 
packed regional Mexican show April 4 
at Los Angeles' Gibson Amphitheatre, 
his latest album "16 Narco Corridos" 
(Fonovisa/Universal)— and his first to 
hit Billboard's Top Latin Albums 
chart— had been out for less than a 
week. But the audience had no trouble 
singing along to his narcocorridos, 
narrative songs about the drug trade. 

Regional Mexican stations in Cali- 
fornia's Central Valley as well as the 
concert's media sponsor, KBUE Los 
Angeles, have been playing the lead 
single "El Baleado" plus another 
album track, "El Querendon y Caje- 
toso." Both songs combined, Hernan- 
dez says, total "only seven minutes. 
But I was onstage for 45 minutes with 
everyone singing my songs. That's the 
power of the Internet and the street" 

"El Baleado" is No. 29 this week on 
Billboard's Regional Mexican Airplay 
chart, while "16 Narco Corridos" holds 
No. 23 on Regional Mexican Albums 
and No. 49 on Top Latin Albums. 

Hernandez, an LA. native, hails from 
a family of musicians whose roots lie 
in Mexico's musical hotbed: Sinaloa. 
He became a drummer in a band that 
had accompanied his musical hero, 
corrido icon Chalino Sanchez, before 
striking out on his own in 2002. Solo 
gigs, however, were hard to come by. 

Enter Edmundo Mendieta, the man- 
ager of several popular regional Mexi- 
can groups. Hernandez showed Mendi- 
eta his material and from that point on 
"he believed in me," the artist says. 

A first major-label release through 
Fonovisa in 2008 got lost amid the 
label's takeover by LJniversaL By 
then, however, Hernandez realized 
his biggest fan base was online by 
way of his MySpace page and You- 
Tube channel. Now he totes his cam- 
era everywhere. Homemade videos 
have captured him cutting up with 
friends or acting in his own shoot-'em- 
up story inspired by Mexican movie 
star Mario Almada. 

Mendieta calls Hernandez "a You- 
Tube freak. There's no developing act 
that has used MySpace and YouTube 
in the regional [Mexican] market the 
way Larry has." 

And that groundswell of popular- 
ity bodes well for Hernandez. 

"Larry is a huge priority for us," says 
Gustavo Lopez, president of Fonovisa 
and Disa Records. "The groundwork is 
set. He's young, he's hip and he's what 
the kids want." —Ayala Ben-Yehuda 
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Chrisette Michele, Mother's Da\ Cap Weird Week 



Chrisette Michele nolches her first No. 

1 album on the Billboard 200 as her 
sophomore set Fpiphany" debuts with 
85,000 copies sold. She edges out the 
seventh-week sales of the "Hannah 
Montana: The Movie " soundtrack (No. 

2 with 82,000) and the arrival oFCIara's 
third album "Fantasy Ride" (No. 3 with 
slightly le.ss than 81.000). 

Here's the bad news: Michele's open- 
ing frame is the lowest sum for a No. 1 • 
debuting album in Nielsen SoundScan's 
18-year historj'. Previously, the record 
was he-Id by Johnny 
Cash's "American V: A 
Hundred Highway.s" in 
2006. when it started 
with 88.000. 

Only one other set has 
begun at No. 1 with less 
tlian lOO.OtX). The Noto- 
rious B.I.G.'s "Greatest 
Hits" managed TO.OOOin 
its first and only week at 
No. 1 in March 2007. 

Of the 10 smallest sales debuts at No. 
1 in the Nielsen SoimdScan era, seven 
of them have occurred since 2005. 

1 suppose none of this should come 
as a great surprise, considering how few 
sales it lakes to cam a No. I album — ei- 
ther by debuting there or eventually ris- 
ing to the top. 

The year-lo-daie average sales figure 
for the No. 1 album, through the 19th 
week of2009. stands at 153.344. That's 




off quite a bit from the year-to-date av- 
erage of 2008. which was 1 79,160. 

Want to wallow in some more de- 
pressing numbers? Going back to 2007. 
2006 and 2005, the year-to-date average 
total at No. 1 was 168.320, 253.901 and 
34 3.2 3 1 . respectively. 

Why are the averages so low? To stale 
the obvious: Albums just aren't selling. 

Of the 1 9 weeks in 2009. nine of them 
housed No. Is that sold less than 
100,000. In 2008. only four weeks in the 
comparable time frame racked sub- 
100.000 weeks. 

Since the Billboard 200 
began using SoundScan 
data in 1991. there have 
been only 30 weeks 
where the No. 1 album 
sold less than 100.000 
and all Imt five have hap- 
pened since 2004. 

All signs point to a 
much bigger number at 
the top of next week's chart, with the 
arrival of Green Day's "21st Century 
Breakdown." The Reprise/Warner 
Bros, set had an olT-cycle release on 
Friday, May 15. Even though it will have 
only three days of sales on next week's 
Billboard 200. it's likely the album will 
debut at No. 1. Sources say the set 
shipped more than 650.000 to retailers 
— though it's not expected to blow 
through thai quantity- in just ilueedays. 
The album will perhaps sell what its 



last set. 2004's "American Idiot." did 
when it arrived atop the hst with a ca- 
reer-best opening of 267,000. Of 
course. "Idiot" did that in a regular 
debut week, as opposed to the new set's 
abbreviated start. 

LOVE, MOM: Thank goodness for 
Mother's Day. 

In the week that ended with the hol- 
iday. 6.5 million albums were sold. 
That's an increase of 5.4% over the pre- 
vioiui week (6.2 million). Yet. we're down 
1 9.8% compared with Mother's Day 
week of 2008, when 8.1 million albums 
were sold. 

Last year's holiday week included a 
No. 1 debut from Nell Diamond, with 
the perfectly timed mom-friendly album 
"Home Before Dark" (146.000). and 
Toby Keith's No. 2 debuting "35 
B igges t H i Is" ( 1 03 ,000) . The top 200 al- 
bums thai week moved 2.7 million — 
accounting for 33% of that week's 
overall album sales. This week, the top 
200scll 2.1 million— or 31.7% of over- 
all album sales. 

Somewhat conversely, tlie top 200 sell- 
ers on this week's SoundScan catalog 
chartmovca collected 503 .000 copies — 
7.7% of total album sales. Tliat percent- 
age is up compared with the Mother's 
Day frame of 2008, when the lop 200 
catalog albums sold 569,000, account- 
ing for 7% of overall album sales. 

We're not sure if there was a strong 




slate of catalog titles on the market that 
were appealing as gifts for Mom. or if 
it was a matter of retailers aggressively 
sale-pricing key catalog product this 
year that caused the surge in share of 
the market. 

Tliis week on Top Pop Catalog, 16 of 
the top 50 titles that cither bullet or re- 
enter do so with a gain of at least 20%. 

On the Billboard 200. only 66 lilies 
see a decrease in sales this week. The 
majority of albums sporting gains are 
those that are conventionally fcmalc- 
friendly, like Yannl's "Yanni Voices' 
(No. 55; up 47%), Chris Botti's "In 
Boston" (No. 62; up 34%). the sound- 
track to "Mamma Mia!" (No. 69; up 
60%) and II Divo's "The Promise" (No. 
105; up48%). 



Market Watch 

Weeldy Unit Sales 



A Weekly National Music Sales Report 

Year-To-Date 



For wsaii«ndno^WO,300S RgutMarerounMd, 
ul« r«po'ti collected ana 0"JvitJcd by 
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DIUHL 


Monu 1 
mai 


This Week 


6,509.000 1,329,000 


20.707,000 


last Week 


6.175.000 1.276.000 


20.718.000 


Change 


S.4% 4.2% 


-0.1% 


His Wtik last year 


8,120,000 1,137,000 


19.670.000 


UanH 


-19.8X 1S.SX 

Ao counted witlwi atxjm sain. 


5.3% 


Weekly Album Sales (Mmion units) 

30 
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OVERALL UNIT SALES 


Mms 149,941.000 


130,592,000 


-12.9% 


nglul Tratb 399.186.000 


461.765.000 


15.7% 


store SlnslB 577.000 


579.000 


0.3% 


ToUl 549,704,000 


592,916,000 


7,9% 


ttinWia' 189.859.600 


176.768.500 


-6.9% 
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DIGITAL TRACKS SALES 










'09 ^^^^^^^^^^^B 

SALES BY ALBUM FORMAT 


461.8 million J 


(D 126.506,000 


102.056.000 


-19.3% 


DigilJl 22,803.000 


27.517,000 


21,1% 


CJSKitt 40.000 


17.000 


-575% 


OtlMt 592,000 


902.000 


52,4% 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 

tnrrMl 83,516,000 70.933.000 -15.1% 

Cataks 66.424,000 59.659.000 -10.2% 

DMpCaUht 47.284,000 43,395,000 -8.2% 



CURRENT ALBUM SALES 

TmimiiiiMi 



'091 



70,9 million 



CATALOG ALBUM SALES 
'08 66.«1 mllHon I 

•091 



59.7 million 



MsUon Sound&can coixits »s cuiisnl or*y sales wltNn Cha (list IB monlht of ar 
Albuni'i (cleAte (12 incin(l« (of cUkSkitl »rti iaiz tflbums). Titkat thai «tay «i the 
lop naif af ihe BilOMord 20O. tiowever. reman m cutent Tillei older man IB 
montM Ara cauI^ DMp catalog it » tubMt ot catalog tor tniac out mon» ilui 
36 monlti* 



Go to www.billboard.biz for complete chart data 
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CHART 
BEAT 

>>lf the title atop th« 
Billboard 200 looks ramllUr, 
that's because an album of the 
same name reigned Just two 
years ago. Chrisette Michele 
bows at No. 1 with "Epiphany," 
the same title with which T- 
Paln led In June 2007. The seU 
loin a select list of llke-tltled 
No. Is to head the chart In Iti 
53-year history. 

>>Twenty years ago this week, 
Paula Abdul moved into the 
Billboard Hot 100 penthouse 
with her second No. 1. "Forever 
Your Girl." (Her first, "Straight 
Up," held on for a final frame at 
No. 90). Fast-forwarding to 
the present, only one artist on 
that May 20, 1989. chart 
appears this week: Abdul, who 
bows at No. 87 with "i'm Just 
Here for the Music." 

J/Ktk, ftaad Chan Beat 

KeJll' every week at 

^iPr blllboard.com/chartbeat. 
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?°i"r Ii,^.T*- J, M, Hannah Montana: The Movie 
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SOUNDTRACK Twilight 
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THE DEVIL WEARS PRAOA j^,., 4^ Br.nchaa Belo» 


■ 


12 


7 9 




""'™"""f^o.„.,D«.«,„.., NOW 30 


1 






n 

u 


D«kHo,=. 










JASON ALDEAN Wide Open 
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!",''°^°';i^^'?'' Only By The Night 
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KERI HILSON ,„ . „„,ih 
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ZAC BROWN BAND Th= c™,nrf.ii™ 
::.n„,,.„m,itM6mM,i39i) The Fouhdatioh 
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V k: Lotus Flov,3r,MPLSoUND,El.x3r 
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69 64 
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mnmiil Soul 13 1 

llMIIIM MS StSJEA-WaHWEH BROS tU.WI '"I 
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Intuition 
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EI.LIOTT YAMIN Fight Fo, Lo,. 
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In The Hand. Ol God 
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^"^^^r"" Love 0„ The inaid. 
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DARIUS RUCKER , „,„ 1 1„. 

:,-.-L-.v.iK,LLi,s5Diiinsei Learn ToLlve 
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*''N'^ Funhouse 

trilF -^-^i . 0118951 
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PAUL POTTS D...i„™ 

«.-. «» IJ.J9.SDHY (UK (M M. PaSSlOnB 










JADAKISS _ 1 .« K„. 

Hi I - sir- r. PLOCH.SOn-A-tllft nef JlM Or?391-;lDJ«HJ (13 QSf 








y 


THEORY OF A DEADMAN gear. » Souvenirs 
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LADY ANTEBELLUM Udy Anteb.llum 


•n 








!?EPECHEMODE ^^^^^^ Sounds 01 The Universe 
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S^JNEDOWN ^ The Sound 01 Madness 
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CONOR OBERST AND THE MYSTIC VALLEY BAND q^,,, ^^^^ 








n 


Roadsinger 
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wsv„s.L M=,a.. ,„.„,u.,o m«i * *»I"P 1" The Bread Aisle 
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P.*y"i:..i. «,l.9.)* ForeverlnADay 
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THE FRAY c,,„ 

"1- r.; .:- .JNV mush 111 911 r "'^ 
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;°""'!!. .„i„-,«u.„ „■ «, Love V/S Money 
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."'u *iic 51 iiB JS ,11911. R.O.O.TS. (Route 01 Overcoming The Struggle) 
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""'"cf""",,,., David Cook 
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Taylor swift 
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SOUNDTRACK Star Trek 

ntv.i -iniAK3eM<«8ii; 911 Star irek 






177 164 
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TIlis is Harpei's 
Itiird siraigtit set 
to start in the top 
10 iltet-'8oth 
Sides cl the Gun" 
(Ko.T 111 2006} 
and "Uleline" 
(Ho. 9 kn 200?] 



Hfi iKrtormance on 
the Nay 8 episode 
of "TtK Optati 
Wiatrev Stiow," 
combined mlh 
Mother's Day sliop- 
pirg, yields a big 
ZOJ% ircrease fof 
the ul and its best 
sates weefi (20,000) 
sirne Qtristmas. 




foimetty Cat Stevens, 
Ms is ttK artist's 
Ivghesl-diaitiig 

atium(U.0O0) since 
"Bacli to Earth" 
peaked at No, in 
1979. However, his 
lasl set. 2006 's "Ar 
Other Cup," started 
stronger (vntli 
20.000), despite a 
No.S2dei]utafid 
peak. 



The album beams 
onto Ihe list as the 
highest -charting 
soundtrack in the 
film franchise, 
beating out tlic No. 
SO peair ol the first 
"Star Trek" movie 
soundtrack In 1980. 



Arier a perform a nco 
on Ihe "American 
Idol" results show 
(Nay 6), the altxim 
takes a !0S'o leap. 
The band also stirs 
up a big debut on 
Ihe Billboard Hot 
)00 (see paye 42). 
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HOLLYWOOD UNDEAD 


Swan Songs 


■ 








53 


47 


- 


Q 


JAMEY JOHNSON 


That Lonesome Song 
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Paper Trail 
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YANNI 
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■ rnwD. . Yanni Voices 
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HEAVEN & HELL 


The Devil You Know 


■ 


67 


51 


50 




30H!3 


Want 
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HATEBREED 


For The Lions 
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SILVERSUN PICKUPS 
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Swoon 
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MIKE JONES 
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,^ The Voice 
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KAN YE WEST 
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608$ & Heartbreak 
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CHRIS BOTTI 
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Chris Boni: In Boston 
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BRITNEY SPEAHS 


Circus 
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RASCAL FLATTS 
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Greatest Nils Volume 1 
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COLDPLAY yi^g (j^^^ Friends 
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DECYFEH DOWM 
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Crash 
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ALAN JACKSON 
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Good Time 
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SOULJA BOY TELL'EM 

■■■ Ibft |J3 95( 


iSouljaBoyTtttlem 
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91 
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SOUNDTRACK 


Mamma Mial 


■■ 


TO 


63 


62 


r- 


KID ROCK 

; II. - , .■:.u5,L,ii-.nb i;ia Sflf.* 


Rock N Roll Jesus 
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TECH N9NE COLLABOS 
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Sickology 101 
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INDIA. ARIE 


Testimony: Vol. 2, Love S Politics 
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73 


58 
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YEAH YEAH YEAHS 


Irs Bljt2! 
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66 
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THE ALL-AMERICAN REJECTS 
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When The World Comes Down 


1 




87 


83 


!^ 


KENNY CHESNEY 


Lucky Old Sun 
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KEYSHiA COLE 


A Different Me 
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MARY MARY 

'ill l._JLt. .L.LJl,'m.>^flUHfi-SDMY yOSlC(!5.Ml * 


The Sound 
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78 
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DON OMAR 

.'1 •,■.■.■■[-:" riKii.-,- jk'Lf 981 


Idon 
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79 
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KATY PERRY 


Or»e 01 The Boys 
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CHARLIE WILSON 
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Uncle Charlie 
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61 
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LIL WAYNE 

■rr./,L W0IC*H :i119--*.'JMBG |13M^ 


Tha Carter III 
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SOUNDTRACK 


Slumdog Millionaire 
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SEETHER 
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Finding Beauty In Negative Spaces 
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^. Froodom 
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JENNIFER HUDSON 


Jennifer Hudson 
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UGK 
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UGK 4 Ufe 
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FRANK SINATRA 


Live Al The Meadowlands 
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ANTHONY HAMILTON 


The Point Of It All 
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ST. VINCENT 


Actor 
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THE LONELY ISLAND 
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Incredibad 
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NE-YO 
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Year Of The Gentleman 
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LACUNA COIL 


Shallow LHe 
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FRANCESCA BATTISTELLI 

Ill SB) 


My Paper Heart 
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MATTHEW WEST 


Something To Say 
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JASON MICHAEL CARROLL 
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Growing Up Is Getting Old 


■ 


67 


68 


29 


D 


JARS OF CLAY 
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The Long Fall Back To Earth 
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ISIS 
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Wavering Radiant 
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METALLICA 
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Dealh Magnetic 
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NOFX 
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Coaster 
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ttWVCMtSNEV 75 DJ PAUL OF THREE fi 
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MIKE JOMES 
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IG4 LACUNACOIL . 
-SA LADVANIEBaiUM 
60 LADY GAGA 
LAMB OF GOO 
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70 JOHN LEGEND 
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3d TKKILUflS 133 UIWAYNE 



38 I Go to www.billboard.biz for complete chart data 
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CHRIS TOMLIN 


Hello Love 
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92 
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DISTURBED 
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Indestructible 
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MERCYME 
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DOLLY PARTON 


Backwoods Barbie 
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IL DIVO 
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The Promise 
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VICTOR MANUELLE 
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Muy Personal 
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KELLIE PICKLER 


Kellte Pickler 
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Working On A Dream 
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LED ZEPPELIN 


Mothership 
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DIERKS BENTLEY 


Feel That Fire 
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THE CHARIOT 


Wafs And Rumors 01 Wars 
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LILY ALLEN 


Irs Not Me, Irs You 
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MICHAEL W. SMITH 


A New Hallelujah 
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Troubadour 
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Lullaby 
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THIRD DAY 


Revelation 
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DAVID ARCHULETA 
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David Archuleta 
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MASTODON 


^ Crack The Skye 
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MGMT 

COLUMBIA I3S12-.'SDNY WjSC 


Oracular Spectacular 
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MUSrO SOULCHILD 


onmyradio 
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LEONA LEWIS 


Spirit 
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SAVING ABEL 


Saving Abel 
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GORILLA ZOE 
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Don't Feed Da Animals 
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Son Ol A Preacher Man 
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FRANK SINATRA 


Nolhirtg But The Best 
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MELODY GARDOT 


MyOMAftdOnly Thrill 
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DONNIE MCCLURKIN 


We All Are One (Live In Detroit) 
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THE KILLERS 


Day & Age 
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MARTINA MCBRIDE 


Shine 
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SLIPKNOT 


Ail Hope Is Gone 
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CAGE THE ELEPHANT 


Cage The Elephant 
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VIOLENT J 


The Shining 
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SLIM THUG 
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Boss Of All BoBses 
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NEKO CASE 


Middle Cyclone 
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NOW That's What 1 Call Power Ballads 
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DEMI LOVATO 


Don't Forget 
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SKULL GANG 


Skull Gang 
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KIDZ BOP KIDS 


Kidz Bop 15 
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BILLY CURRINGTON 
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More charts. Deeper charts. Go to blllboard.biz/charts to 
find BillboAfd's complete rpcnu of more ttian ISO 
charts — albums, singles, digital, mobile, and more— 

rofreshecl every Thursday 



BETWEEN THE BULLETS 



NO KIDDIN'! 

JEWEL 




Two artists make their first ap- 
pearances on Top Kid Audio 
this week: |ewel debuts at No. 1 
with "Lullaliy" while Ziggy Mar- 
ley enters al No. 3 with "I'ainily 
Time." Jewel joined forces with 
Somerset Enterlaiimienl and 
Fisher-Price for her first indie release, which also bows at 
No. 13 on Tap Independent Albums. She wrote 10 of the 
15 tracks and also produced the set. 

Marley's kid-friendly reggae album becomes his second 
No. 1 on Top Reggae Albums, following 1999s "Spirit of 
Music." The new album features children's artist Laurie 
Berkner. along with Willie Nelson. Paul Simon and others, 
jewel and Marleyalso debut on the Billboard 200: )ewel at 
No. 117. Marley at No. 149. — Mary DeCroce 
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Skull Gang 
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Dean Brody 
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KATIE MELUA 


Pictures 
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Sour>ds Like This 




26% gain, in a busy 
week on Uie Kst. Its 
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Debut R&B/Pop EP 
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Walk This Way 
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BAT FOR LASHES 


Two Suna 
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EL COMPA SACRA: EL ULTIMO RAZO 




Hierba Mala Nunca Muere 
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THE DANGEROUS SUMMER 




Reach For The Sun 
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SAMUEL HERNANDEZ 
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Por SI No Hay Manana 
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SERGIO VEGA 




Ouien Es Usted? 
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Awake? 
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Suicide Season 
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Tell Em What Your Name Is! 
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Spooner) returns to 
a Billboard (hart lor 
the first time since 
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EASY STAR ALL-STARS 
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SerEm Wild Set Em Free 
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Thriving Ivory 




2005 and onilsown 
label, distributed 
through Caroline. 
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Goodbye To The Machine 
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WOMEN OF FAITH WORSHIP TEAM 




A Grand New Day 
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RANDY HOUSER 


Anything Goes 
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PANCHO BARRAZA 


Las Romanticas De Pancho Barraza Vol. II 
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DEPECHE MODE 
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Th« Davll You Know 
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BREAKING & ENTERING 



Cage the Elephant has found chart success with its self-titled 
debut album and its hit single "Ain't No Rest for the Wicked" 
(No. 8 this week on Modern Rock), The 
band is following the advice of its song's 
lyrics, leaving no time for rest with a busy 
tour schedule lined up. 



o Go to blllboard.com/breaking to 

£ JOSfty discover developing artists making 
X their Inaugural chart runt each week. 
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Sounds Like This 

Eric Hutchinson 
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Por Si No Hay Manana 

Samuel Hernandez 
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Moving Forward 

Bernie Williams 
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NEW ON THE CHARTS 



Michael Johns, "Heart on My Sleeve" 

The seventh-season "American Idol" contestant takes his 
maiden solo voyage on a Billboard chart as his first single for 
Downtown Records bows at No. 27 on the Adult Contemporary 
tally. His album. "Hold Back l^y Heart," is due Juno 23. 
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The Airborne Toxic Event 
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Katie Melua 

Pictures 

New York Dolls 
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Bat For Lasha* 

Two Suns 



Noel Gallagher 
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■ New York Dolls 
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Bemie Williams 

Moi'ing Fofwaixl 
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Noet Gallagher 

Th9 Dnams kV» Haii^ As Childten 



Data for week of MAY 23. 2009 I For chart reprints call 646.654. 



1.4633 



Go to www.blllboard.blz for complete chart data 41 

iterial 



I Billboard 



^THE BILLBOARD HOT 100' 



li 
O 


«| 
1 


S 

i| 

1 


is 

9 


1 1 1 Lt Af(l3I 

R.aGUCER |50WSr/«IT-:ai IMPRINI ; PftDMOTlOrl imi 

BW nnnM iinmi Dnu# tv^ aimoif c>>u4 Dana 
W:M M a'J\Jm tSUUM fUW II10 BIBCK tySO KMS 

<!' ' ijAUS A PtHEDi S tEfieUSONj GOME!) 9 W1U 1 AM'lNTERSCOPE 


i 


.1 




3 


2 




rUntn rA^b Lfluy uaua 

■n: : ■,: :■[■ !,km,l"t/, \ K-tAYATi OOO srFt£AMUNE:,'icQNUvt.cH£:=i=i'rFt£ ih'tP.scoPL 




1 


3 


2 


4 




m AMP IT InmiB Cnw v Caaturinn T Daln 
' ' .''00(CH[IOCHSaH,HXHWrajl«UMmjRMailHCHWJ.C0HR. J\ IWN.*l'M1C0rTI -hV.^ 0O . 




2 


4 


4 


3 




UhT Pf ni 1 C FMU V^uul 

I'J i.f.MJIi Nlfi CIJQI(SM£SCUO(OOMISH(WIE| 0 OftEAU ON.G 0 G 0 ,'Ufilv5 d-Hil UC]T..;'M. 




3 


o 


B 


10 




HALO Bsyonce 

TorFP. !i KNCMES^o KNOwLES.d TEnnER E.KBoaonTi 900 Musc naqiD'crjuvfiLv 


e 


S 


6 


b 






SUGAR Flo Rids Fo^turinQ Wynt9r 


• 


5 


7 


7 


6 




KISS ME THRU THE PHONE Soulfa Boy Tell ■©m realunng Samm.e 

" ■. ..J :;ri.LiHH D SltGELD HAV| Ot !:iLLll^J1.. l, ' LhJ'.'UI 'i 




3 


o 


9 


13 




DONT TRUST ME 30H!3 
1! ■ iLLi iSfDREMANN.MOTTE) © PHOTO FlNIEil.rtTLANIlC a^' 


■ 


1 










RIGHT ROUND Flo Rida 


o 


1 
















■ 


I 


1 




THE CLIMB Miluy Cyrus 

, -,H,i-,. ■ iiEKAM^tC ; MABEl IB WALI bmt ' nriLL'/.'i n H 




» 


■HI 


12 


IB 




I KNOW YOU WANT ME (CALLE OCHO) Pilbull 

,■. II I'isRYP SeSAPMiME SBOSCOPGONEUfl.ACPERf?;. © UIT^A 




11 


12 


10 


8 




DEAD AND GONE T.L Featuring Justin Timberlake 

) " .i- " 1 " . IM^IS J TIMEERLAKE P UEiftOESt (SO dMHb •U&ILE.'.ULAIJTIC 


a 


2 




23 


40 


5 


QnSSSJQSI BIRTHDAY SEX Jeramtti 
lilmilJBBJIiljllVi M SCHULTZ l-i feltom.k jawes u schultii o MICK SCHULTZ-DEF JAM/IDJMG 




13 




15 


20 


SECOND CHANCE SWncdown 


e 


14 


<D 




, NO SURPRISE Dsughtry 

ti BtHSON |C0AUGH-RVC KROE6ER.R.WESraEIIG.E.0IU) O l^'RCJu'RUG 




IS 


ie 


H 


12 




GIVES YOU HELL Tha AlUAmerican Rejacts 

i .'-'.L' i' '1. 1 /'HEELEH U.KENhERTY.C.GAVLOflp ® DCj-lO'Jf-E 3GC ■i.'lPi-Z'Wl 




< 


<D 


22 


26 




KNOCK YOU DOWN K«ri Hilson Fealuring Kanye West & Ne-Yo 

. i'l . 1 ', 1 ; ■ • 1 '1- h J :i:-:-;iiM > SMUH.W AHAICft.K rtfSh © MOSvtViWJE J lh'tKSCNKt 




IT 


18 


16 


17 




MY LIFE WOULD SUCK WITHOUT YOU Kelly Clarltson 

;j. 1 nt- M ■,!!■. 17... . t.r. iV.U Ud^TiNi O i&'RC6.'Fl.'i. 




1 


19 


17 


14 




JUST DANCE Lady GaGa Featuring Colby O'Donis 

■': j[rMA?.:'T,'i n k-iava'.mhiam. (BOO ii=iiiAMLiMLHQ'iL'i'c.cHi^=)v~Fi:f: it.'Lv.^zoPi 


B 


1 




19 


21 




TURN MY SWAG ON Souija Boy Tell em 

■. ^.JfftK lal- CftI iD WAV,* RANDOLPH K WCCOHrlDELi 0 CDl.LIFM<.lh'£F.S.':rirt 




11 


21 


18 


18 




LOVE STORY Taylor Swift 
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HOW DO YOU SLEEP? Jesee McCartney Featuring Ludacris 
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MAD NeYo 
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HEARTLESS Kanye West 
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ALL THE ABOVE Maino Featuring T-Pain 
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1 LOVE COLLEGE Asher Roth 
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USE SOMEBODY Kings Of Leon 

'■ PFiqAGLU JKDJG FOLLDWIU .1 FQILDWILL.M FOLUlllVlLt.N FOLLC<WllLI © RCr. 




53 



AI 16 wNks. the 
sort's climb into 
the top five Is the 
longest of tier 12 
ttUes to tiave 
reached that 
plateau. The track 
also moves to the 
lopol the Hot Dance 
Club Plat ctiart- 
BeyofKe's 10th to 
reign on thai list. 



The song is tint 
to simullaneously 
lake Greatest Gainer 
r>ods for Airplay (up 
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sions) and Digital 
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loads) while residng 
OJtskle the lop 10 
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''HiereltGo (\\k 
Whistte Song)" in 
the Dec. 10, 2005, 
issue (No. 11). 
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to his "Bel^He" 
refuse continues, as 
the trade Is the 
fourth tiUe from the 
upcoming set to 
delHJt, with another 
selection to anive 
next Issue. This song 
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Last year's "Dance 
Like There's Ho 
Tomorrow" ended a 
nearfy IJ-year chart 
drought for the 
"American Idol" 
judqe. The wait is 
miHh shorter tor 
her ISth chart hit lo 
arrive: Her 
performance of the 
track on the show's 
Hay 6 episode 
results in 2S.00O 
download purchases. 
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I'M JUST HERE FOR THE MUSIC 
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DON T THINK 1 CAN T LOVE YOU 
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NEXT TO YOU 
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THERE GOES MY BABY Charlie Wilson 
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BETWEEN THE BULLETS 



DAUGHTRY'S 'SURPRISE' LANDING 




Daughtry posts its best start on the Billboard Hot 100 as "No Surprise " en- 
ters at No. 15. The song is the first offering from the band's new sopho- 
more set, "Leave This Town." which hits retail july 14. The act premiered 
"Surprise " on the May 6 edition or"Ainerican Idol." prompting the sale of" 
1 04,000 downloads in its first weel( of release. Daughtry's self-titled 2006 
debut album spawned five Hot 100 singles, all of which reached the top 
25. Included in that batch are the top 10s ■'lt"s Not Over" (No. 4) and 
■'Home" (No. 5). — Silvio Pietroluongo 
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ALBUM CHARTS 



Sales daXa complied Irom a comprehesive pool of U.S. mu&tc 
merchanU by Niel&en SoundScart. SAle& data tor RSB/hlp-hop 
retail charts Ii compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in thoae genres. 
9 Albums with the grcitest mIci g.iins this weak. 

0 Where included, this award indicates the title 
with the chaffs largest urtlt increase. 
Wbere Inctudcd, this award indicates ths title with 
the ch.irt's biggest porcootags growth 



PRICING/CONFIGURATION/AVAILABILITY 
CO/CiKicltn prices mo suggostod list or oquiv.ilent prices, which 
nra projoctod from wholosBito pricoK, |> .ificr prico ir>dkAtos 
album only aviiitabto on DualDtsc. CD/DVD after prico indicates 
CO/DVD combo only ,iv.-}i(.iblo. D DualOiK .iv.iil.ibtc, ♦ CD/DVD 
combo avnilnblo. ' indic.ilos vtriyl LP ii .ivail.-iblc. Pricing and 
vinyl LP .ivniUit»lity aIto not Included on all charts. EX .tfter cnt.v 
log numbor inriicitos title oicliiiiivc to ono Account or hM llm* 
it(^d distribution 



SINGLES CHARTS 



RADIO AIRPLAY SINGLES CHARTS 
Hot too Airplay. Hot Country Songs. Hot Rap Soogs, Hot Latin 
Songs and Latin Airplay charts are compiled from a national 
sample of data supplied by Nielsen Broadcast Data Systems. 
Charts are ranked by number of gross impressions, computed 
by cross-referencing exact tirnes of airplay with Arbitron lister>- 
er data. Mainstream Top 40, Adult Contemporary, Adult Top 40. 
Modern Rock, Mainstream RAB/Hip-Hop. Adult R&8. Rhythmic. 
Hot Dai^ce Airplay. Hot Christian AC Songs, Hot Cospel Songs 
,ind Smooth Jan Songs .iro ranked by tot.il doloctioni, 
0 Songs shciwir>g an incroase in audience (or dotocliortt) 
over the previous W»ek, regardless of chart movement. 

IWIwre included, this award indicates the tttt« 
with the chart's largest airplay increase. 

RECURRENT RULES 

Songs are removed from The Billboard Hot 100 and Hot 100 
Airptay charts simultaneously if tt>ey have been on The Billboard 
Hot 1O0 for mora Ih.in 20 weeks .ind mnk below No, 50 Songs 
arc removod from tho Pop 1O0 and Hot R&B/Hip-Hop Songs 
charts, respectively, if they lv>v« been on for mom tlwn 20 
wooks .ir>d r^nk below No. SO, Songs .tro removed from Hot 
Country Sorjgs if they h.ivo been on Ihc ch.irt for more th-m 20 
weeks .-irid rank below No. tO in detections or audience, provid- 
ed thiit they arc not still gaining enough audience points to bul- 
let or if they rank below No. 10 and post n third conteculivo 
week of audience decline, rognrdless of total chart weeks. Songs 
are removed from Hot Latin Songs and Latin Airplay charts after 
20 we«ks if ranking below No. 20. Descending songs are 
removed from Adult Contemporary and Adult Top 40 It they 
have been on the chart for more than 20 weeki and rarvk below 
No. 15, If they have been on the chart for more than 26 weeks 
andrankbelow No. 10. or II they have been on the chart for 
more ttwn 52 weeks artd rank below No. 5. Descending songs 
are removed from the Adult R&B. Hot Dance Airplay. Hot 
Christian AC Songs. Hot Gospel Songs ar»d Srtwoth Jazz Songs 
charts if tl>ey have been on for more than 20 wee'ks ar^d rank 
twiow No. 15 (No. 20 for Mainstream Top 40. Modem Rock, 
Mainstream R&B/Hip-Hop and Rhythmic), 

CONFIGURATIONS 

9 CD single available. O Digital Download available. O DVD 
Single available. O Vinyl Maxi-Single available. O Vinyl single 
available. O CO Maxi-Slngle available. Configurations are not 
included on all singles charts. 

HITPHEDICTOH 

t!f Indicates title earned HilPrcdIctor status m that particular 
format based on research data provided by Promoiquad. Songs 
are tested online by Promosquad using multiple listens ar>d a 
nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1-5 scale; final results are based on 
weighted positives Songs with a score of 65 or nwre (75 or 
more lor country) are Judged to have Hit Potential: although 
that benchmark number can fluctuate per format based on the 
strength of available music. For a complete itnd updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.httpredictorcom. 

HOT DANCE CLUB PLAY 

Compiled from a national sample of reports from club DJs. 

^ Tlllcs with ttio Tealcst club play increase over the previous week. 

|j.77f:1 The award nAcates the We. currenttii t*k)w the top 20 and on 
llliuiil the chart the week before, with the largest irKTBase In ports. 

AWARD CERT. LEVELS M 

ALBUM CHARTS 

• Rdcotdirig Industry A^^n. Of America (RIAA) curllficatlon for 
net shipment of 500,000 altMims (Gold), ■ RIAA certification for 
net shipment of 1 million units (Platinum). ^ RIAA certification 
for net shipment of 10 million units (Dinmond). Numeral Within 
Platinum or Diamond symbol indicates album's multi-platinum 
level- For boxed sets, and double albums with a running time of 
TOO minutes or more, the RIAA muitipltes shipments by the r»um- 
ber of discs ar>d/or tapes. CertiftcaticMi for rwt shipments of 
lOO.OOO urMls (Oro). Certification of 200,000 units (Ptatirw). j. 
Cerliticatlon of 400.000 units (Multl-Ptatlrw). 

SINGLES CHARTS 

• RIAA certtflcabon for SOO.OOO paKi downloads (GoM). 

■ RIAA certiflcatun for 1 million paid downloads (Platinum). 
Ntmeral within platinum symbol Indtcates song's muRvlatlnum level. 
RIAA certlfkatton for net shipment of SOO.OOO singles (Ookf). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certlTtcatlon for net shipment ol 25,00O units for 
video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or tonglorm videos. ■ RIAA platinum 
certification for rwt shipment of 5O,O00 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's muttlplatinum level. 

DVD 5ALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certincabon for net sNpment of 50.000 unlU or SI mil- 
lion in sales at suggested retail pnce. ■ RIAA platmxn certification 
lor sales of HX),000 unts or S2 million In sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125.000 unrts 
or a doliat vo*jrr*e of S9 million at retail for theatrKatly released pro- 
grams; or of at least 2S.OO0 units ar>d $1 million at suggested retail 
lor non-it>eatrKal titles. IRMA platvKvn cenifkratton for a minimum 
sale of 250,000 units or a doUar volume of $18 millk>n at retad for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non-theatncal titles. 



Data for week of MAY 23. 2009 i For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data i 43 
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SWIFT STILL SIZZLES 

Up 12.000 copies, Taylor Swift's 
" I'earless" (No. 3) ttabs ihe Great- 
est Gainer on Top Country Al- 
burns (41.000 copies sold), as her 
label solicited Mother's Day air- 
play on toimtry stations for the al- 
bum track "The Best Day." which 
impacts Hot Country Songs at No. 56 {viewable at 
btllboard.biz/charts). Her new single "You Belong WiUi Me" 
has claimed the chart's biggest gain in each of its four weeks, 
up more than 1 million impressions this issue (18-17). An ap- 
pearance on " The Oprah Winfrey Show" (May 18) will elevate 
"Fearless" and Swift's self-titled debut set. — Wade Jessm 
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MY LOVE The-Dream Featuring Mariah Carey 
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OVERTIME Ace Hood Featuring Akon & T-Pam 
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MUST BE LOVE Cassie Featuring Puff Daddy 
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LOVE SEX MAGIC Ciara Featuring Justin Timberlake 
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1 LOVE HER Marques Houston Featuring Jim Jones 
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GIVE IT TO ME RIGHT Melanie Fiona 
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TURN Ft^Y SWAG ON Keri Hilson 
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JESUS IS LOVE Heather Headley Featuring Smokie Nor^ul 
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BETWEEN THE BULLETS 



CIARA GOES FOR THIRD 'RIDE' 

With the- debut of "Fantasy Ride," Ciara iH-corncs tlie third female this decide 
to start her carc^cr willi at least llirec top tlirce albimis on both the Billboard 200 
(No. 3) and Top R&B/Hip-Hop Albums {No. 2). She joins Alicia Keys and Bey- 
onci? who started witli lour and three No. Is. respectively, on eadi charL On the 
Billboard 200, - Fantasy" (81.000) follows 2004's "Goodies" (No. 3) and 2006 's 
■"Ciara: The Evohition'' (No. I). Both pre\'ious sets bowed at No. 1 on Top 
R&B/Hip-llop Albimis. Leading up to her debut. Ciara appeared on "Live With 
Regis and Kelly" (May 5). "106 & Park" (May 6) and "SaUirday Night Live" (May 9). —Raphael George 




Data for week of MAY 23, 2009 I For chart reprints call 646.654.4633 
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Wllh new single "Amoi De Hadre" bubbling 
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BETWEEN THE BULLETS 



•TE AMO' RETURNS REMIXED 




Makaiio s " Ic Aino ' niovcd lo iccuncnt status last month after 25 weeks 
on Hot Latin Songs, peaking at No. 1 1 on the March 7 chart. Howe%'er, 
two new rcniixcs have led lo its rcH?ntr>' at No. 1 (13.9 million in audi- 
ence, up 1 1 6%). One featuring R. K.M. & Ken-Y is airing on rh>'thmic and 
tropical stations {No. 1 on Tropical Airplay: up 729% in audience), while 
tlic other with German Montero is plajing on regional Mexican outlets 
(No. 50 on Regional Mexican Airpla>-; up 935%). — Rauly Ramirez 
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Go to www.billboard.biz for complete chart data 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette a billboard. com 
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoffsinielsen.com 



FOR SALE 



FOR SALE 



h» ■■■■■■ I 

ENTIRE CONTENTS of a RARE VINTAGE 

PENNY ARCADE COLLECTION 




Afie( many years ol aiviii^-MrKi ■■. 

of Ifie country's RARES' ■.mi.ig^ 

PENNY ARCADE C0llfJ>:- ■. 

a NATIONAU.Y RECOGNIZED 
private colleclor has det:<i>. 
cHspefsewilh ho TREAft. J'^i- s 
DON'T MISS »K RAP£ opponunity 
to acquire ihese Mg}>ty soughl aner 
machines, daling from the 1890's to 
Ifie oariy 1920s' Call Jim Grimwad«, 
cell phone i>{616) 4SO-0967 
Email JGrimwade@aol.com 
www.flickr.com^photos/rare penny arcade 




MUSIC 
MERCHANDISE 



MASTERING 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours CD's. LP's Books Cassettes 
as low as 50 cents. Your choice Irom the most 
extensive listings available. 

For tree catalog call (609) 890-6000. 
Fax (609) S90-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton. N.J. 08691-0020 
email: scorpiomus@aol.com 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 



SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . . 

NHTHINn I 

BE CREATIVE •KNOW YOUR OPTIONS 
ADVERTISE WISELY 



BlIilKiard JEFF SERRETTE i 



SENIOR ACCOUNT MANAGER 

PHONE: E4C.C54-4Eg7/SII0-223-7524/FtX: E4C ES4'S0SE EMAIj JSEnilETTE«BIU.BOtRO.CaM 



(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

By running it consistently— consecutive weeks-for Impact!! Rarely does 
a prospective customer reply to an ad tt>e very first time It appears. Wtien 
that customer Is ready to buy Remember, the very week he or she is ready 
your advertisement should be in POSITION. 

Stay ALIVE and SATISFIED with an 
ACTIVE CLASSIFIED!! 
TOLL FREE 800-233-7524 or 646-654-4697 
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ANNOUNCEMENTS. 
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"A SINGER WITH A GREAT 
VOICE AND SPARKLING 
PERSONALITY" 

DAILY VARIETY 



REAL ESTATE 



DON'T 
MISS AN 
ISSUE 



Billk-^ 




ISSUE #20 • MAY 16, 2009 




CALL US TODAY AND ASK 



ABOUT THE 



BILLBOARD CLASSIFIEDS 
INTRODUCTORY OFFER FOR 



ADVERTISERS! 

10-223-7524 or 



lerabillboard.com 



I ' OWN A PIECE OF ROCKY MOUNTAIN HEA^ 
ONE OF A KIND, DREAM OF A UFETIMEI 



b^OKiuM piivote mounloin ailote 40 ocrei of pinion-juniper lorftii ol 7500 feel e>e 
'^O mmutei Irom TeHuride, Cobrodo. 20 minufei Irom the MontroM* R«gionol a>rpoi1. 
Beautiful sunrises and sunsets, filled with wildlife. Comlortable 3700 square fool home, 
wilfi healed 1 500 squore foot goraqe. Master suite, 3 oddilional bedrooms, 4 bath- 
rooms, 2 offices, storage rooms, mud room, 2 greot rooms 2 dming rooms, beautiful 
kitchen, large slorw wrapped wood-burning fireplace, and snellered decks with incredi- 
ble sweeping views of surrounding mountains Radiant in-floor heol throughout Room to 
rejuvenate and grow! Proof of cash, proof of credit, proof of income required $925,000. 
Call 970-985-3342 




MAKE MONEY WHILE YOU SLEEP! 
A PARTNER THAT DOES NOT TALK BACKI 


Brand New 24 HOUR SELF STORA : i 
f 'VCILITV. Ooe hour (tom Teliufide, Coloroci.: 
[■Jear tfie regional airport of ^Aontrose. This i > 
□ fulfy paved and bndscaped property vvilh 
tnree buildings and 46 rental units. 
Completed in January 2009. Proof of cosn. 
Proof of income. Proof of credit required. 






, Purcfiase ptice $665, OCX). For nxjre infor- 
mation call 970^85-3342. 









PROMO & MARKETING 



Websites and 
Online Marketing 

Building powerful online marketing 
programs for the entertainment industry, 
we generate widespread awareness and 
excitement in what you have to offer. 
Founded by multi-platinum recording artist Jim Brickman. 



D • 

L^l IV^NI 



DIRECT 

Websites ■ Online Stores - Fulfillment - Viral Marketing 
Promotions • Social Networking • Email Marketing 



Michael Brickman 
201 ■675-4396 ■ mlchael@)brickhousedirect.com 

www.brickhousedirect.com 
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EXECUTIVE 
TURNTABUE 



Send submissions to: exec o billboard.com 

RECORD COMPANIES: RCA Music Group promotes Peter 
Gray to senior VP of pop promotion. He was VP. 

I^st Gang Records appoints Lenny Levine president and 
Trevor Guy VP. Chris Taylor, formerly president of the label, 
will become chairman/CEO of Last Gang Entertainment. 
Levine was executive VP. and Guy was manager of digital. 

Warner Music U.K. appoints Raoul Chatterjec to the newly 
created role of director of commercial innovation. He was 
managing director at Trinity Street Direct. 

EMI Music appoints Ronn Worre and David Kasslcr COOs. 
Werre will continue in his current role as president of EMI Music 
Services, and Kassler was president of Europe at Terra Firma. 



PUBLISHING; Universal Music Publishing Group promotes Pat 
Higdon to president He was executive VP/GM at UMPG Nash\Hlle. 

TOURING: The Milan-based concert promoter F&P Group 
names Andrea Rosi head of business development. He was 
an executive at Sony Music Entertainment Italy. 

Nederlander Concerts names Max McAndrew director of 
talent in San Jose, Calif. He was a talent buyer/event pro- 
ducer at the Las Vegas House of Blues. 

DIGITAL: Interactive jukebox f irm TouchTunes names Charies 
Goldstuck CEO. He was president/COO at BMG Label Group. 

LEGAL: Stanley Schneider has opened his own law offices in 
New York. He was senior VP/general counsel at the Orchard. 

RELATED FIELDS: The licensing consulting company Rights- 
Flow names Scott Sell wood VP of business affairs and human 
resources. He was a litigator/counselor at the San Francisco- 
based law firm Farella, Braun Martel. 

—Edited by Mitchell Peters 
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SEANY RECORDS HELPS KIDS FIGHT CANCER 

Alagc 16, Scan Robins was a baseball pitcher. But then one 
morning he couldn't get out of bed. "We thought it was a 
herniated disc or a pulled muscle." says Sean's father 
Mitchell Robins, CI-0 of Seany Records. "It turned out thai 
it was this horrible type of cancer called Ewing's sarcoma." 

Sean died in 2006 after a seven-year battle with the rare 
form of cancer. Shortly after his death, Robins launched 
the Seany Foundation, a charity dedicated to improving 
the lives of children with the disease. Since its launch, 
the organization has raised nearly 5400,000 from dona- 
tions and events. 

Prior to his death, Sean tried to land an internship at EMI 
but couldn't because of his health. The idea to start a label 
in his honor came from music industry veteran Harlan Lan- 
sky. a friendof Robins who tried to arrange the internship. 

"Harlan called me up and said. "1 had this vision. It was 
Sean coming to me and saying we should start Seany 
Records," " Robins recalls. "And we should do it for the pur- 
pose of not only getting the name out there, but finding 
acts who really want to do something for a cause." 

Los Angeles-based Seany Records launched last year and 
has since signed the country-rock act Or. the Whale. Robins is 
financing the label and has appointed I.ansk>' president. The 
label will donate at least 50% of its future profits to the Seany 
Foundation, according to Robins, a San Diego-based CPA who's 
handling the charity's expenses. — Miichdl Peters 
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ABOVE: SESAC Latina associate VP JJ Cheng w tli DioscI 
RIGHT: From left; SESAC Latina associale director Kenny 
Cordova and associate director C«l«sU Z«nd«)as Erlka 
Ender. Sony/ATV Music Publishing senior creative director 
Ciarib*! Cucvas, Sony/ATV Music Publishing Latin 
America VP Jorge Mejia. Sony/ATV Music Publishing 
creative manager Eddy Perdomo and SESAC Latioa 
associate VP JJ Cheng 





From left: SESAC Latina associate VP JJ Cheng and VP of writer/publisher 
rGijtions Trevor Gale. Claudia Brant. Sony/ATV Music Publishing Latin America 
VP Jorge Mejia, Sony/ATV Music Publishing senior creative director Clarfbel 
Cuevas and creativr- manager Eddy Perdomo 



2009 SIESAC LATIN AWARDS 

SESAC Latina celebrated its 2009 awards April 22 at the Lt V 
nightclub within the Fontainebleau Hilton during the Bill- 
board Latin Music Conference. The awards honored SESAC 
Latina's most-performed songwriters and publishers. Song- 
writer of the year honors went to Claudia Brant for the third 
consecutive year. Brant co-wrote the hit "No Me Doy Por Ven- 
cido" with Luis Fonsi. Other award-winning composers in- 
cluded Erika Ender, who wrote "Cinco Minutes" (recorded 
by Gloria Trevi); Guillermo "Memo" Ibarra for his duranguense 
hit "DameTu Amor" (Alacranes Musical); Diesel, who wrote 
"Virtual Diva" (Don Omar); Noel Schajris, who with Brant co- 
wrote "Yo No Se Perdonante" (Victor Manuelle); Fonseca for 
his song "Eres"; and Sebastian de Peyrecave for "Lola" 
(Chayanne). The publisher of the year awards went to Nana 
Maluca Music (Brant's publisher) and Sony/ATV Sounds. 

PHOTOS: COURTESY OF SESAC LATINA 



f-ruiTi l.jf:. Carlos Leongomez of Colombiiin rock group Don lettu 
Claudia Brant •■•nsAr. VP of writer/publisher relations Trevor Gale 
Pulecio, Jaime Valderrama Ljtid Jaime Medina 



abbAC Ljti:t=j aiasociale director Celeste Zendejas. Ketk lead singer Jesus Navarro, 
Noel Schajris, SESAC Latina assoriate VP JJ Cheng and Don Tetto memhers Diego 



INSIDE TRACK 



RICHIE READY TO 'GO' 



His latest album, "Just Go." comes out May 
19, but Lionel Richie has already started 
on its successor— which may include a pair 
of tracks he plans to record with his de 
facto son-in-law. Good Charlotte front- 
man Joel Madden, and his brother, gui- 
tarist Benii Madden, in their guise as the 
production team Dead Executives. 

"Jool and Bcnji brought me the great- 
est record ever," Richie reports from 
Paris at the end of his most recent Eu- 
ropean tour. "As soon as I get back home 
I've got two songs with them— brand 
spanking new." 

Richie is no stranger to contemporary 
producers, On "Just Go" he worked with 
Stargate, Akon, Christopher "Tricky" 
Stewart and the-Dream. He figures work- 
ing with the Maddens— Joel and Richie's 



daughter, Nicole Richie, have one child, 
16-month-old Harlow, and another on 
the way— was inevitable but acknowl- 
edges they've been keeping a "respect- 
ful" distance from each other. 

"We are two creative units; we just 
happen to be in the same family now, I 
was like, 'I don't want to impose any- 
thing on you." and they're going, 'Mr. 
Richie, we don't want to impose some- 
thing on you.* But then you start to think, 
'Excuse me, if I can go with Akon and 
whoever . . . Why not come here and let 
mo see what you have?' 

"We were polite and respectful of 
each other for a minute," Richie says, 
"but I think the intimidation factor is over 
now [and] you'll hear a little more hap- 
pening between us " 
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Adele celebr<ited her 2)st birthclay in New York with a sold-out show at Roseland find a gold plaque preseiUdtion comtneinorating more 
than 500.000 albums sold in ttw United States. Adele won best new artist and best female pop vocal performance at this year's Grammy 
Awards and will co-headline a show with Etta James Juno 28 at the Hollywood Bowl in Los Angeles. From left; Columbia Records VP of 
media Berwty l^rantini. Columbia Records VP of marketing Doreen Lombardi. VKl executive VP of talent and music programming Rick 
Krlm. Columbia Records co-chairman 5t«v« Bamvtt. Columbia/Epic Label Music Group senior VP of modta Fran D*F«o. Adele, 
Columbia/Epic Label Music Group chairman Rob Stringer and Adele's manager Jonathan Dlcklns. photo; courtesv of gave wilson 



) with Universal Mu 
on office after signing 
30 years. His reapp>earance coincides 
The artist's new album. 'Roadsinger C 
this week at No. 41 on the Billboard 200. 
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Making the Connection Between Brands & Bands! 



Join Billboard and Adweek to explore how big brands, 
advertising agencies and music supervisors are 
benefiting from working together and learn about 
the future of music in advertising, the secrets of industry 
insiders, and the new direction of national campaigns! 
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attendance gross 

BOK CENTER 17.335 $1,940.792.50 

„,,.„.,a«i,vC^ BOTH FIGURES BEST IN IIEHUE HISTORY! 
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attendance gross 

17,203 $1,893,547.00 



congratulations 

bok center/tulsa ok • toyota center/houston tx • at&t center/san antonio tx 
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